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DETAIL That’s Beautifully Sharp! 





VISUAL PRODUCTS 


Fi yt Fine in 





are projected with the 


| EDUCATIONAL, business and industry films, 
it is not the scene that counts most. It is how 
forcefully and how vividly the picture is pre- 
sented on the screen that determines whether 
or not the scene will be noted and remembered. 

Intimate close-up shots—projected with the 
RCA “400"'—show the minute parts of a subject 
forcefully, exactly, in crisp detail. For example, 
the roundness of the dewdrops on a lily . . . the 
delicate-toned, curved petals, pictured above— 
you see them all so vividly . . . so lifelike. 


With the RCA “400” projected pictures are 


c found “ga 
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RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. N.J. 


in Canade: RCA VICTOR Company Limited, Montreal 


crisply brilliant ... sharply defined to the edges 
of the screen . . . outstandingly clear in detail. 
Voices, music and sound effects are reproduced 
with dramatic realism. RCA “400” projection 
increases the intensity of the screen image. . . 
creates greater interest in the film...strengthens 
audience response. 


RCA “400” JUNIOR. The only single-case standard 
16mm sound projector of fully professional quality. 


RCA “400” SENIOR. Provides theatre-quality repro- 
duction of 16mm sound and pictures for larger audi- 
ences, auditoriums or larger rooms. 


MAIL COUPON FOR MORE DETAILED INFORMATION 


-- = 


VISUAL PRODUCTS (Dept 
Radio Corporation of America 
Camden, N. J. 


Please send me complete information on the RCA 
“400” sound projection 

Name 

business 

Street 


City 














ANSWER TO PRICE RESISTANCE... 
e BETTER SALES-TRAINING! 
e BETTER SELLING! 


ELL, “Holiday for Salesmen” is about over! And unless 

your firm is the exception, it is faced with the imme- 
diate problem of finding—OR DEVELOPING—men who can 
really SELL. 


During the last 25 years Caravel has worked closely with 
many able sales executives in the development of VISUAL 
TRAINING PROGRAMS. Not only for NEW salesmen, but for 
so-called EXPERIENCED salesmen. And for DEALERS —whole- 


sale and retail—all up and down the line. 


The fact that most of our business is REPEAT business tes- 
tifies to the effectiveness of these programs. Our clients will 
gladly tell you how we work... and why they prefer our 


services to those of others. Ask them! 








we SAY 10. ee fon were CLIEBSS 


If you want proof that Caravel Plans get results, check with American Bible Society *« American Can Company. ¢ Associated 
Merchandising Corporation ¢ The Bates Manufacturing Company ¢ The Bell System ¢ Black & Decker Manufacturing Company ¢ 
Godfrey L. Cabot, Inc. ¢ Cluett, Peabody & Company, Inc. * Continental Baking Company, Inc. ¢ Ethyl Corporation « The Fuller 
Brush Company ¢ The General Fireproofing Company « General Foods Corporation « Hart Schaffner & Marx ¢ Kenwood Mills « 
Michigan Bell Telephone Company ¢ Mohawk Carpet Mills Inc. ¢ National Lutheran Council « Northern Baptist Convention « The Pure 
Oil Company ¢ Raybestos-Manhattan, Inc. ¢ Rheem Manufacturing Company « Royal Typewriter Company, Inc. ¢ Socony-Vacuum 


Oil Company, Inc. ¢ Standard Brands, Inc. ¢ Towmotor Corporation ¢ Truscon Steel Company ¢ or any other Caravel client. 


ee oe | 


DETROIT, 1336 BOOK BUILDING, TEL. WOODWARD1-6617 e NEW YORK, 730 FIFTH AVENUE, TEL. CIRCLE 7-6111 
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4 Chevrolet stirs curiosity. envy, ac 


me) miration and want-to-buy in television 
| audiences from coast to coast. 
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2 —— Arrid—uses the best eye-ear techniques 
=~ to give new impact to its famous sales 
a message. 
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: SS = — — Diamond Salt—actually brings to life 
~ ? SARs : the scientific quality control behind a 
commonly accepted household product. 
















Whitman uses sight and . 
sound, romance and emotion to sell candy 
by television. Millions have seen this l-minute television commer- 
cial film produced for Whitman Candy Company by RKO Pathe. 


40 YEARS OF MAKING FILMS 
Pay Off In Television That Sells! 


il 


Rule Number One For Television Advertisers RKO Pathe television commercials are not Funk & Wagnalls—dramatizes the hu- 
To Remember: Commercials on film are safe. only safe but sure—swift, deft, and amazingly 7 values to exploit new selling ap 
You take no chances with your sales story when effective in producing actual sales results! $n Sars Senees ennyoregecen 

a te Salen ; me i in @ . oa: . : ; *« © 

it is telecast on film. And when it is film pro- Planning, writing, directing and producing the 

dueed by RKO Pathe—with its 40 years ex- finest in television commercials is but one of Chevrolet. Arrid, Diamond Salt. Funk 
perience in motion pictures—you get the very many new ways RKO Pathe serves American & Wagnalls, Whitman and many others 


se aes ; . ; have turned to RKO Pathe to make 
fullest benefits from this new medium. industry today. their selling stories live through the 
medium of television commercial films. 














Only RKO Pathe Offers: 
1. A Firm Price For Your Film 3%. Best Facilities in the Industry * FH 
a price that meets all competition, quality completely equipped studios in bot! Mail This Coupon Today 
for quality New York and Hollywood We will be glad to furnish you with full Nome 
2. Guarantee of Satisfaction no 4. An RKO Pathe Production facts about RKO Pathe’s unique facili- 
down or progress payments. You pay noth- for forty years the hallmark of great pic ties. Most important. it will pay you to _ Title 
ing unless you are thoroughly satisfied. tures. learn about our policy customer 
ownership of seript, no payments until Company 
final pieture is accepted, and many 
k K O PAT oa & ' 4 n i ° other advantages. Ditto 
625 Madison Avenue, New York 22, N. Y. Please attach this coupon to your letter- 
head and mail teday City State 
PRODUCERS OF BETTER COMMERCIAL AND TELEVISION FILMS FOR INDUSTRY Business Screen Nov 
2 BUSINESS SCREEN MAGAZINE 




















Get ‘em down to fighting weight! 


= now on it’s a toe-to-toe slugging match! Are your salesmen ready? 


Toughen those selling muscles... train them to land the stronger punches that 
insure sales when the going is rough! 

And get the most out of your sales training films by showing them with 
Bell & Howell Filmosound projectors. They’re precision-built to give you top performance 
at really low operating cost. 

And they’re completely dependable. That’s one of the reasons why Filmosounds 
are the choice of so many of today’s modern business and industrial firms. 

Guaranteed for life. During the life of any Bell & Howell camera or projector, any 


defects in material or workmanship will be remedied free (except transportation). 


Precision-Made by Bell i. Howell 


Since 1907 the Largest Manufacturer of Professional Motion Picture Equipment for Hollywood and the World 
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FREE help with 
your movie problem! 


Perhaps you're planning a motion picture 
on shop training . .. employee relations... 
new production techniques, or any other 
subject pertaining to your business. A Bell 
& Howell expert will gladly help. No obli- 
gation. Write or phone Bell & Howell Com- 
pany, 7108 McCormick Road, Chicago 45. 





New Single-Case Filmosound. Easy to carry 
and operate. Provides natural sound at all 
volume levels. Fast rewind, instant re- 
verse. Stop for stills. Brilliant 1000-watt 
lamp. Approved by Underwriters’ Labo- 
ratories. With six-inch built-in speaker, 
only $399.50. Larger separate speakers 
available. 





New Academy Filmosound. Portable, light- 
weight. Embodying all features of Single- 
Case Filmosound, it delivers greater 
sound volume for larger audiences. Avail- 
able with 8-inch, 12-inch or power 
speaker, in separate case. With 8-inch 
speaker, now only $474.50. 


Send for this 


FREE BOOKLET! 


Movies Go to Work—tells briefly 
and clearly how to use motion 
pictures for 

* Training salesmen 

« Improving public relations 


] + Selling your product 

' ¢ Increasing production 

' Clip out this coupon and mail today to Bell 
* & Howell Company, 7108 McCormick Road, 
: Chicago 45 

' 

, Name 

' 

t Address 











S.V.E. “INSTRUCTOR” 300 


For Quick and Easy Projection 


of 2” x 2” Slides, Single and 


Double-frame Filmstrips 











*® Fast “Push-in-Style” Threading 
* Quick Changeover to 2” x 2” Slides 


* Easily Adjusted Aperture 


@ Newest of SVE Tri-Purpose projectors tak- 
ing single and double-frame filmstrips and 2” x 
2” slides. Threads in quick “push-in-style” or in 
conventional manner. Film advances smoothly 

. either forward or backward . . . with no 
danger of scratching or tearing film. 

Semi-automatic slide changer covers Bantam 
frame as well as 35 mm. double-frame slides in 
2” x 2” mounts. Changeover to filmstrips is 
quick and easy. New adjustable aperture gives 
any size frame from single-frame to double- 
frame, with intermediate position for 1” x 1” 
square framing. 

The optical system is of completely new design 
with all elements coated. Price complete with 5” 
SVE Wocoted Anastigmat lens and two-tone lift 
off case, $90. 


The New 
Audio-Visual Handbook 
6th Edition 


Revised — Enlarged 


Here is a practical guide to 
the selection and use of audio 
visual training materials by 
Elisworth C. Dent. It has been designed for those who 
need brief, general information concerning audio-visual 
materials and their sources. Useful for schools, churches, 
industrial and other organizations, this book will prove 
helpful in organizing an audio-visual program or in mak 
ing existing programs more effective. 224 pages, cloth 
bound, postpaid, $3.50 


W rite for copy of projector folder B 100 and Hand- 
book folder B 4-49. Address request to Dept. SC-10 


SOCIETY FOR VISUAL EDUCATION, INC. 
A Business Corporation 


100 East Obie Street Chicago 11, ti 
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PRODUCERS e CREATORS 


SLIDE FILMS 
© Color 35 mm 
© Black SLIDES 

and . 
White FILM 


“Individualized Serv- Ss T R ! P Ss 


ice" customed to your 
most exacting require- 


ments. Q. bit 
“uank y 
No order too small— 
DUPLICATIONS 


none too large. fleur Gen 4 
‘ ny Size Transparency 
Prompt, courteous at In Any Quanti 


tention. 























Masters made from 
eriginal artwork— 
and duplications. 


Detailed SERVICE 


SLIDE 
MOUNTING 





PRICE LIST on re- Glass or Readymounts 
quest. Write, phone, 
wire— 





Completely automatic 
processing equipment. 
We specialize in 
quantity production 
for the trade. 


CUSTOM MADE 
COLOR PRINTS 


Wash Off Relief - Carbro 








OVER 50,000,000 SLIDES PRODUCED 


CINEQUEC.for/iln LABS. 


424 EAST 89th ST., N.Y.C. SAcramento 2-4894 
NEW YORK OFFICE: 18 EAST 42nd ST. VA. 6-2900 
CHICAGO OFFICE: 30 W. Washington St. Fi, 6-4450 


wl 


THE MART MESSAGE 


The new B-22 


HALLEN RECORDER 


@ Synchronous for 16 and 35mm cameras 
@ Sprocket-driven 174,mm magnetic film 


$1,850.00 
Wise photographers are using 


COLORTRAN LIGHTS 


@ Correct color temperature 
@ Low amperage @ High intensity 
@ Low cost’ @ Lightweight 
Grip, Studio & Location diffusers on stands 
FILMO 70 DA, turrtt finder, 3 positive elements, 
3 lenses, list $550.00, our price in like new 
condition $395.00 
FILMO 70F, turret finder, 3 positive elements 
3 lenses, case, adapted for 200 ft. magazine and 
motor, lists over $765.00, our price $549.00 
KODASCOPE FS-ION, sound projector com 
plete in one case, excellent condition, lists for 
$500.00, our price $225.00 
COMPLETE I6mm DOUBLE SYSTEM OUTFIT 
Cine-special with 1” £:1.9 lens $395.00 
Auricon blimp, synchronous motor and 
follows focus rings and case 
Auricon R-20 film recorder with noise 
reduction amplifier 
\uricon tripod, new, plus tax 
CAMART MIKE BOOM, 13 foot boom 


arm, folds to fit in your car 


$425.00 


$675.00 
$249.00 
$261.85 
BUY — SELL — TRADE USED EQUIPMENT 





THE CAMERA - MART Inc. 


70 WEST 45th ST 


NEW YORK 19 N Y 
CABLE ADDRESS —-CAMERAMART 
WORLD-WIDE SERVICE 
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CHICAGO* 
1345 Argyle Street 


NEW YORK 


|] . ‘ 385 Madison Ave. 
t takes men and machines to make movies. ot ,- 


Our oldest employee in years of service to the company will DETROIT* 
4925 Cadieux Rd.” 
celebrate his thirtieth anniversary with Wilding next spring. 


Our nenest machine is a Mitchell rear-screen process projector CLEVELAN 
310 Swetland Bld 


for greater flexibility and higher quality. There are only 32 


of these machines: 19 are in Hollywood, Il are in Europe, one HOLLYWOOD* 


, : . 81 Venice Blvd. 
is the property of the U. S. Army and one is at work in our 39 


Chicago Studio. 


ST. LOUIS 


. 4053 Lindell Blvd. 
We are proud of our personnel, of the fine tools they work 





with and of the product they produce. 


CINCINNATI 
Enquirer Bldg. 


*Studio Facilities 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES « SLIDEFILMS « TELEVISION FILMS 


EWER TECHNIQUES for investigat 

ing audience reactions are making use 

of the experimental results of studies 
by psychologists and sociologists in the field 
of mass communication. Clues about who likes 
what particular part of a film and why, en- 
large the amount of information available to 
the producer. 

\lthough the preview is used, the composi 
tion of the audience is controlled. Thus, when 
decisions about the final editing of a film are 
to be based on the preview results, an audience 
is selected to represent the audience which 
would usually be drawn to the type of film 
that is being previewed. When promotion is 
to be planned on the basis of the preview o1 
the film is to be revised in order to enlarge 
the size of the potential audience, the audience 
is selected to represent a cross section of movic 
goers. An analysis of their reactions helps to 
indicate which sections of the entire motion 
picture audience will probably be drawn to 
the particular film. Before the film is run each 
member of the preview audience, selected by 
either method, is asked to furnish information 
about his background and taste in motion 
pictures. 


MACHINES Lest DURING THE SHOWING 


Another important improvement in the 
newer technique is the introduction of a ma 
chine to record audience reaction. Several 


variations of the same basic principle have 
been used to test films 


Ihe chief value of 
these machines is their ability to record reac 
tions during the running of the film. 

Over a period of fifteen or twenty years, 
many types of recorders were devised for meas 
uring reactions. Most of the early experi 
ments required equipment much too compli 
cated for practical use with an audience of any 
size. It was the development of the Program 
Analyser by Paul Lazarsfeld of Columbia Uni 
versity and Frank Stanton of CBS which led 
most directly to the recorders of today. The 
Program Analyser was evolved before the last 
war to test the effectiveness of various parts of 
certain radio programs. The basic aim was to 
record simultaneously the favorable or un 
favorable reactions of each of the members of 
a small audience 


New Eoutpment Has Wiper RANG! 


Current modifications of this basic tech 
nique include machines which can handk 
larger audiences by improved methods of re 


cording the audience's responses on moving 


SOME PERTINENT OBSERVATIONS ON THE TIMELY SUBJECT 
OF PRE-TESTING AND CHECKING AUDIENCE FILM REACTIONS 


Eprror’s Nove: These notes are from the in- 
formed pen of Emily Gunning, a California 
writer who has worked with Bernard Cirlin, 
Paul Lazarsfeld, and Franklin Fearing in this 
important new field of audience reaction test- 
ing. Another article on this subject appears 
on page 23 and a summary feature will cover 
the work of Mr. Cirlin and the use of the 
General Electric Opinion Meter in a subse 


quent issue of Business Screen. 


tapes. The recording machine used by Audi 
ence Research Incorporated’ registers five de- 
grees of intensity and combines likes and dis 
likes into a single reading; the Cirlin Reacto 
graph? produces an individual like-dislike rec 
ord for each of a large number of respondents 
and also shows the total likes and total dis 
likes separately. The ARI machine has the 
advantage of approaching some measure ol 
intensity of feeling; the Reactograph has the 
advantage of being able to catch “split” reac 
tions (simultaneous increase in both like and 
dislike) and to identify respondents. Both 
techniques enable the operators to read the 
results during the running of the film and 
thus point out the crucial points to be covered 
in the interviews following the showing. 


Fottow Up By Group INTERVIEWS 


After the showing, the members of the audi 
ence fill out detailed questionnaires asking 
about their attitudes toward the film, and a 
group interview is conducted which attempts 
to draw out further opinions, emphasizing 
those parts of the film which the recording 
machine showed to need discussion. Although 
the like-dislike reaction records show when a 
reaction occurs, direct questioning is necessary 
to find clues about why there was a reaction 
at that particular moment. 

The accumulated data for these tests thus 
include: the background information on the 
pre-showing questionnaires, the results of the 
reaction recordings which are charted to show 
their relation to the script, the answers on the 
post-showing questionnaires and the verbatim 
All of these 


data are then analysed from the point of view 


record of the group interview. 


Doscher, Luelyne Ihe Significance of Audience Measure 
ment in Motion Pictures Ihe Journal of Social Issues, 1947, 
Vol. I, No. 3, p. 51. 

Cirlin, Bernard D., and Peterman, Jack N Pre-testing a 
Motion Picture: A Case History,’ The Journal of Social Issues 
1947, Vol. III, No. 3, p. 39 


that was decided upon at the initiation of the 
test. 

If the film can still be revised and edited, 
the chart and other data are first analysed for 
overall reactions to the sequences of the film, 
especially for sequences which show up with 
large areas of unlavorable reaction or no reac 
tion. If the story line is such that this entire 
sequence can be cut, the producer is lucky; 
otherwise he may decide to shorten this 
sequence as much as possible without inter 
fering with the plot. The chart is also analysed 
in terms of scenes or sequences where audience 
reaction drops off and steadily declines. “This 
is usually a sign of boredom and a little tight 
ening at this point may be all that is necessary. 
Another type of reaction to look for on the 
chart is sharp dips in favorable attitudes at 
certain points. These sudden drops, lasting 
only a few seconds, usually point to specific 
shots—a bad close up, a confusing match, o1 
a few words of dialogue. ‘The reason for such 
unfavorable reactions becomes apparent once 
the shot is spotted and identified. ‘This type 
of information will seldom come out on ques 
tionnaires or in interviews alone. 


May INbICATE PROMOTION POTENTIALS 


If the test has been held primarily to get 
ideas for promotion, analysis of the chart, the 
questionnaires, and the interviews will show 
which sequences or scenes aroused the greatest 
interest, and which members of the audience 
liked the film best, thus indicating the most 
effective directions in which to aim promotion. 

Although these newer techniques may offer 
the producer much more information than was 
formerly available to him, there are still many 
problems to be solved. For instance, some 
feel the reaction-recording technique does not 
distinguish reactions to what is happening 
(the story) from reactions to how it is hap 
pening (the production). Is a recorded un 
favorable reaction attached to the actor and 
his acting or to the character in the story? Care 
must be taken to clear up these facts in the 
group interview. 


Some Crericisms Art VALID 


Another criticism of the newer technique is 
that it creates a highly abnormal situation be 
cause tests are usually held in one of the large 
studio projection rooms rather than in a regu 
lar theater. 
abnormal situation could be eliminated only 


This criticism is sound and the 


by setting up portable recording equipment 


(CONTINUED ON PAGI FIFTY-TWO) 
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America has marched forward on a trail blazed with steel. Billions of tons 


of steel ...to give American families an increasingly richer and better 


way of life. “Handling Materials In The Steel Industry” was produced 


in color for the Link-Belt Company, to show this famous organization's 
important contributions to more efficient steel production. Our cameras 
traveled to important steel centers throughout the nation to make this 


memorable motion picture of Link-Belt Handling Equipment in action. 


“Kapha Be, Voy. 


STUDIOS « HOLLYWOOD 28 «+ CALIFORNIA 





Great Name 
in the industry! 


TIME TESTED and PROVEN after two years of 
commercial duty in 16MM production. The An- 
niversary Model MAGNAGRAM M-116 Syn- 
chronous Magnetic Film Recorder makes its bow. 


An engineering achievement meriting the 
approval of the most discriminating engi- 
neers, the M-116 has been refined to the 
highest degree of technical excellence since 
the FIRST MODEL WAS INTRODUCED TO THE 
63rd SEMI-ANNUAL CONVENTION OF THE 
SOCIETY OF MOTION PICTURE ENGINEERS 
IN MAY, 1948. 

MAGNAGRAAM .. . incorporates the amazing 
synkinetic* motion path imaginatively engi- 
neered to wed magnetic recording to the 
proven principles of motion picture recording. 
MAGNAGRAM . . . 100% low level mixing 
through two, complete, integral microphone 
channel pre-amplifiers, ladder attenuated 
and transformer coupled. 


MAGNAGRAM ... . in everyday use by the 
UNITED STATES GOVERNMENT, the CANA- 
DIAN GOVERNMENT and independent pro- 
ducers the world over. 

MAGNAGRAM ... . gives you excellent re- 
cording, maximum portability and rugged, 
dependable service. ’ 
MAGNAGRAA .. . designed to conform with 
existing MOTION PICTURE STANDARDS. In- 
ternational STANDARD speed of 24 frames 
per second (36 feet per minute) . . . edited 
on STANDARD 16MM splicers and. editors 
. . .controlled with STANDARD reels. M-116 
film is STANDARD 16MM! 


Wr. Susinessman... 


MAGNAGRAM .. . a machine BUILT TO 
LAST! Truly a SOUND INVESTMENT! 

Sound production SAVINGS ranging from 
50% to 75% are reported by users ALL 
OVER THE WORLD! 

From WASHINGTON to TEL AVIV users say 
we ‘‘owe it to the industry to let more people 
know about the MAGNAGRAM!" 


$1600 to $2450 
F.0.B. North Hollywood, California 


MAGNAGRAM .. . the ANSWER in 16MM PRODUCTION! 


PHONE — WIRE — WRITE FOR DESCRIPTIVE BROCHURE 
Reprints of SMPE presentation available on request. 


11338 BURBANK BLVD., NORTH HOLLYWOOD, CALIFORNIA 
Stanley 7-4173 ?. O. Box 405 SUnset 2-9055 
. 
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Projection equipment, using the “National” “Pearlex” Car- 
bon Arc, offers you the finest projection available in the 
16mm. field—and a substantial saving in the bargain. The 
carbon arc is 4 times brighter than the next best 16mm. light 
source—makes it possible to seat 100 to 1000 people . . . offers 
vivid, glowing reproduction of color—and the actual cost of 
the carbons is only 144 the cost of the best competitive light 
source, hour for hour, as you project your movies. 

These statements are all accurate, scientific facts. Write to 
National Carbon Company, Inc. for complete details on the 
carbon arc for 16mm. projection. 





. 


Sats 100 t {000 pele Lown Cant) A Tes Brighter! 


‘ 
‘ 
‘ 


The terms "National" and “Pearlex” 
are registered trade-marks of 


NATIONAL CARBON COMPANY, INC. 
Unit of Union Carbide (§j and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 


Division Sales Offices: Atlanta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisco 
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FOR BETTER UNDERSTANDING 
of Our Economic System — 
We Present These Outstanding 
Motion Pictures for Showing in the 
PLANT - OFFICE - OR COMMUNITY 


%& DESERT VENTURE — Arabian-American Oil Company. 


27 min. Color. Story of venture capital at work abroad 


te ENTERPRISE — Cluett, Peabody & Company, Inc. 


31 min. Color. The American Way at work in a small town 


GOING PLACES — Harding College (color cartoon) 


10 min. Fun and facts about American business. 


IN BALANCE — Burroughs Adding Machine Company. 


32 min. Wise management of profits for security 


LETTER TO A REBEL — Small Business Economic Foundation. 
18 min. One of the RKO-Radio “This is America” series. 


10 min. Doctor Utopia and the "‘isms"’ get the boot. 


MARKS OF MERIT — Brand Names Research Foundation. 


18 min. The history of trade marks and consumer protection. 


MONEY AT WORK — New York Stock Exchange. 


15 min. Importance of maintaining free and open markets. 


OUR AMERICA — Dodge Div. Chrysler Corporation. 


32 min. Dramatizes advantages of American way of ilfe. 


* 
* 
* 
% MAKE MINE FREEDOM — Harding College. (color cartoon) 
* 
* 
* 
* 


UNFINISHED RAINBOWS — Aluminum Company of America. 


36 min. Color. Alan Ladd in a story of achievement. 


These and more than 85 additional films available FREE OF CHARGE 
through the courtesy of American Industry — Associations — and 
Foundations. They can be ordered individually or on regular book- 
ing schedules through Modern’s Regional Film Libraries in all lead- 


ing communities 


A Film 
Program 
Service 

for Weekly 
Employee 
Showings 


TALKING MODERN TALKING 
mooeehy PICTURE SERVICE. inc 
pict¥ 7 ve rate nano w 


oo" 


* 


Write for 


descriptive pamph- 
let on program 
service for weekly 
employee showings 
or “The Film of the 
Month" plan for 
community, club, or 


church use. 


* 


MODERN TALKING PICTURE SERVICE, inc. 


45 ROCKEFELLER PLAZA — NEW YORK 20 
142 EAST ONTARIO STREET — CHICAGO 11 





Government Costs a Top Problem 
ANA Agrees at Annual Meeting 
@ More than 1,000 admen, at the 
10th annual meeting of the Asso- 
ciation of National Advertisers in 
New York last month, balloted to 
discover what non-political prob- 
lems admen considered of prime 
lmportance, 

According to the vote, the prob- 
lems ranked in order, as follows: 
(1) the high cost of government 
(2) labor-management relations 
(3) threat of socialism (4) 
strengthening the United Nations 
(5) the threat of Communism (6) 
moral and spiritual revival (7) 
stabilizing our economy (8) post 
war conditions in our schools (9) 
strengthening our national de- 
fenses (10) Racial and religious 
prejudices (11) preserving our na- 
tional resources (12) increasing 
foreign trade (13) improving na- 
tional health, and (14) accidents. 


GRAY REPORTS ON CAMPAIGN 


Robert M. Gray, advertising 
and sales promotion manager, 
Esso Standard Oil Company, and 
coordinator of the Advertising 
Council's American Economic 
System campaign, reported on re 
sults of the campaign: 

(1) More than $3,000,000 in 
space and time has been contrib 
uted. 

(2) The campaign, which has 
had more than 500 magazine ad 
vertisements, use by 235 house or- 
gans and more than two billion 
radio “listener impressions”, was 
furthered by $100,000 apiece spent 
by General Electric and General 
Foods. 

(3) Newspaper mat orders for 
the campagin ads totaled more 
than 7,000,000 lines. More than 
$00,000 car cards have carried the 
campaign and 6,000 panels were 
contributed this vear by the out 
door industry. 

(14) More than 650,000 copies of 
the council's booklet, “Miracle of 
America” have been distributed. 


DuAL ROLE OF ADVERTISING 


Advertising really has two jobs, 
to sell goods and to sell the sys 
tem, said Chester J. LaRoche, 
head of C. J. LaRoche and Com 
pany and a founder of the Adve1 
tising Council. Speaking before 
the ANA, LaRoche further 
pointed out that additional money 
should not be spent for advertis 
ing when more research and new 
ideas will multiply the money ad 
\ertisers are now spending. “Spend 
time first finding out the right 
idea,” he said. LaRoche urged 
formation of a business clinic to 


provide the information needed 
in a democracy. 

The responsibility for keeping 
the American public alert to the 
necessity of the Marshall Plan was 
urged on the admen by Paul Hoff- 
man, European cooperation ad- 
ministrator. He urged the admen, 
who have the know-how, to work 
through the Advertising Council 
to “win the peace.” 

While an evaluation of the pub- 
lic service advertising sponsored 
and executed by the Advertising 
Council is very important to 
everyone in the advertising com- 
munity and to industry at large, 
it is not the only channel business 
is now using to communicate with 
the public on economic and social 
topics. Along with the activities 
of the Council, the ANA has long 
advocated the use of advertising 
techniques at the community level 
and in a long-range educational 
drive, particularly in the realm of 
economic understanding. 


Wirry Discusses STABILITY 


Among the guest speakers at the 
ANA meeting was John E. Wiley, 
chairman of the board of Fuller 
and Smith and Ross, who, in sug- 
gesting ways of making advertis- 
ing plans more stable, likened an 
advertising and promotion cam- 
paign to a wedge. “The basic ele- 
ments of a good campaign 
‘wedge’,” he said, “are advertising, 
promotion, education and action.” 

Other speakers included M. L. 
Neison, exhibits manager of the 
United States Steel Corporation, 
who spoke on trade shows; Guy 
Berghoff, public relations director 
of Pittsburgh Plate Glass Com- 
pany, spoke on his company’s em- 
ploye communication problem; 
Robert T. Kesner, Coca-Cola Com- 
pany, on methods of increasing 
distributor — effectiveness; — Sher- 
wood Dodge, vice-president of 
Foote, Cone and Belding, spoke 
on buying habits, and John F. 
Kurie, vice-president of media and 
research of the ANA, reported on 
the business outlook. 


Firm ComMirtee’s CLINIC 


Saddened by the sudden loss of 
Douglas B. Hobbs, Alcoa film ex- 
ecutive and an active leader in 
ANA film activities, the ANA film 
committee conducted a two-day 
clinic for members. ‘Tom Hope of 
General Mills, assisted by other 
ANA film executives, helped to 
conduct the informal clinic at 
which member films were screened 
and candid opinions expressed on 
production themes, distribution 
opportunities, etc. e 
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10" size—13 Minutes per Side 
12" size—20 Minutes per Side 
Lower Shipping Costs! 


Easier and Cheaper to Pack 
(Smaller Cartons) 


Prompt Service and Delivery! 












LET US SUPPLY ALL THE PRACTICAL DETAILS. CALL, WIRE, WRITE. 


Now All Records May Be 
Carried--In the Projector Case 
Saves Storage Space! 


Full Columbia Transcription 
Quality Maintained 
Throughout! 


10 © 1949 












LITY AND CONVENIE 


Columb Thanacrietions 


A DIVISION OF COLUMBIA RECORDS @i) 
Trode-Marks “Columbia” and @f Reg. U. S. Pat. Off. Marcas Registradas @ Trade Mork 
New York: 799 Seventh Ave., Circle 5-7300 
Los Angeles: 8723 Alden Drive, BRadshaw 2-5411 
Chicago: Wrigley Building, 410 North Michigan Ave., Whitehall 6000 



























Make sure you show your 
pictures at their best! 






Ask for G-E Projection Lamps 
.-- they’re the choice of most 
projector manufacturers... 











Remember... for every photograhie purpose 


G-E LAMPS 
GENERAL @@ ELECTRIC 


FOR BUSINESS FILM USERS: A COMPLETE REFERENCE LIBRARY! 







ie Tl ibrar. nr ; r r rerir “ 2 leone Cc, . " 

ng Film Guide Library od riptions covering Sports Films, Safety Films 

od by the Editors of BUSINESS Sound Slid etc. Write for details on how to 
nplete source lists and de 1cquire copies of these useful Guides 
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Educators Show Interest In 
Teaching Aids from Industry 
@ Educators at the recent re 
gional conference on Indus- 
trv-Science Teaching Rela 
tions, sponsored by the Na 
tional Science Teachers Asso 
ciation and held in Pittsburgh, 
were unanimous in the con 
clusion that industry has 
much to offer education. In 
dustry must make its material 
objective, newsy and interest 
ing, attuned to the curriculum 
and devoid of obvious promo 
tion, they agreed. The more 
than 400 science teachers and 
other educators attending the 
conference reiterated the read 
iness of educators in this field 
to accept teaching aids from 
industry. 


Public Relations Association 
Names Convention Chairman 
@ The committee chairman 
ship for the fourth annual 
meeting and regional work 
shop session of the American 
Public Relations Association, 
to be held at the Washington 
Hotel, Washington, D.C. De 
cember 2, has been given to 
Douglas Steinberg, public re 
lations director for the Na 
tional Institute of Cleaning 
and Dyeing, Silver Springs, 
Maryland. 

Edward B. Lyman, assistant 
to the president of Fordham 
University and president of 
the APRA, also announced 
appointments, to the general 
committee, of Carl Bleiberg, 
public relations director of 
the Hecht Company; Robert 
E. Harper, managing director, 
National Business Publica 
tions, Inc.; George B. Roscoe, 
public relations director, Na 
tional Electrical Contractors 
Association; Frances V. 
Bishop; Paul H. Bolton, ex 
ecutive vice-president, Nation 
al Association of Wholesalers, 
Inc.; Daniel Koplik; John T. 
O'Brien, director of informa 
tion, Office of Housing Ex 
pediter; Paul L. Selby, execu 
tive vice-president, National 
Consumers Finance Associa 
tion and Allen Wagner, public 
relations director, American 
Road Builders Association. 
Plastics Firms Exhibit Films 
@ Numerous films are to be 
used by exhibitors at the 1950 
National Plastics Exposition 
in Chicago's Navy Pier March 
28-31. Ninety-one plastics 
firms, representing all phases 
of the industry, have been 
awarded exhibit spaces. 
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pitt Portable 
sound Projectors 


Designed for 
A.C. or D.C. 
operation 
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Actual Lift-up Weight 
Only 20 Ibs.! 


The projector and 
amplifier unit alone 
of the new Ampro 
Stylist weighs only 
20 Ibs. A young girl 
can easily lift it 













up to place on 
stand or table. 
Lift-off case 
with speaker~ 
and acces- 
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sories weighs 
less than 
9 Ibs.! 
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Seeeeaaaa 


A new, popular priced quality sound projector 
— lightweight, compact, an ideal business tool 


The perfect 16mm. sound projector for business and industrial use. Can be set up 
Truly Portable 


Complete one-case unit, in- 
cluding projector, amplifier, 
lift-off cose with speoker 
and accessories, weighs 


less than 29 Ibs! 


instantly, anywhere — carried easily to sales meetings, conventions, training classes, 
prospects. Designed for use with both sound and silent film. Here is the culmination 


of more than 20 years’ experience by Ampro in building fine precision projectors. 


Astonishing light weight and compactness — made possible by the clever utilization 
of the new, tough, light materials — make the Stylist ideal for easy moving from 

HIGHLIGHTS: 

Entire unit in one case measures only 

17%” high, 9%” wide, 16” long. Stand- 

ard, time-tested Ampro projector mechan- 


room to room — for use by small or large groups. Tested Ampro quality design and 


construction — assure ease of setting up, simplicity of operation, splendid tone qual- 


ism and sound head. Fast automatic re- ity and illumination and long, satisfactory service. Remarkable low price — $325 
wind. Uses standard lamps up to 1000 . . : . 
Quick Easy Set-up wits. Cale dee iieaank, caw dda complete — means outstanding value and assures budget approval in these economy 
Just lift off case, snap perma * ° . . 
nently attached ree! arms in place out removable film gate. Coated super = days. Ask your dealer today for an eye-opening demonstration of this new record- 
— and the ‘‘Stylist’’ is ready to 2-inch F1.6 lens. Many other exclusive ’ . : 
thread. Ampro features. 


breaking Ampro “Stylist”! 


Write for free circular giving full detailed “Stylist” specifications. 















THE AMPRO CORPORATION 


2897 N. Western Avenue, Chicago 18, Ill. 








Simplified 
Operation 
Control operating panel, with 
simplified knob controls, con 


veniently mounted on oper 
ator's side of projector. 


For All 

Groups 
Quiet-running, easy to set 
up quickly, the “‘Stylist’’ is 
ideal for showing sound or 
silent movies to smal! 
or large groups. 


Simplified 
Operation 
Central operating panel, 
with simplified knob 
controls, conveniently 
mounted on operator's 
side of projector 





*Trade Mark Reg. U. S. Pat. Off. 


A General Precision Equipment 
Corporation Subsidiary 
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ya Add color and depth to your 
sales story with dramatic View-Master 
Stereoscopic, full color Kodachrome pic- 
tures. Show customers your product, in- 


stallations, manufacturing operations and 


4 


VIEW-MASTER 
STEREOSCOPE 


Durable plastic construc- 
tion. Simple, and quick to 
operate. 


services in the amazing “come to life” real- 
ism of View-Master pictures. View-Master 
three dimension pictures are proven “door 
openers”, “attention holders”, “sales 
clinchers” in man-to-man selling. No dark 
room or electricity needed. Compact. 
Lightweight. Easy to carry. Each View- 
Master Reel holds seven different stereo- 


scopic photographs in planned sequence. 





Inexpensive to produce. Pictures may be 
osrojected in full color before group meet- 

VIEW-MASTER _ = 

REELS 


Seven full - color stereo- 
scopic photographs on 
Reel. 


ings with the View-Master non-stereo 
Projector. See for yourself. 


Gtorecs cop 
ING PICTURES 


ri SELL 
VIEW-MASTER N 
NON-STEREO MAIL THIS COE 
PROJECTOR OR COM N 
INFORMATIO 


Uses interchangeable 
View-Master picture Reels 
for group showings 





NO OBLIGATION \NVOLVED 
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SAWYER'S INC., Commercial Sales, Dep't. B. 


3543 N. Kenton Avenue, Chicago 41, Ill. 
Without obligation, please furnish me with complete information about View- 


Master three dimension selling pictures for commercial use 


Company Nome 


Address sittin 
City Zone State ‘ 
By Position 
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roducts CAMERA EYE 


NOTES AND COMMENT 


*®& AN Open Lerrer of particular 
interest to film libraries is in this 
month's mailbag from 
W. C. DeVry, president of the 
DeVry Corporation. Its pertinent 


editorial 


lacts are well worth quoting: 

“For many years projector man 
ufacturers have been asked to get 
the price of equipment down so 
that more films could be sold or 
rented. Well, let’s look at the 
record 

“Our first portable 35mm sound- 
on-film projectors sold for $998 in 
1931. 


duced to 


Lhese eventually 
$658, a reduction of 
about 331,4°,. The original 16mm 
sound-on-film equipment was in- 
troduced at $750 and later re 
$400. And since 


the war, despite increased labor 


were re 


duced to about 
and material costs, taxes, etc. they 
have been reduced to an average 
of $300—a reduction of 60°... 
“After a thorough survey of the 
film rental that 
cost of equipment is no longer a 


market, we find 
sales handicap; in many instances 
the high cost of film rentals and 
the dithculties in getting and re- 
turning films are principal objec 
tions cited by potential purchasers. 

“LT am firmly convinced that a 
l6mm pickup and delivery service 
in large metropolitan centers 
would step up film rentals over 
S00°) and reduce costs consider 


ably. Every projector salesman 
would push such a service as po 
tent sales ammunition. 

“With 


help projector sales just as radio 


televised films here to 
helped record sales, someone is 
going to reap the waiting harvest. 
Who will it be? 

“Perhaps you have a lot of rea- 
sons why it can't be done—but so 
told 
years ago to get oul price unde 


$350.°-—W. C. DeVry 


did we when you us some 


* * ° 


| William J. Morris Joins Wilding 


Picture Productions New York Office 


@ William | 
Wilding Picture Productions, Inc. 


Morris has joined 


New York offices as an account 
executive. He was formerly con 
nected with the Motion Picture 


Department of J. Walter Thomp 
son and, more recently, was super 
Tele 
vision Production for Batten, Bar 


visor of Motion Picture and 


Douglas B. Hobbs, Alcoa Executive 
Mourned by Entire Audio-Visual Field 
@ The audio-visual industry, in 
which he played a prominent role, 
was saddened last month by news 
of the untimely passing of Doug- 
las (Barney) Hobbs, film execu 
tive for the Aluminum Company 
of America, Pittsburgh. Mr. Hobbs 
died suddenly on ‘Tuesday, Oc 
Il in New York city on the 
eve of his active participation in 
the program of the Association of 
National Advertisers. Past chair 
man of the Films Committee of 
the ANA, he also served as chair 


tober 


man of committees and an execu 
tive of the Industrial Audio-Visual 
\ssociation. 

A pioneer in many phases of 
company film planning opera- 
tions, Mr. Hobbs represented Al 
coa in the production and distri 
bution of two of the most widely- 
known sponsored films, Unfinished 
Rainbows Curiosity Shop. 
Lesser known but of equal signifi- 


and 


cance were his coordinating efforts 


on Alcoa’s extensive library of 
training and informational films. 


* . * 


Health and Welfare Film Guide 
Latest Addition to Library Series 


@ Most recent addition to the 
Business SCREEN Film Library 
Series is “Audio-Visual Resources 
in Health and Welfare’ which has 
just been issued. The guide lists 
over 600 films and filmstrips with 
descriptions of film content and 
terms of availability. Retail price 
is $.50 from Business SCREEN Film 
Guide Library, 812 North Dear 
born, Chicago 10, Illinois. 

The new guide lists films in the 
health and wellare field suitable 
for community organizations, 
plant film programs and the class 
room. Medical films of a technical 
nature are not included. 


* * . 
"General Mills Today" Gets Oscar 
As Outstanding Annual Report Film 


@ Financial World Magazine has 
Mills Today, a 
two-reel color short produced by 
RKO Pathe for General Mills, the 
best report film of the year. An 
“Oscar” was presented to Mr. L, 
N. Perrin, president of General 
Mills at a banquet attended by 
1500 business and financial execu 
tives at the Hotel Statler in New 
York City, October 31. 

Clav Adams of RKO Pathe su 
pervised and directed General 
Vills Today, William Deeke was 
in charge ol and 


chosen General 


photography 


ton, Durstine & Osborn and The musical supervision was by He 
Biow Company. man Fuchs. 
BUSINESS SCREEN MAGAZINE 




















\ 
yy insis® upon pro- 


cTuRE ynoust 
use ynly the finest equiP 


\ 
THE motion pv 
fessional perfection es « 
Mitchell has pecome che candard equipment 
1g studios films of the 
5 ughor 


\ «a 
as \eadit 


show? in the 


i) 
’ ec 
nd inspit® , bett 
\ more snd more of the nao 
\ spectty modem, sure Mitchell equipment 
ee call ail pe 





news genvices require tast versatile potogt™ hic quevision demands ada scale © ul ment tO meet 
1 | 
equil ment tot on the spot coveraBe workings | fast eget a mitchell 5 pro gsional 
undet } ressure, a held where retake sre ynknow® prove equil ment ow winning ow guccesse> 
Mitchell has ve? “I ics Ted ion tot depe™ and brings new © ynomies to Almins 
ability and cacy Televisio" program and shows 
\ 


Wir 
chell 
Camera CORPORATIO 
“ 


EAST 

ERN 

REPR 

ES 

ENTATIVE: THE 

opo 

RE A 
LIMA 
Ne 


666 
WEST 
rad 
ARD S 
TREET 
. FW 
ae ° G 
a4. 1°):\4 2 Se 
. ae). 
1A . Cc 
PVele)-a 
SS: "' 
: "MITCA 
MCO” 


521 
FIFTH 
AVEN 
UE « 
NEW 
YORK CITY 17 
° MUR 
RAY 
HILL 
Y ie Ae) 
38 





85% of 
the moti 
tion pict 
ures show m 
nin th 
eatres throughout 
the worl 
dare fi 
ilmed wi 
ith a Mi 
tchell 








hallen’s NEW 


Meguatte Recarder 


% Low Flutter in the tropics or the Arctic with 
Hallen Dynamic Tension. No clutches, belts, 


pads, or springs to give trouble. 
*% Fully professional.* 
% Conforms to Academy Standards. 
% Two channel mixer and dialogue equalizer. 


¥% Simultaneous playback permitting monitor- 


ing 1 12 of a second from the recorded track. 


*® Amplifier is contained in a removable unit, 
permitting space between the amplifiers and 
the power supply with monitor speaker. This 
eliminates microphonic feedbacks usually 
present when a loud speaker and high gain 


stages are placed in close proximity 


$1850 f.o.b. 


Write for further 
information 


3503 WEST OLIVE AVENUE 


CORPORATION BURBANK @ CALIFORNIA 
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Alfred University Using Forty-Four 
Industrial Films for Classrooms 

@ Alfred University of Alfred, 
New York, is presenting forty-four 
industrial training and informa- 
tion films correlated to courses in 
the business and economics cur 
riculum. 

The films will cover two semes 
ters work and will deal with the 
fields of economic and social 
ganization, finance, 
distribution and consumption. Ac 


production, 


cording to Fc. ages chairman 
Henry C. Langer, Jr., no attempt 
will be sae to evaluate or inter 
pret the films beyond brief com 
ments based on a preview by the 
departmental staff. 

The program will include: (1) 
public relations motion pictures 
designed to present background 
facts and company viewpoints, 
(2) industrial training films, (3) 
sales films directed at consumers, 
and (4) general information films 
documenting facts about the na 
tion’s economic system. 

The university plans to make 
the program a permanent part ol 
the annual curriculum. 


National Television Council 

Names Committees for New Year 

@ Melvin L. Gold, president of 
the National 
Council named committee chair- 
men for next vear at the fall meet 
ing of the Council October 27. 
William S. Roach of the law firm 
of Weisman, Grant & Jatlee and 
vice president of the NTEFC was 
named 


Television Film 


“Coordinator of Commit 
tees.” 

Committee heads are: John 
Mitchell, United Artists Televi 
sion, Distribution: Henry Morley, 
Dynamic Films, Ind. Production; 
Robert Paskow, WAI V, Newark, 
N.J., Television Station; Jerry Al- 
bert, United World Films, Mem 
bership; Paul White, 
al Trans-Video, Inc. 
Clearance Bureau; J. 
of J. A. Maurer, Inc., 
Production Clinic; 


Internation- 

IV Film 
A. Maure1 

TV Film 
Irwin Shane, 
leleviser magazine, Program; and 
Sally Perle of the Mesal Organiza 
tion was named Press Representa- 
tive. 


New York's Hospital Department 

Sponsors New Film on Home Care 
@ The Pathescope Company ot 
America recently produced Ward 
Home in cooperation with the 
New York City Department of 
Hospitals. The film is a five min 
ute documentary of the city's 


BUSINESS 


home care plan, whereby a pa 
tient can receive all the benefits 
of hospital treatment, including 
attendance by doctor, nurse and 
the services of the laboratory tech- 
nician and others, while conva- 
lescing in his own home. 

The film will be shown to 
schools and groups interested in 
public health and will be avail- 
able for television use. Prints can 
be obtained on a free loan basis 
from Mr. Clifford Evans, New 
York City Director of Television 
and Films, 500 Park Avenue, New 
York 22, N. Y. 


Publish Report on Film Forums 
Listing Films Used on Programs 

@ Film Research Associates of 
New York recently published “Re 
port on the Spring 1949 Series of 
Film Forums”, which lists the film 
programs presented, the proce- 
dure for each of the sixteen film 
forum meetings and a list of the 
filty organizations which partici- 
pated. 43 films and filmstrips were 
shown describing procedures in 
Advertising, Public Relations, 
Sales Promotion, Training, Per- 
sonnel Development and Labor 
Management Relations. 

Following the film showings, 
members discussed the following 
points: the film sponsor's objec- 
tive, groups the film was intended 
for, the film’s place in an overall 
public relations program, other 
aids that accompanied the film, 
methods of distribution, technical 
flaws in production, whether the 
film medium was used to best ad- 
vantage, cost of film production, 
cost of distribution and effective- 
ness of the film. 

Among the films shown were Jn 
Balance, Burroughs Adding Ma- 
chine; Wheel Sense, Studebaker; 
Enterprise, Cluett, Peabody; Sell- 
ing America, Jam Handy; Autop- 
sy of a Lost Sale, Borden & Busse; 
By Jupiter, Marshall Field; The 
Price of Freedom, The National 
\ssociation of Manufacturers. and 
others. 

\ new series of film forums be- 
gins this fall. 


SALESMAN WANTED 
New York and Detroit 
Audio-Visual Equipment 
May now be handling related 
but non competing lines. Es- 
tablished qua! ty products have 
profit po ilitie 
a V1 
BUSINESS SCREEN 
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* * YOU GET REPORTS like these from your salesmen every 
day and will continue to do so until you do something about 
it. When you do nothing your men feel that you condone their 
ineffectiveness and all remains confusion. 
...to be confused is to go around in circles: to be con- 
cerned is to find a way out...” 


* * BUSINESS LEADERS are constantly indicting management 
for being more lethargic than their salesmen... 

. more people know how to make things than know 
how to sell them — we need aggressive salesmanship 
again...” 

",.. management has shiny pants from sitting too long 
on wartime profits; they need to get up and walk 
around...” 


‘,.. management must realize that the future of business 


rests squarely upon the shoulders of their salesmen. . .”’ 


“Satisfied with his 
present source [ 


P pane uth! 


...management’s attitude toward sales reflects itself 

down to their salesmen...” 

. .. salesmen look to management for leadership all the 

way...” 

* * ROCKETT PICTURES, INC.—recognizing the dire need— 
has created a powerful tool for management—a series of eight 
thought provoking, action stimulating sound slide films. This 
series is packed with advanced techniques for use in retraining 
older salesmen and training newer men who have not heard 
today’s sales resistances—there hasn’t been a competitive market 
for ten years. 


** THE “SLEEPING GIANT SERIES” of Aggressive Selling 
Films is designed for alerted firms who are ready now to 
revitalize their sales activities. 





* * WRITE NOW for details and arrangements to screen these 
powerful films for you in your office. 


NOW IS THE TIME TO BE CONCERNED! 


Rockett Pictures, inc. 


6063 SUNSET BOULEVARD + HOLLYWOOD 28, CALIF. «+ GRANITE 7131 


CREATORS OF VISUAL TRAINING PROGRAMS SINCE 1925 
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W. B. Potter Elected Chairman of Board 
of Association of National Advertisers 


*® W. B. Porter, director of advertising oper 
ations for Eastman Kodak Company, was 
elected chairman of the board of the Associa 

tion of National Advertisers at its 40th annual 
convention in New York City last month, This 
is the highest elective ofhce in the ANA, which 
1s composed of 400 member ce mpanies repre 

senting the country’s largest advertisers 

Mr. Potter has long taken an active part in 
the Association's affairs and served during the 
past year as its vice-chairman. He has also 
served as chairman of the magazine commit 
tee, the program committee, the committee to 
determine methods of setting advertising ap 
propriations and was the first chairman of the 
film committee 

He is also a member of the joint committec 
of the ANA and the American Association ol 
Advertising Agencies, which is interested in 
the Freedom Foundation and in promoting 
better understanding of the American eco 
nomic system 

Mr. Potter is a member of the board of 
directors of the Advertising Council and is a 
coordinator between the Council and the 
American Heritage Foundation. He is a grad 
uate of Dartmouth and received his master’s 
degree at Dartmouth’s Amos Tuck School of 
Business Administration and Finance. 

Mr. Potter joined Kodak in 1921 as a market 
analyst and became the company’s director of 
advertising operations in 1943. Kodak is the 
second company in ANA history that has pro 
duced two top ofhcers of the Association, Lewis 
B. Jones, former Kodak advertising manager, 
having been its president in 1918 






.»-the original 


vapor-in-vacuum 
film process... 


/terwess 


WRITE FOR FULL DETAILS 


Feerwess FILM PROCESSING 


HEERLESS 
FILM TREATMENT 


“MAKES FILM LAST LONGER” 


CORPORATION 
165 WEST 46th STREET, NEW YORK 19, N.Y. 





ASSEMBLING OVERSEAS PACKETS of audio-visual publica 


tions for distribution in forty countries via the US 


National Commission for UNESCO 


story belou 


Business Screen Packets to Forty Lands 


*® The publishers of Business ScREEN have 
been invited by the United States National 
Commission for UNESCO to participate in an 
audio-visual educational program for forty 
foreign lands. Copies of Business SCREEN and 
a selection of other materials published by 
Audio-Visual Publications, Inc. will be dis 
There 
they will be circulated among teacher-training 


tributed to U.S. foreign posts abroad. 


institutes and other groups with similar in 
terests. 

Besides copies of Business SCREI N, the \u 
dio-Visual library will include copies of Set 
& Hear, Designs for Visual Education, The 
Audio-Visual Projectionists Handbook and re 
prints from important articles of Business 
SCREEN and See & HEAR 





Industrial Audio-Visual Association 
Holds Annual Fall Meeting in New York 


*® Representatives of eighteen major concerns 
utilizing films and other audio-visual media 
convened at the annual fall meeting of the 
Industrial Audio-Visual Association in New 
York citv on October 13-14. Guest speakers at 
the sessions included Mrs. Vera Falconer, John 
jenkins, Felix Bruner, Dr. J. Sterling Living- 
ston, and T. R. Hand. H. S. Schwerin, presi- 
dent of the Schwerin Research Corporation, 
presented a paper on pre-testing of television 
programs. 

Principal topics for member discussion in- 
cluded film distribution methods, film pro 
motion, television problems, as well as a tech 
nical review of new equipment, particularly 
in the area of sound recording. Dr. Livingston, 
associate professor in the Graduate School of 
Susiness Administration at Harvard Univer 
sitv, spoke on “Have Industrial Films Come 
Up to Expectations?” 


James Mills Joins Staff of Pathescope Co. 


®& James E. Mitts, former head of the new 
business department of Pendray & Leibert, 
New York public relations firm, has been ap 
pointed to the sales staff of the Patnescort 
CoMPANY OF AMERICA, INC., 580 Fifth Avenue, 
New York 19, N. Y., producers of industrial 
and educational films and_ television com 
mercials. 

Mr. Mills had been active, before coming 
to Pathescope, in the conception and activa- 
tion of the Atomic Energy Industrial Associa 
tion and the sponsoring of the atomic energy 
exhibit by the Brookhaven National Labora 
tory and other research projects 
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Complete Studios and Modern Laboratory 


ATLAS FILM CORPORATION 


1111 South Boulevard 


Oak Park, Ilinois 
Est. 1913 


Write for booklet ‘Producing Your Film" 
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SERVICES 

IN SOUND 
Motion Pictures 
Newsreels 

Television 
Phonograph Recordings 
Radio Transcriptions 
Band Stages 
Shooting Stages 
Trailers 

Recording and 


Sound Laboratories 





RCA Licensee 


VOLUME 
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producers using Reeves facilities. 


REEVES: Studio A picked by Laurel Films to shoot the feature ““C**-Man. 
REEVES: Studio B used by Eugene Ormandy and the Philadelphia 
Orchestra to record the score for Robert Flaherty’s “Louisiana Story.” 
REEVES: Studio C chosen by Film Documents to mix “The Quiet One.” 
REEVES: Studio D where the weekly Newsreels of Telenews, Ziv 
Television and Universal International are recorded. 

REEVES: Studio E the recording heart of Mercury Records. 
REEVES: Studio F chosen by Rudolf Carlson to dub his recent production 
“T Am With You.” 

REEVES: Where you, too, can record with assurance aided by the most 
modern equipment and the leading engineers in the sound recording field. 
REEVES: Where a Producer can work with confidence. Remember, Reeves 
is not a competitive producer, but a PARTNER. 


REEVES SOUND STUDIOS, INC. 


304 EAST 44th STREET - NEW YORK 17, N. Y. + OREGON 9-3550 


The Largest Sound Service Organisation in the World. 


Western Electric Licensee 


1949 





That’s the opinion of hundreds of 
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> firms have spent more than s290,000 each 
) firms have spent more than s200,000 each 
7 firms have spent more than s150,000 each 


and 


$0 firms have spent 


more than %5,000,000 


for motion pictures produced by 


AUDIO PRODUCTIONS, INC. 


40 of these 80 companies have had from 


2 to 16 films produced by AUDIO 





—— The record is in this booklet & 


Send for ““A FEW 
FACTS ABOUT AUDIO” 


AUDIO PRODUCTIONS, INC. 
FILM CENTER BUILDING ¢ 630 NINTH AVENUE 
NEW YORK 19, N. Y. 




















UBLIC OWNERSHIP of I6mm sound 
motion picture projectors has contrib 
uted to the steadily-increasing growth 

of the “sell-equipped” audience throughout 
this country. This noteworthy progress has 
now made the commercial film medium a 
truly formidable means of idea communica 
tion to important segments of the American 
particularly among youth groups, 
adult organizations in both urban and rural 
areas, and among industrial workers. 
Conservatively estimated at 150,000 sound 
projectors m fairly regular use in schools, 
churches, 


people. 


membership organizations, farm 
groups, union halls, business and industrial 
concerns and a limitless variety of other 
owner groups as well as some private homes, 
these “theatres” have extreme mobility, A pro 
jector may serve classrooms by day, an audi 
torium gathering for a special occasion, and 
a parent-teacher meeting in the evening. 


THese Are Ourwarp SIGNS OF PROGRESS 


Thus, each projector may (and often does) 
represent a number of potential audiences. 
The average audience ranges from 30 to 100 
much 
larger groups at communitywide gatherings, 
conventions, etc. 


persons with frequent examples ol 


Tens of thousands of such 
audiences are now being served by existing 
l6mm sound films available in the variety 
of special subject areas from free loan, rental 
and purchase sources. 

In the specific field of the sponsored film 
toward which this analysis is now direcced, 
the steady rise of the self-equipped audience 
has, however, given rise to some special and 
highly-important problems: 


Anp Test Are THe Essentriars 


1. The audience has shown genuine interest 
in the better sponsored films now being made 
available by industry, associations, and trade 
groups. 

2. Among concerns maintaining sizeable li- 
braries of sponsored films available on a free 
loan basis, the demand for such films has 
clearly outstripped present means of efficient 
distribution. A growing percentage of delayed 
and rejected bookings is reported where per- 
sonnel and print resources are not yet sufficient 
to meet this steadily increasing demand. 

3. ‘Travel time from the distribution library 
to the requesting audience and return is an 
other critical factor. Time and print cost are 
the two inter-related factors basic in a new 
appreciation of the “logistics” of the com- 
mercial film medium. 

!. As the audience increases in geographical 
proportion and in the widening character of 
groups available (more farm audiences, more 
industrial employee groups, etc.) there is 
somewhat greater selectivity but also a greater 
responsibility for appropriate, well-conceived, 
well-produced and useful films. The challenge 
of the medium is not only toward greater 
quality but definitely toward real satisfaction 
of the audience’s basic interests. 

5. Results are a paramount factor in the 
sponsor's attitude toward this increasingly 
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Distribution: Key to the Future 


THE POTENTIAL AUDIENCE FOR SPONSORED FILMS HAS GREATLY INCREASED 


potent medium—in this category the sponsor 
will demand minimum standards of #roof of 
distribution, accurate measurement of the 
audience actually reached, its reaction to the 
film, and its future possibilities in terms of 
past and current experiences. 


Wuere Is ProGress Now Beinc Mape? 


There are important signs on the horizon 
indicating that some of these challenges are 
being fairly met. ‘Taking them in reverse 
order, the sponsor can now underwrite a 
program of film production with the assurance 
that a well-designed picture will reach a po 
tential audience of many millions, with each 
and every person accounted for by an ac 
curate check and with group reactions pro 
vided from all who have seen the picture. 

But these have been minimum essentials 
among commercial film distributors experi 
enced in this field for a good many years. 
Even better progress is being made toward the 
solution of the Great Riddle: how many more 
audiences can be reached pe print per week 
or month? 


How Are We FarinG On Locistics? 


As the national audience assumes formida 
ble proportions, it is apparent that (a) more 
prints per subject will be needed, and (b) that 
as many showings as possible be accomplished 
with the full budget of prints available. 

To progress equally with other media and 
to achieve the full stature which its superior 
power of idea communication truly deserves, 
the commercially sponsored film needs the 
kind of answers which far-sighted commercial 
distributors are now beginning to deliver. 


The development of new audiences is of 
manifest importance. There has been note 
worthy progress in the church and farm field 
in recent years; now there is an apparent 
reawakening of the industrial audience as 
more and more plant officials and employee 
program chairmen welcome weekly or semi- 
weekly recreational showings during the lunch 
hour and rest periods. 

The improvement of distribution facilities 
through new film library facilities adjacent to 
growing audience areas is also taking place. 
Thus an answer is being found to getting 
more “mileage” out of existing prints by re 
ducing travel time without eliminating the 
prerequisites of library control, inspection, and 
reporting between each booking. 


CONTROL OF EACH SHOWING ESSENTIAI 

The basic essential of such extended library 
service is thorough control and a wholly de- 
pendable system. At no time can minimum 
standards of audience check and measurement 
be minimized or set aside. In decentralizing 
print distribution, one large national distrib 
utor maintains a direct contractual relation 
ship down to the smallest local outlet. 

\ tremendous coincidence of effort is thus 
taking place. While mechanical means of 
carefully controlled decentralization is taking 
place on a national scale, the enlisting ol 
hundreds of new local outlets is serving to 
increase the number of eflective audiences. 
This has manifested itself as a direct stimulus 
to projector sales in some of these areas. The 
cycle of progress is irresistible and of real 
importance to the future of the commercial 
film medium and to its sponsors. 
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%& STANDARD O1 (Indiana) trainers admonish 
service station operators in the Midwest 
“Don't be a Knucklehead” and their listeners 
know what they mean alter seeing the current 
company film Anucklehead. For “Knuckle 
head” comes to life in the picture through the 
genius of Jack Pierce, makeup expert of Wil 
ding Picture Productions, Inc., the producer, 
and character actor George Chandler who 
plays the unenviable role. 

Prick photography and over-sized props 
nine times larger than normal make Chandler 
appear to be only eight inches tall in his “grem 
lin” part. A careless and indifferent attendant 
is easy prey to his tactics which disrupt proper 
and efhcient operation of a service station 
The film has been most effective, Standard 
officials tell us. 





Here's Grorce CHANDLER as iis diminutive 


! n) . ‘ 
self in the unenviable role of “Knucklehead 


* * * 


*® Purtry Bakeries, makers of Laystee Bread, 
have had their product immortalized for tele 
Vision in a new scries of filmed commercials 
produced by Sarra, Inc In one sequence 
(shown left) the product name was cleverls 
spelled out in loaves of bread twenty feet 
across \t any rate it made a top notch “studio 
production” shot. 

William D. Fisher, Young & Rubicam’s as 
sistant radio and television director, super 
vised production. In charge for Sarra were 
Joseph G. Betzer, director of film planning, 
and Harry W. Lange, production manager 


* * * 


*% SPEAKING OF CAMERA ANGLES, we've noticed 
the wide margin of superiority which experi 
enced commercial film makers hold over re 
cent entrants into the production field, pan 
ticularly those who “specialize” in television 


Good production costs a little more but spon 
sors will find that a poorly-created comme 
cial is even more expensive when it fails to 
sell the product. 

For all “species” of commercial films have 
the same basic responsibility to deliver the 
results for which they were created. It takes 
the kind ol experience in film making which 
recent decades have given the commercial pro 
ducer to achieve that aim with dependable 


regularits 
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MECHANICAL TESTER, known as 


the Classroom Communicator, has 





been developed at the Pennsylvania 
State College and it permits a classroom ol 
students or trainees to flash the answer to a 
question to the teacher as scon as each knows 
it. 

Phe communicator was planned and built 
by two voung engineers, F. Thomas John and 
John B. Cannon, for use in the Instructional 
Film Research Project, conducted at Penn 
State by Dr. C. 
sponsored by the Special Devices Center of 
the Office of Naval Research. 


R. Carpenter. The project ts 


GIVEN CHoice OF Five ANSWERS 
On each desk in the classroom is a response 
station. Five kevs in the station enable the 





student to indicate one of five answers. The 
keys are concealed by a plastic hood so’ that 


a student cannot observe how his neighbor 


a Ve 


ATOR IN CLASS USE with Dr. C, 


answers the question. 

The Communicator is one of several exist 
ent devices which offer interesting possibilities 
for measuring audience reaction and recep 
tivity to factual data and information im 





parted through the medium of the screen. THE COMMUNK R. Carpenter, Penn State professor of psychol 
I he speed of measured response may quickly ogy in charge Sloping panel indicates which students answe questions correctly, 
] 


Measuring Audience Reaction 


“CLASSROOM COMMUNICATOR” QUICKLY TRANSLATES LEARNING PROGRESS 


translate for the producer or sponsor the de 
vree of learning success being achieved by a 
new budget being previewed by test audiences. 
Any form of audio-visual media or other pre 
pared aids can be measured. 


Questions Have A Time Controt 
The system works in this way: The instruc 
tor asks a question, giving the student one of ; : : ; fal 
locked and the kev that is depressed by the are available immediately, instead of within 
student at that time records his answer on the 


five possible answers. ‘The correct answer can 


previously be indicated on the machine by the a week or a month. 





teacher, or a punched key card may be in 
serted in the machine in advance of the quiz 
to indicate the correct answers. 

\n automatic timing device may be used, 
ol the 


instructor may time the questions. 


When the time has elapsed, the machine is 


INDIVIDUAL STATION (plastic top removed) ts 


located at each student desk. Five keys give 


choice of five answers tor each question, 
/ 
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machine. The Communicator also allows the instruc 


At the same time, the correct answer is 
flashed to the class when the number, indicat 
ing the answer is lighted at the front of the 
room. The instructor can look at his panel 
and see on a bank of lights, arranged as the 
seats in the room are arranged, which stu 
dents answered correctly and which students 
incorrectly 

Figures, reporting the number and per cent 
of those answered correctly, flash on the panel 

On another device, the score for each stu 
dent is recorded so that at the end of the quiz, 
the student may obtain his score. These are 
recorded on Veeder Root electrical counters, 
one for each student. 

\ printer or recorder attached to the Com 
municator permanently records the response 
of each station to each question, so that the 
record may later be studied. 

By pre-determined signals, students may us¢ 
the Communicator to signal the instructor 
that he is going too rapidly, that they do not 
understand, that he should explain a prob 


lem again, ete. 


INSTRUCTOR CAN MEASURE PROGRESS 
One of the big advantages of the system is 
that the instructor knows immediately wheth 
er or not the material is understood, and if it 
is not, he can explain it in more detail. The 
Communicator also enables the student to 


know where he stands since grades of quizzes 


tor to block out any stations which he doesn’t 
want to include in a tabulation, or it enables 
him to divide the room into two groups, and 
to measure comparative results of the separate 
control groups. Measured responses point the 
way to improved materials and better teaching 


AFTER CLASS, students pick up thetr scores from 


tabulator. In foreground are indiwidual r¢ 


sponse stations located at student desks. 
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The s f the obstetrician is conveyed by the color television camera. 


Medicine Pioneers Color Video 


CONTROLLED TELECASTING FORECASTS A NEW ERA IN EDUCATION 


By Charles W. Duke 


OOKING DOWN into a manhole where 
a workman has been OVcTCconn by vas 
while making repairs in a conduit 
underneath a busy city thoroughfare, only a 
mere half dozen spectators standing closest by 
dramatic 


an actually witness the 


struge ke 
against death by asphyxiation underground 
Only by word of mouth can hundreds of curi 
ous onlookers learn details of what is tran 
spiring deep in the subterranean passageway 
as the thrilling rescue by police and firemen 
progresses 

However, should you suspend a television 
camera directly over the opening into the 
cylindrical pit, attach a wire which in turn 
would connect up with a cable leading into a 
modern telecasting outht, then transmit by 
the magic devices of the twentieth century 
marvel known as radio — simultaneously in 
thousands of homes, ofhces, clubs and taverns 
over a widespread terrain thousands of viewers 
could follow the rescue more intimately than 
persons standing only a few feet away from the 
scene ol the accident 

POMORROW'S SURGEONS LEARN BY SEEING 

Now transport yourself in fancy into the 
clinical amphitheater of a modern hospital 


and school of medicine in any of our large 
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medical centers. Several score students who 
hope some day soon to be efhcient doctors and 
surgeons are about to witness an operation for 
the removal of a cancerous growth in the thy 
roid area. “The operation is a routine part of 
the weekly courses of instruction in the medi 
cal institution. White-gowned and masked, an 
eminent surgeon and his assistants and nurses 
stand by ready to begin work. 

Rising tier upon ticr are rows of seats, ex 
tending upward from the pit on all four sides 
of the operating table, all of them slanting 
further and further back, the last rows rising 
is much as 20 feet from the floor. Here are 
seated the surgeons of tomorrow. Not only are 
they expected to see every minute detail of 
the operation, but to hear every word of in 
struction as well. Down through the vears this 
has been the modus operandi of medical and 
surgical teaching: the overcrowded medical 
amph”, the view of proceedings often ob 
scured by movements of doctors and nurses, 
the spoken words of instruction muffled under 
the protective vause masks worn by surgcons, 
lrequently inaudible three or four rows of 
seats away. Only after they have graduated 
and become interns, to labor as assistants along 


side operating surgeons, have countless wield 


Color is inevitable in television, in the opin- 
ions of both experts and manufacturers as well 
as networks. The controlled color telecasts of 
surgical operations recently sponsored by 
Smith, Kline & French were an historic mile- 
stone and a practical reality during a pertod 
of doubt and debate. This is that story. 


ers of the scalpel had their first “closeups” of 
operations. 

As related by Dr. I. S. Ravdin, John Rhea 
Barton Professor of Surgery and Director ol 
the Harrison Department of Surgical Research 
at the Medical School of the University ol 
Pennsylvania in Philadelphia: “For years it 
has been the same old story. If you got to class 
early enough to get a front seat, you might see 
and hear a little of what was going on. If you 
were late, you took one of the back seats high 
in the amphitheater. Unable either to see on 
hear, you picked up your morning paper and 
turned to the sports page. Down below there 
was only a fine view of doctors’ and nurses’ 
backs. Even when the operating surgeon briefly 
cleared a space around the table to point out 
some step in the operation we were unable to 
see any of the details.” 


ELecrronics Ovens A New ERA 
That was only a few years ago. Today, as 
science hurtles forward on all fronts, a new 
era impends in medical education. ‘This is the 
Age of Electronics, bringing with it motion 
pictures, radio, television, and now color video, 
the latter to effect revolutionary changes in 
many fields of education, particularly in medi- 
cal education. More than 30,000 physicians 
attending the 1949 annual convention of the 
American Medical Association in Atlantic City, 

J., last June went away convinced that a 
new dav has arrived in medical education 
which is bound to redound to the benefit of 
all humanity as time goes by. 

For the first time in history, surgical opera- 
tions and medical procedures were seen by 
means of natural color television. Six hundred 
persons at a time sat in assembly rooms of 
Adlantic City’s capacious Convention Hall on 
the famous Boardwalk and witnessed series of 
operations as they were performed in the At- 
lantic City Hospital, half a mile away, and 
beamed to the waiting physicians in their meet- 
ing place. All of the operations were per- 
formed by surgeons from the University of 
Pennyslvania. The project was sponsored by 
Smith, Kline and French Laboratories of Phila- 
delphia, one of the nation’s oldest pharmaceu- 
tical houses, who arranged for the develop- 
ment and manufacture of the color television 
equipment as a contribution to the advance- 
ment of medical teaching. 


Covor PROVES SUPERIOR ON DeTAI 

Advantages of color over plain black and 
white were outstandingly evident. Proximity 
of blood vessels was denoted by blue streaks. 
Fatty tissue showed in yellow and gold tints. 
Even the tiniest seepage of blood was evident 
in crimson trickles. Contrasting shades of pink 
marked the various layers of tissue. When the 
apparatus switched from color to plain black 
The lat- 


ter pictures looked flat and toneless, losing 


and white the effects were startling. 
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depth and character, with much of the essen 
tial detail disappearing altogether. 

“Color TV provides a sense of depth which 
is necessary for the adequate teaching of sur- 
gery’, said Dr. Ravdin. “The deeper recesses 
of body cavities which ordinarily are difficult 
to discern can now be readily observed be- 
cause of the various color gradations. More- 
over, color permits recognition of changes in 
human tissue during the course of an opera- 
tion; and this is all-important, not only to the 
surgeon, but to the patient. Then too, color 
television permits the student to gain imme 
diate anatomical orientation which otherwise 
could not be achieved.” 


UNIVERSITY OF PENNSYLVANIA A PIONEER 


The University of Pennsylvania, for whom 
Dr. Ravdin speaks, has been the pioneer in 
the adaptation of TV to the world of medical 
education. Only last October it telecast opera 
tions for two days from the Hospital of the 
University to visiting doctors attending the an 
nual convention of the Pennsylvania State 
Medical Society holdig sessions in Philadel- 
phia’s big Convention Hall. This was done 
with the cooperation of the RCA-Victor or 
ganization in Camden, N. J., 
ing in black and white. 

Forthwith the University of Pennsylvania 


the pictures be- 


set about to pioncer with the first demonstra 
tion of color television. Fortunately it had the 
friendly support of a true patron of medical 
science in Mr. C. Mahlon Kline, chairman and 
president of the pharmaceutical firm of Smith, 
Kline and French in the Quaker City. For 
many years Mr. Kline has sponsored medical 
experiments and made possible many notable 
medical achievements through research work 
done in laboratories of the University of Penn 
svivania for which Mr. Kline footed the bills. 
It was largely through the efforts of Mr. Kline 
that the CBS scientists embarked upon and 


More THAN 30,000 PERSONS attending the 98th annual sessions of the 


Clinical Congress Views Demonstration 
* During one week in mid-October, 6,000 
surgeons attending the 35th clinical congress 
of the American College of Surgeons and the 
Inter-American Congress of Surgery in Chi- 
cago, viewed a spectacular repetition of the 
recent Atlantic City demonstration of natural 
color telecasts of surgical operations. 

Seated before 12 television receivers in the 
Stevens Hotel and two in St. Luke’s Hospital, 
where the operations were performed, the vis- 
iting surgeons observed numerous operations 
brought to them in vivid colors without a 
flicker of distortion. 

On the opening day of the telecasts, seven 
operations were televised, among them a deli 
cate eye operation which was performed by 
Dr. James W. Clark and watched by more 
than 1,000 surgeons, hospital representatives 
and nurses. Viewers saw the eye enlarged 
about three times. Dr. Clark’s injection of an 
anaesthetic into the eye, cutting the skin, daub 
ing, laying on a new cornea, and sewing were 
most realistic. 

This demonstration was also sponsored by 
Smith, Kline and French. 


succeeded in perfecting the first apparatus for 
the transmission of natural full color by TV 
camera. 

It is only a natural sequence therefore that 
the medical school of the University of Penn 
svivania will be the first medical institution 
in the country to embrace color television as 
a part of equipment and curricula for the 
teaching of medicine and surgery. At the mo- 
ment the University has plans for the estab- 
lishment of a huge new medical center upon 
its campus in West Philadelphia having pres 
ent buildings of its school of medicine and hos 
pital as a nucleus. First unit to be constructed 
will be a $4,000,000 outpatient building cap 


fmerican Medical Asso- 


clation witnessed the color television demonstration on these banks of recetvers. 
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able of handling 1,000 patients every day of 
the week. Incorporated in this unit will be 
a medical alumni hall to seat about 400 per 
sons and a stage upon which medical tech 
niques can be demonstrated. Blueprints have 
been altered to include television facilities. 


DEMONSTRATIONS IMPRESS MANY VIEWERS 


\fter seeing the various TV demonstra 
tions, Minnesota's former governor Harold E. 
Stassen, now serving as president of the Uni 
versity of Pennsylvania, expressed himself as 
“tremendously impressed” by the televised op 
erations and said he hoped plans for the in 
corporation of video in Penn's new medical 
center would not fail of materialization. 

Said Dr. Robin C. Buerki, Vice President 
in Charge of Medical Affairs: “Alter viewing 
these demonstrations, one arrives inevitably 
at the conclusion that television offers a prom 
ising medium for medical education. Ow 
medical students will study surgery from a 
video screen in the same classroom in which 
they study other subjects. Such a plan permits 
the elimination of students’ galleries in oper 
ating rooms and the saving of valuable space. 
The video makes possible intimate instruction 
in many fields to large numbers of students at 
one time. Skills of the greatest teachers will 
be viewed close-up by students in surgery, in 
number and variety of procedures never be 
lore possible.” 

The color television equipment used in this 
pioneer project was specially designed and 
minufactured by Columbia Broadcasting Sys 
tem, Inc., primarily for the teaching of sur- 
gery and medicine. Zenith Radio Corporation 
and Webster-Chicago Corporation collabo 
rated with CBS in respect to the design and 
manufacture of the receivers. The first equip 
ment of its kind to date, it is owned by Smith, 
Kline and French who announced they would 
demonstrate it at pending medical conven 
tions in other cities as a contribution to med 
ical teaching. 


TECHNICAL BACKGROUND Is EXPLAINED 


Equipment used, according to CBS officials, 
is the sequential type which operates on the 
same principle as black and white television 
where picture element by picture element, line 
by line, frame by frame is transmitted in rapid 
enough succession to present a complete pic 
ture to the eve. To introduce color, further 
use is made of the retentivity of the human 
eye. The scene to be transmitted is picked 
up by a camera lens and filtered through ro 
tating filter disks in such a way that first, only 
the red components of the scene are transmit 
ted during 1/150th of a second, then the blue 
components and then the green components, 
each for 1/150th of a second. Thus in 1 50th 
of a second, a new color evcle recurs. 

It was further explained that there are two 
types of receivers in the sequential system. 
One is the projection all-electronic type utiliz 
ing a single tube on which three color images 
are produced. The images are superimposed 
on a projection screen by means of three lenses. 
The other type of receiver is the direct view 
type utilizing a color disk which rotates in 


(CONTINUED ON THE FOLLOWING PAGE) 
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color disk at the 
Atlantic (¢ 
tion were of the latter typ 
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synchronism with the camera 


Receivers shown at th ity conven 

Equipment-wise and in operation the color 
television method used was said to be substan 
tially no more complex than black and whit 
television. Signals from the camera in the op 
erating room and compact control desk were 
fed into a radio transmitter and beamed toward 


Hall. Dh 


ment at the hospital was operated on 115 volts, 


Convention entire pickup equip 
60 cycles and required approximately 26 
Dr Goldmark 
of the Engineering and Research Laboratories 


of the 


ain 


peres current Peter director 


Columbia Broadcasting System, is ac 
credited with having developed the first color 
television equipment for the medical educa 
tion project. 

Spectators at this initial demonstration sat 
before 20 receiver divided between two 


kor 


series of 


scLs 
Atlantic City’s Convention Hall 
beheld a 


operations and medical procedures never be 


rooms in 


four successive days they 


fore witnessed in the video manner. Closeup 
pictures afforded details usually apparent to 
only the operating surgeon and his assistants. 
The Lhe 
rooms in which the located were 
fullv lighted “You 
folks Ove! are sce 


' 
ing this operation more cle 


pictures were without distortion 
rOCccCIVcTS WCrt 
As one surgeon remarked 


Hall 


than persons 


there in Convention 


aris 


here at my elbow in the operating room 


CAMERA Desienep FoR Mepicat TeLecasts 


The re this was evident 
spection of the telecasting equipment in 


\dlantic City Hospital. “The 
specially designed by CBS for teaching 


ison for with in 


| thn 
camera used was 


One 


surgery and medicine, and can be so tocused 
that the image on the receiving screen is sev 
eral times larger than what the surgeon him 
sell secs It was attached tO One end ol a six 


half 


an upright standard of the type usually used 


and one foot steel cross-arm mounted on 


for regular surgical lamps Ac the Opposit 


end of the cross-arm was a small metal box 


containing the scanning equipment. This box 


it was explained, helps to serve in part as a 


counterweight tor the « the other end 


ot the 


Nearby in the operating room stood a small 


mcra 
cCTOss-dtin 


long by 32 inches wide 


the 


»2 inches 


control desk 


As in standard TV broadcast practic tel 


vised picture was monitored at the control 


pan l for focusing and colors 


the 


It was ¢ xp! uned 
video band-width was 4 M.¢ 
] | 


closed 


Pictures were 
! idio link 


hospital to convention hall, even though some 


beamed over a circult from 


skeptics insisted there must be a concealed wire 
rool 


up there on the 


here is why the 


circuit “somewhet 


And 


the operation as clear! 


student spectator secs 
is the surgeon himsell 


when ready for tion’, with camera set in 


the lens w 


overhead position 
half tee 


is approximatels 
four and one 
With the 


winted directly down 
| 


t from the operating field 


incision mace the camera “eve Was 


into the aperture cre 


ated by the surgeon's scalpel. To the beholdet 
in Convention Hall, the ctlect was the same 
as peering directly inte the Operative held, but 
greatly magnified od 


26 


















































PRODUCER Rew Ray (kneeling left) helps staf} 
film lowa’s cherished trophie 5 








FILLING THIS STADIUM each Saturday is the role 
usigned lowa’s football film 


lowa “Sells” Football Thrills 


BY FRANK J. HAVLICEK 


RIDIRON GHOSIS are 
ball tickets at the 
Phe 


former v« 


selling foot 
University of lowa 


this veai special ticket-sellers 


All 


who are 


are the stars of ars Americans 


and scores of lesser lights brought 
back on film as a part of the Hawkeve athletic 


ce partinne nts big 


s 


1U49 promotion, 


Each year the athletic department faces a 


double-edged problem how to sell a lot of 
tickets eflectively and how to bring tar-flung 
towns around the state in closer contact with 


the university. This year’s problem was a 


lithe more acute since sustained ticket buying 


had to be maintained through four home 
vamcs In a row, 

What was needed was a ditlerent kind ol 
promotion than that usually used. Normally, 


like 


through direct mail and ne wspapers. But how 


a UNIVErSIty lowa publicizes ticket sales 


could a direct mail piece or a newspaper ad 


bring to lowans the noisy excitement of a toot 
ball game? How could words in print make a 
football fan really pant to lay his money on 
the a scason ticket? 


line ton 


PROMOTION Jos BEGINS IN SUMMER 


\ motion picture was decided upon to sup 


ply the extra promotional punch. Through 


the picture the athletic department could 


bring to the football tan the sights, sounds, and 


thrills of the game. Football madness could 
be fostered in advance of the season. It’s easy 
enough to excite a fan in October when the 


bands are playing and football has become a 


national mania. It’s a tougher job to create 


footballitis” during the hot days of August 


and early September when football seems far 
oll 


Since football fans live largely in the past, 
glowing in the exploits of gridiron immortals 
ol other years, it was decided to whip up fans 
ardor through a film that recaptures lor lowans 
the pigskin exploits of the past. Forty-thou 


sand feet of spot action football were scanned 


Every foot concerned Hawkeye tootball with 
lowa greats like Duke Slater, Ozzie Simmons, 
Nile Kinnick, and Aubrey and Glenn Devine 


flashing on the screen to thrill lowa tans who 


PHILIP WARD BURTON 


have never stopped talking about these men. 

All this footage has been boiled down to a 
ten-minute the Black and the 
Gold that includes choice action pictures from 
1921 through 1948. 
ment with football, and most people do, there 
the 


film, Fame of 


For those who mix senti 


are many twoments im ten minutes that 


grip the heart. 
1921 PIONEER 


Firm A CONFERENCE 


Brought back from oblivion, for example, 


is the famous }! 


21 team which had been photo 
graphed in the first motion picture training 
film the This 
lowa squad, containing such shining names as 
Devine, Locke, and Duke 
fast action as it 

As an interesting side 


made in western conference. 


Glenn and Aubrey 
Slater, 
under 


is shown in snowed 
Indiana, 41-0. 
light, the photographer of the 1921 game was 
an lowa student, Reid Ray. He 
dent of Reid Ray Film Industries, producers 
the Black and the Gold. All 


release under his 


Is how prest 
ol the Fame of 


the scenes in the were mack 


personal direction from footage disinterred 
from the vaults and reduplicated by optical 


printing to meet present-day standards. 


First DistrRipution Is Via THEATRES 


\ good portion of the film has been blown 
All of it is in black and 


up trom 16 to 35mm. 


white. A lot of digging was necded to get just 
the right shots. Sources were actual game 
films made by the university, newsreel shots, 


stills supplied by the university photographer, 

and old record books. 
National Screen Service is handling the dis 

With five 


independents taking the picture, 


tribution, theater chains and most 
evervthing 
in the state has been covered trom the big 
houses to the drive-ins. Ninety per cent of the 
theaters were hit before the first game with 
UCLA on September 24. Later film will 
be used as an important aid in stirring up 


with 


the 


alumni enthusiasm around the country 
misty-eved as they see 
the 
lowa band playing school songs as the back 


“alums” sure to become 


the heroes of their college days and hea 


ground for action on the screen. e 
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A PUBLIC RELATIONS PROGRAM BEGINS IN YOUR OWN BACKYARD 


The Bowery’s Youth Movement 


VENERABLE NEW YORK BANK FORMS JUNIOR ADVISORY GROUP 


(Our New York corre sponde nt ve ports on 
a fine public relations program conducted 
for better community relations by the 
Bowery Savings Bank in the depressed 


areas of the city’s lower east side.) 


*% A few weeks ago, on a Wednesday alter- 
noon, | took the Third Avenue El down to 
Grand Street and the Bowery to attend the 
first session this vear of the Bowery Savings 
Belore | 


went in the bank [ walked up and down the 


sank’s Junior Advisory Committee. 


Bowery for a few blocks to sec again the ty pe 
of neighborhood which had spawned the old 
bank, now, since its merger with the North 
River Bank, the largest savings bank in the 
country with almost a billion dollars in assets 

Phe Bowery neighborhood, like its countet 
parts in Boston's Scollay Square and Chicago's 
West Madison Street, is a well known haven 
for derelicts. It is also a dirty beat up “Main 
Street” for New York's lower cast side which ts 
occupied by first generation immigrants of a 
great variety of nationalities and religions 
During the past ten years the lower east side 
has lost some population and it is probably 
not as overcrowded as it once used to be. The 
main occupation olf many olf its residents seems 
to be planning and saving to move away from 
the shadow of the el and out to the Bronx on 
Queens. 

Bowery Is ine Tis Stconp CrentUrRyY 

Standing in the center of the lower east 
side is the Bowery Savings Bank, now 115 
vears Old and still in the same location. ‘The 
bank is an imposing building, although most 
of the exterior is hidden by the el running 
along a few teet from the front door. As I 
went in, a protection officer took me to Ches 
ter W. Schmidt, a large genial man and an 
assistant Treasurer of the bank, 

Mr. Schmidt told me that the Junior Ad 
visors would not be meeting tor a half hour or 
so and I suggested that we might talk about 
reasons they had _ started the 
Junior Advisory Meetings. 

Mr. Schmidt said, “Mr. Henry 
Bruere, our president, decided that some steps 


some of the 
“Last year,” 


should be taken to assist our neighborhood in 
some sort of Community betterment program. 
This is really our neighborhood, you know, 
and it is improving all the time. But Mr. 
Bruere felt that we could aid this improvement 
by helping to develop young community lead 
ers who would benefit the community, the 
bank, the schools and themselves. 

“Mr. Bruere called in Thomas L. Cotton, 
a community relations and research consultant, 
to formulate a method of carrying out this 
program. Mr. Cotton came up with a plan 
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to establish a Junior Advisory Board of local 
school children and hold meetings designed 
to inculcate the idea of “Individual Security 
Phrough Community Leadership.’ ” 

I told Mr. Schmidt that I had heard some 
thing about the bank's program and it sounded 
like a wonderful idea. I said | hoped more in 
dustries and local businesses could be induced 
to do something of the same nature. 

“I think they would find that putting on a 
program like this is a two way street;” Mr. 
Schmidt said, “by listening to our Junior Ad 
visors’ uninhibited comments and questions 
on our bank and the community many of our 
ofhcers have gone away from the meetings with 
a few new ideas on community problems and 
even our own bank problems. We get new 
ideas every session.” 

Wer Join THE BANK’s SCHOOL PARTY 

While I asked Mr. Schmidt just how the 
program is conducted, Mr. Cotton and several 
representatives of other banks and banking 
associations walked in, and Mr. Cotton out 
lined to us the general plan of the Junior Ad 
visory Committee, but suggested that we could 
judge the program and reaction of the chil 
dren much better by going upstairs just then, 
for the meeting was about to begin. 

\s we walked upstairs, Mr. Cotton explained 
that the Advisory committees are selected by 
various local schools from among their lead 
ing students. ‘Those selected receive a letter 
at their home addresses from Mr. Bruere in 
viting them to join the Junior Advisory Com 
mittee. Each group is invited to attend a series 
of six meetings at the bank on Wednesday and 
Friday alternoons. After some hesitation at 
first about the bank’s motives, schools now 
cooperate wholeheartedly in the plan and are 
most enthusiastic about the results. 

On the second floor in the old Board Room 
of the bank were about 35 boys and girls from 
the 6th and 7th grades of nearby Public School 
No. 130. 


They were seated around in a circle 


Cuer Scumuipr and his guests enjoy an inte) 


lude of neighborly relaxation. 








peneenenenes 





Juniors visit the Bowery vaults. 





having ice cream and cookies when we walked 
in. Several of them, repeaters from last year’s 
sessions, called out “hello” to “Chet”, and Mr. 
Schmidt waved back and shook hands around 
for awhile. 

Mr. Cotton took me down the hall to the 
school savings department where Cortland 
Burckhardt, department, 
showed me about and explained how the 


manager of the 


bank's 22,000 school savings accounts are han 
dled. ‘This is a big business at the Bowery and 
a good proportion of the school accounts are 
later transferred to regular savings accounts 
when the school depositors graduate. 
Hearing Mr. Schmidt getting things under 
way, we went back with Mr. Burckhardt and 
joined the group. Going around the circle 
and including all the adult guests, Mr. Schmidt 
asked for everyone’s name and had a word ol 
greeting for each. He warned the other bank 
representatives and me that we would have 
to take part in the meeting and join in the 
bull session and games just like everyone else. 
Discussion LeapkrR HoLtps Group INTEREST 
Faking over from there, Miss Katherine 
Copeland, a film forum discussion leader, and 
an attractive young woman who seemed to in 
stinctively capture and hold the children’s 
attention, started talking about the theme ol 
the meeting. Without taking a pedantic stand, 
and by guiding the children into making all 
the points themselves, she put across the theme 
of “Individual Security Through Community 
Leadership” and “The Habit of Thrift is the 
First Step Toward Individual Security”. 
When I had read these themes in the “Fact 
Sheet” Mr. Schmidt had given me, I thought 
it sounded like a pretty dull subject to hold 
35 restless children’s interest for a half hour 
alter a full day at school. But by prodding 
here and there, laughing and joking a good 
deal, and getting the group to bat the subject 
around in their own words, Miss Copeland 
pretty well established her point and the chil 
dren seemed to enjoy the process, as well. 
During the discussion, Miss Copeland shows 
a Coronet film, Your Thrift Habits, and much 
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\ TECHNICAL 
MOTION PICTURES 


REVIEW OF BUSINESS 
AND SLIDEFILMS 


® RETAIL SALES TRAINING ¢ 


Rexall Drug Company to Assist Stores 
With A-V Sales Training Program 


*® The Rexall Company, probably the nation’s 
leading name in the retail drug field, has in 
stituted a complete audio-visual sales training 
program, both for its own employees and ton 
its own stores and franchise holders. Of the 
10,000 stores in the 


approximately Rexall 


country, about 8,000 are individually owned 
stores holding a Rexall franchise 

In these stores Rexall has no direct control 
over the sales policy nor the training of sales 
peopl lo meet this need, Rexall has begun 
a series of sound slidefilms to be offered to all 
Rexall stores to aid them in training then 
own sales clerks in more eflective across-the 
counter selling. The films are being produced 
by Rockett Pictures, Inc., Hollywood 


Druccists Wetcome New Vistar Ais 


Reactions trom the Rexall store 
Rexallites 


good on the first showings of the first film 


owncr®rs, 
as they are called, has been very 


Rexall salesmen have reported that many 


“Rexallites” who had previously been cool to 


many Rexall training suggestions, have wel 
comed the first film as a real training aid 
Since a slidefilm can do much to assist them 
in store training, druggists have exhibited a 


real interest 

Since the first film in the program has just 
been recently released, it is a little too early 
to report specili results but we hope to be 
able to review field utilization of the program 


in a later issuc 


UsING SYNDICATED ROCKETT PROGRAM 


lo round out the audio-visual training pro 


gram of the company, Rexall has also pun 


Rockett pro 


can Salesman 


chased and is using sets of the 
duced sales t tinny serics Ire 

ship to train the company s own salesmen. Lhe 
Rockett sales series is designed primarily fon 
industrial and commercial salesmen, rather 
than for retail clerks. Rockett ofhcials re port 
that it is surprising even to them how wid 
spread the uses are tor the sales training series 
Almost anv kind of business is able to use 
them, for they deal with the fundamentals of 
salesmanship itsell, and many trainees have 
reported that they hardly realized that it was 
not their own specific product being presented, 
so similar are the sales problems on all kinds 


of products and services 
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New Customer Relations Film Series 


Initiates Extensive AXP Program 


*® Lhe Great Atlantic and Pacific 
pany is using a new series of Customer Rela 


lea Com 


tions Training films as a part of an intensive 
employee training program. 

The new film series, produced by Sarra, Inc. 
under the guidance of Fred E. Garlick of A 
and P’s National Personnel Division, consists 
of a 10-minute motion picture of interviewing 
\ and P customers and a 20-minute slidefilm 
dramatizing actual customer case histories. 

To make sure that this series shows cus 
tomer relations problems factually and realis 





‘Treat customers fairly and courteously” 


tically, manv thousands of letters and inter 
views with A and P customers were followed 
carefully in planning the films’ content. Sarra 
camera crews went into the company’s supel 
markets to photograph scenes “on the job.” 
Wayne Langston, of Sarra’s scenario statl, 
wrote the scripts under direction of Joseph G. 
Harry W. 
production manager, directed camera 
Michael Stehney and Hal 


Betzer, director of film planning. 
Lange, 
crews headed by 
Schullman. 

Phe film program will be shown more than 
1200 times in 40 weeks, to all lévels of A and 
P personnel, regional 


including vice-presi 


dents, supervisors, store managers, assistant 
managers, department heads and clerks, said 
Mr. Garlick 


than one 


The series was produced in less 
month so that it could become an 


immediate part of A and P training 
Retail Credit Filmstrip Shows Clerks 
Fundamentals of the Charge Account 


*® Retail Credit 


mm black and white filmstrip covering the 


Behind the Scenes, a new 


activities in the establishment and control of 
the retail store charge account, will soon be 
\udio-Visual 


Evening and Exten 


ready tor distribution by the 
Extension Service of the 
sion Division, Citv College School of Business, 
according to announcement by Dr. Robert A. 
Love, Director. 

Phis film of action photographs, taken right 


n credit offices, shows the mechanics of the 


charge account under various systems and 


procedures. To insure the validity and maxi 
film, the Credit 


mum effectiveness of the 








Bureau of Greater New York and several met- 
ropolitan stores cooperated in its preparation. 

The film was written and directed by the 
Retail Credit Practice Unit, under the super 
vision of Walter M. Muller of the Intensive 
Business Training Program, City College Mid- 
town Business Center, New York. Many of the 
photographs on slides, used in the classroom, 
have proved very helpful in visualizing credit 
procedures to trainees in the 15-week, 225-hour 
Retail Credit Practice course offered by the 
College. 

Phe film is designed to show credit depart- 
ment employees how other credit departments 
operate, and to aid credit bureaus, other re 
tail organizations and instructors in schools 
and colleges to better present the subject to 
trainees who have not had any previous experi- 
ence in credit work. Topics included in the 
The Interview, Taking the Ap 
plication; Ordering the Investigation; A Tour 


filmstrip are: 


of the Credit Bureau; Approving the Account; 
Setting up the Records on the New Account; 
‘Charge-Plate” and Shopping Card; The Sale 

What Happens in the Sales Department; 
\uthorizing Purchases; Accounts Receivable, 
and Collections. In each step, the use of the 
equipment is explained. 

Copies of the filmstrip and the commentary 
may be purchased at the price of $10 per set 
from the Audio-Visual Extension Service, City 
College Midtown Business Center, 430 West 
Oth Street, New York 19, N.Y. 


© FILMS FROM INDUSTRY ®@ 


Link Belt Film Visualizes Handling 
of Heavy Materials for Industry 


Sponsor: Link Belt Company. Film: Han- 
dling Materials in the Steel Industry. Pro- 
ducer: Raphael G. Wolff Studios. 

*% A good example of a film made for a small 

Numerically 

there can’t be many buyers for the kind of 


but highly important audience. 


heavy materials handling equipment demon 
strated in this film. Yet there are tar too many 
to take around the country to demonstrate the 
installations in person. 

Hence this film, which shows many belt-line 
material handling systems, for all kinds of 
loading, unloading, feeding and warehouse 


Heavy Mareriats HANnpuine is the theme of 


the new Link Belt sound motion picture, 
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HANDLING MATERIAL of this size is the task 
assigned typical Link Belt equipment. 


operations, interior and exterior, handling 
many types of material. 

Phe film should replace many hours of sales 
effort. And its cost will probably be returned 
from one or two sales of big-scale installations. 
Who was it who said that in some cases a film 
can be worth making for a single showing, if 
it makes its sales points better and delivers 
results? 

The film is 20 minutes long, in color, and is 
well designed for the market it is intended to 
reach. 


“Human Relations in Supervision” 
Slidefilm Series Is Now Available 


*® A series of 24 sound slidefilms on Human 
Relations in Supervision produced by the 
Armstrong Cork Company of Lancaster, Pa., 
is to be exclusively distributed by the McGraw 
Hill Book Company of New York City, 
through its Text-Film Department. 

Each of these two-to-six-minute programs, 
prepared for discussion meetings of supervi 
sory personnel, presents an actual case history 
taken from the personnel files of the Arm 
strong company. Because the slidefilms treat 
of basic principles of human relations, they 
can be used with all types of personnel with 
equal success. Subject matter of the individual 
slidefilms covers such topics as tardiness, equal 
izing the work load, insubordination, incom 
petence, relations with unions, violations of 
safety rules and friction between employees. 

\ special technique used in producing these 
slidefilms reproduces in dramatic action the 
facts of each case as they actually happened, 
up to the point where some supervisory action 
is indicated. The narrator then turns the 
problem over to the audience with the ques- 
tion, “What would vou do?” All evaluations 
and possible solutions are left strictly up to 
the audience. 

The prime purpose of these subjects is to 
ask the supervisor what he thinks, not to tell 
him what to think. The experience of the 
Armstrong people with these films has been 
that group discussion of this kind encourages 
the supervisor to think constructively about 
his own human relations program and what 
can be done to improve it 

\ll twenty-four sound slidefilms may be pur 
chased from the Text-Film Department of Mc 
Graw-Hill Book Company, New York City. 
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Bethlehem’s New “Alloy Steel” Film 
Factual Story of Modern Methods 


*® Bethlehem Steel Company has announced 
the release of a new industrial motion picture 
titled “Alloy Steels 1 Pwture of Controlled 
Production.” Produced by Leslie Roush Pro 
ductions, Inc., New York, in two of the com 
pany’s major steel plants, the picture tells the 
factual story of modern techniques employed 
in the manufacture of alloy and special steels 
and the close control of all processes required 
to insure quality products. 

The new film supersedes the company’s The 
Making of Alloy Steel, which was released in 
1936. It shows many new processes and por- 
trays the greatly expanded facilities which 
have enabled Bethlehem to keep pace with this 
rapidly growing branch of steelmaking. A spe 
cial musical background, sound effects of plant 
operations and other features help to create 
a realistic atmosphere throughout the picture. 
Showing time is 43 minutes for the 16mm 
sound prints. 


Covers ENTIRE RANGE OF PRODUCTION 


Following a brief introduction emphasizing 
the importance of alloy steels to industry, the 
picture takes the audience to the laboratory, 
thence to the electric furnace department, the 
open hearths, blooming mills, hand mills and 
new continuous mills. These latter are among 
the most modern in existence and were in 
stalled only recently. 

Ihe taking of a motion picture in a steel 
plant entails many problems of timing and 
lighting generally not encountered in other 
types of industrial operations. It is necessary 
to schedule “shooting” to coincide with proc- 
esses of manufacture such as charging of fur- 
naces, manipulation of “heats,” “teeming,” or 
pouring the molten steel into ingot molds, 
rolling of billets and blooms, and others. 
There is generally very little opportunity to 
fit steel production to filming schedules. 


DESIGNED TO SERVE TECHNICAL GROUPS 


Alloy Steels, in superseding the older ver- 
sion of the same subject, is designed to serve 
the same technical groups as its predecessor. 
In addition, it is suitable for use in colleges 
and universities for the instruction of metal- 
lurgical students, and to other groups inter- 
ested in alloy steel making. The language of 


Paprinc A 70-Ton Evrcrric furnace ina typ- 
ical scene from Bethlehem’s new film. 








FILMING the operation of a carbome 
ter for Bethlehem’s “Alloy Steels”. 


the narration is somewhat more on the lay 
man’s level than in the former picture. 

Bethlehem Steel has made use of motion pi 
tures since 1917. It maintains facilities for 
showing films to its personnel and guests and 
recently completed a modern auditorium and 
projection room at the general offices in Beth 
lehem, Pa. Projectors and sound equipment 
are available for showing both 16 and 35mm 
films. 


Finms Are Distriputep BY COMPANY 

All of the company’s films are distributed 
from the Bethlehem ofhce where a full-time 
staff fills requests, cuts, cleans, and repairs films 
and takes care of the projection equipment. 
In the twelve-month period, from August, 
1948, through July, 1949, approximately 1400 
requests for films were handled by this staff. 

\ complete list of Bethlehem films in 16 and 
35mm is available upon request by writing to 
the Publications Departmeni, Bethlehem, Pa. 
There is no charge other than that of return 
shipping cost. Film requests should precede 
actual showing dates by at least three wecks. 


Malleable Iron Founders Present 
Product Picture on Their Industry 


Sponsor: Malleable Founders’ Society. Title: 
This Moving World, 30 minutes of 16mm 
film in color, with sound, produced by Ro 
land Reed Productions. 

*® In this dramatically told story of American 

malleable iron the audience is taken into the 

foundry and shown its spectacular operation. 

It shows the uses of malleables in automobiles, 

railroad cars, farm implements, plumbing and 

electrical parts and for a wide variety of other 
purposes. 

The picture takes as its theme the impor 
tance of malleables in today’s era of motion 
and speed. It demonstrates the durability of 
parts made of malleable castings, their resist 
ance to corrosion and to impact and shock. It 
shows the case with which they may be ma 
(CONTINUED OF IHRE FOLLOWING PAGE) 
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chined into finished parts and explains the 
part played by such castings in an industrial 
world where so much depends upon compo 
nents able to stand up under sudden and re 
peated strains 

Malleabl 


this country for well over a century vet It ts 


iron castings have been made in 


about which the public knows 


an industry 
little 
public with this industry 


It is the aim of this film to acquaint the 
This Mo ing World 
will be shown to engineering and technical 
societies, students in engineering schools, cus 
tomers of the industry, business groups, clubs 
and others who mav be interested 

Production: Production of the movie was 
supervised by a committee of Society members, 
of which Frank O. Parker, vice-president of 
Malleable Iron 


Ohio, was chairman 


Davton Company, Dayton, 

Other members on the committee were C. § 
Anderson, president of Belle City Malleabl 
Wisconsin; George 


Iron Company, Racine, 


FE. Bean, managing director of Eastern Mal 


leable Iron Company, Wilmington, Delaware 
D. L. Boves, director of sales, Central Foundry 
Division, General Motors Corporation, Sagi 
naw, Michigan; Cal ¢ 
Texas Foundries, Ine Texas; R. 
LaMarche Malleable 
Castings Company, Marion, Ohio, and P. H 
Vincent, vice-president of Erie Malleable Iron 
James H. Lan 


technical and research di 


Chambers, president of 
Lufkin, 
American 


> 


secretary of 


Company, Erie, Pennsylvania 
sing of Cleveland 
rector of the Society, served as consultant to 
the committee and producer 

Distribution: Inquiries may be addressed to 
the Malleable Founders’ Society, 1800 Union 


Commerce Building, Cleveland 14, Ohio 


French Air Line Promotes Travel 


From Viewpoint of the Hostess 


Sponsor: Air France 
Title: A Day in the Life of an Air France 
Hostess, ten minutes, black and white, pro 
duced by Telen Ws Productions 
*® Twenty-four hours of 


line hostess’s life is shown in this new film 


a pretty French an 
From awakening in her parents’ flat on the 
Boulevarde Saint Germain in Paris to a shop 
ping tour on New York’s Fifth Avenue, Mlle 
Renec 


seen in her typical trans-Atlantic commuter’s 


Foyer, who plays herself in the film, is 
existence as an air line hostess 

Ihe film was made in Paris and New York 
ind en route between. Narration is by Dwight 
Weist and by Mlle Fover, herself It will be 
used for television and theatrical showings and 
for loan to interested groups on request to 
Air France Public Relations Department, 683 
Fifth Avenue, New York 


Fipror’s Note: Other case reports on new film 
programs appear on Pages 28, 29, 32, 31, 35 


wnd 41 of this issu 
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Carnation Company Tells Doctors 
Story of Modern Infant Feeding 


Film: That 
\pex Film 


Sponsor: Carnation Company 
Babies May 


( orporation 


Live Producer: 


*® This film was designed primarily tor pro 
fessional medical audiences. Phe Carnation 
Company has sales representatives, called Med 
ical Specialists, who call on doctors and hos 
pitals throughout the country, giving them the 
story of Carnation produc ts, particularly evap 


Che film will 


present this story, with showmanship, in 20 


orated milk for intant feeding. 


minutes. 

The picture is the story of how infant mor 
tality has been reduced drastically in the last 
century, largely through the increased use ol 
milk, and the spreading of scientific methods 
for controlling its purity. Emphasized is the 


safety and digestibility of irradiated, evap 
orated canned milk. The Carnation label is 
not absent from the picture, but neither is it 
forced on the audience 

The picture is professionally produced, di 
rected and acted in all departments. The cast 
consists of professional film actors such as 


Heather Angel, Art Baker, ete. 


sible flaw in the film is that some 


The only pos 
of the in 
formation it contains may be old hat to regis 
tered nurses and practicing physicians, but it 
is valuable information for those who don't 
know it, and good entertainment for all. All 
the claims in the film 
American Medical 


Use of the film will not be limited to pro 


are approved by the 
\ssociation. 
fessional audiences. Lay audiences will enjoy 
it, and get a great deal of good from it. It will 
be particularly valuable for Parent-Teacher 
groups, women’s clubs, and every young ©1 
expectant mother 

Phe Carnation Company has purchased 27 
projectors for its own offices in the United 
States and Canada, with prints at each of these 
othces 


lated 


prints are available for school svstem and ecn 


In addition some prints will be circu 
without projectors, and a number ol 
eral audience usé 

Phe picture is black and white. [t was pro 
Jack Chertok of \pex, directed by 
Sammy Lee. Dr. John Van Dolah, director ol 
Carnation Com 


duced by 


Nutrition Research for the 


pany, was Pechnical Director of the filming 


MopreRN MELEODS 77 ove infant care in ott 


ands around the ad 








I scene from “Pay to the Order O|”" 


American Bankers Association 


Launches Educational Program 


Sponsor: The American Bankers Association 
Title: Pay To The Order Of, 11¥%2 minutes, 
black and white, produced by Caravel Films, 
SU pe rvised by Film ¢ ounselors. 
*® [his is the first in a long planned series of 
films on banking for use in schools. Some ten 
or twenty more subjects will be prepared from 
time to time to round out the series into a 
rather complete picture of modern banking 
mp rations. 


How 


Pay To The Order Of describes how a bank 
check is prepared, what happens to it alter it 


SHows CHECKING SysteEM WorRKs 


is offered for payment of a bill, how it is routed 
from one bank through a clearing house to 
another, and why checks are an advantageous 
method of handling the movement of monev. 
All this is contained in a little story about a 
young man who wonders why his father pays 
bills with checks instead of cash, and of the 
bank ofhcer who explains it to him in terms 
of safety, convenience, receipts and accurate 
records. 

Pay To The Order Of leads off the 


recent 


seTrics 


because in a survey of a thousand 
schools, bank checks rated at the top in school 


interest of banking 


subjects iy of the 
schools said they would use a film on this sub 
ject. All films in the series are specifically fon 
Uh to 
bank 

teachers manual prepared by Dr. Harold Clark 


12th grade students, not for adults 


employees or entertainment ust \ 
of Teachers College, Columbia University, ts 


part of the complete film package. 
New Sertes To Bre Sece-surpPORTING 

Phe American Bankers Association is plan 
ning the new series to be self supporting by the 
sale of prints to individual or groups of banks, 
who then donate them to local high schools 
Prints are $50, including manuals, film can and 
fibre case. The Association recommends that 
the films should be sponsored (credit leaders 
are supplied for S10) in the following order 
American 


of desirability (1) through local 


» 


Institute of Banking chapters; (2) through 


association; (3) 
banks; 
and (4) through individual bank sponsorship 


local Clearinghouse — o1 


through cooperation of two or more 


This order is recommended to climinate com 


mercialism wherever possible and put all banks 


on an equal footing in their schools ° 
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OPAQUE 
PROJECTION 
GROWS UP 


with 





FEEDOMATIC 1, GeveGZr 





HERE’S THE FAMOUS 
MODEL OA4 
BESELER OPAQUE PROJECTOR 


Projects a full 814” x 11” page either 
horizontally or vertically. The actual area 
covered is 10” x 10” to allow for margins. 
Equipped with 22” focus lens to provide 
outstandingly clear images. Available with 
AC-DC motor. For AC current users there 
is a special AC motor and fan that cools 
effectively but offers QUIET operation! 
Ask your dealer, or write for literature. 


CHARLES OBescelee COMPANY 


Est. 1869 
60 Badger Avenue, Newark 8, N. J. 


The World’s Largest Manufacturer 
of Opaque Projection Equipment 


* VOLUME 10 ¢« 1949 





Now your opaque projection material is given 
live, continuous, streamlined performance. 


@ No more flutter, no matter how small the copy. 


@ No more cumbersome adjustable card holders 
to slow the action. 


@ No more light disturbance for the audience. 
@ No more damage to delicate materials. 
@ No more lost time. 


With FEEDOMATIC you can project materials as 

small as a postage stamp and as large as an 8'/2” x 11” page 
without matting or mounting. You can project several 
small objects simultaneously for comparison. 


With FEEDOMATIC your dark room is kept dark — no more 
lowering of the platen and flooding the room with light. 


There is a FEEDOMATIC available for every 
Beseler Opaque Projector. Equip each of your present 
machines with this simple, marvelous device. 


Ask your dealer to show you the FEEDOMATIC 
or send coupon for literature. 
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! Charles Beseler Company, Dept. F 

4 60 Badger Ave., Newark 8, N. J. 

' P 

! Please send me literature on the following: 
{ (© Feedomatic. [] Model 0A4 and Quiet AC motor. 
i 

: Name 

: Firm name 

i 

: Address 

! City Zone State 
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PurprereeR Mary Cuase puts “Red 


Feather” through his sprightly antics. 


A Clever Marionette Film Tells Story 


of Community Chest in 250 Towns 


Sponsor: ‘The Community Chests of America. 
Title: Red Feather Magic. 9 minutes, Koda 
chrome, produced by Films For Industry in 
conjunction with Mrs. Eloise Walton of 

Community Chests and Miss Mary Chase. 
*® Last month, 1250 cities and towns through 
out America began their Community Chest 
drives. As units of The Community Chests of 
America each city conducts its own fund rais 
ing, calling upon national headquarters for 
experience and guidance in telling the advan 
tages of unified giving. 

Local conditions determine the exact roster 
ol organizations which do their fund raising 
through the local chest, but typical recipients 
are the scouts, the Y's and organizations which 
aid in the home, the armed services and in 
health and wellare work. 

This year, a new film, Red Feather Magic, 
is telling the Community Chest story and at 
the same time standing on its own feet as en 
tertainment. This departure in fund raising 
films, which is now being shown in local thea 
tres, ¢ mploys marionettes and spins a comple i 
story. 

\ sprightly, appl cheeked youngster named 
Red Feather is shown approaching an Amer 
which could be your town". 
He appeals to Mr. and Mrs. Public for funds 
to support all his services. But Mrs. Public 
thinks it would be better to go back to the old 


ican COMMUNITY 


system of giving individually to separate ap 
peals. So Mt 
pers and cuts Red Feather up into segments 


which Mrs. Public 


broom. Immediately an indolent beggar ap 


Public takes some hedge clip 
sweeps away with her 


pears on the scene, and the Publics, having no 
wav to know if his needs are real, dole out 
money to him. Then they are solicited to buy 
a tag tor lag Day” by a fluttery society 
matron who doesn't even know what the 
money will be used for. An indignant citizen 
calls upon the two householders to protest 


that their treatment of Red Feather has cut 
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funds off from necessary welfare work and 
made a chaos of charity in their town. To- 
gether they appeal to the little fellow to come 
back. Parts of his torso float down, and he is 
rejoined and revived by the townspeople. 

Red Feather Magic is being shown by local 
councils with 16mm color prints and also in 
35mm black and white copies in movie houses 
where the councils can make arrangements for 
bookings. 

Early scenes of the community were shot at 
Hamburg, Pa. where hobbyist Laurence T. 
Geiringer has built in miniature a replica of 
an American community complete in scale de 
tails of houses, streets and shrubbery. Mrs. 
Eloise Walton of Community Chest wrote the 
script, and the marionettes were created and 
operated by Miss Mary Chase. Films for In- 
dustry provided scenery, camera work and 
other production facilities. ” 


A New Presbyterian Picture Awakens 
Interest in the Christian Way of Life 


The Westminster Press of the Pres- 

Title: Jnto the Good 
Ground, 27 minutes, black and white, pro- 
duced by The Pathescope Company. 

+ Into The Good Ground is the story of a 

successtul architect who finds in his middle 


Sponsor: 
byterian Church. 


years that life has lost purpose. Although 


always outwardly a religious man, Dan Gard- 
ner discovers that Christianity has not been 
the vital driving force in his life. ‘Turning 
to the Bible, which had always been a handy 
source of gratification for his intellectual curi- 
osity or a code of ethics for his children’s edu- 
cation, Dan finds a reawakened spirit. The 
Bible, approached in a sense of need at the 
time of a major disappointment, supplies the 
central purpose of life that he has always 
needed. 

Attitudes, human relations and motivation 
techniques, a long established specialty of the 
house of Pathescope, are given the full treat- 
ment without becoming mawkish in this ex- 
cellent new religious film, one of a series for 
the Presbyterian Church begun two years ago 
with In The Temple and in Every House. 
Enhancing the ideas presented are a cast of 
eight, a specially composed score and choral 
music by the First Methodist Church of Ger- 
mantown, Pa. 

The fact that a Methodist choir was chosen 
to sing in this Presbyterian film is an indica- 
tion of the complete harmony and lack of 
denominational bias characteristic of almost 
all new Protestant films. Jnto The Good 
Ground will reach Protestant audiences 
through distribution facilities of the West- 
minster Press and of the other major Protes- 
tant film distribution centers. a 


The “Voice” Behind Your Next Film 


EXPERT NARRATION IS AN IMPORTANT ASSET IN GOOD PRODUCTION 


S COMMERCIAL FILMS continue to 
expand their useful role in meeting 
the urgent needs of today’s competi 

tive marketing and training problems — tor 
more sales via better selling methods — in 
creased attention is being given to the basic 
components behind each new motion picture 
and slidefilm production. 

Ot these, the voice behind your screen effort 
is one of the most important. An experienced 
narrator can “make” a good film; certainly a 
lack-lustre voice can greatly diminish its ef- 
fectiveness and audience interest. Here are a 
few of the problems which both sponsor and 
producer face in finding and selecting nar- 
rators. 

The concentration of experienced and tal- 
ented “voices” is in the larger centers of net 
work radio and television production. In Chi 
cago, Detroit, Cleveland, New York, and Hol- 
lywood there is a wider selection of talent for 
this reason. Outside of these centers there is 
a noticeable tendency to re-use local talent, 
which leads to a certain monotony in produc- 
tion. Productions also lose effectiveness be 
cause the same voice in varying roles loses its 
impact. 

Varying your voice assignments has other 
obvious advantages. For one thing it prolongs 
the “life” 
in another narrator. 


of local talent to occasionally bring 
In cities like Chicago, 
New York and Hollywood, the producer can 
carry this practice to its fullest advantage and 


thus lend added audience interest through 


variety and specific application to the film's 
subject by type-casting. It's mostly a matter 
of knowing the talent available. 

This problem is being met by “importing” 
talent from nearby centers, such as Chicago, 
and by good production scheduling so that 
maximum work is provided on a single travel 
budget. Such talent is available to the pro- 
ducer at the same general rates as local nar- 
rators. So this problem narrows down to 
knowing the talent and for this reason we 
have opened our pages to announcement Copy 
from a limited number of well-known person- 
alities in the Chicago area. 

Phese narrators are prepared to furnish au- 
dition discs for local sponsors or producers 
and a majority of them can also be heard on 
network radio or t.v. shows. 

In accepting this material, the Editors of 
Business SCREEN considered experience, abil- 
ity, types of voices, etc. before presenting the 
new feature. It is expected that a similar serv- 
ice will be provided in other months for East- 
ern and West Coast talent. 

We refer you, without hesitation, to the tal- 
ent presented in this page. ‘Their partic ipation 
ina film production will not only give a “lift” 
to the program but also serves to assure its pro 
fessional quality. 

lo turther this cause, Business SCREEN will 
accept calls and mail addressed to narrators on 
the opposite page and forward to their des 
ignated representatives. No fee of any kind is 
being accepted for.this reader service. e 
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MEET THE MIDWEST’S LEADING FILM, RADIO AND T.V. NARRATORS 


These widely-known film, radio and television narrators are available for your next production. 
Call Betty Adams at WHitehall 4-6807 in Chicago to contact narrators on this page for appointments. 








| 








BOB ELSON FRANKLYN FERGUSON STANLEY GORDON 





Fourth Season as “John Mason” 


“On the Century “Breakfast Club” CBS Commentator for Chicago 
i . Title & Trust Co., sponsoring the 
alike toe I 
Baseball | News of the World” NBC | Chicago Symphony Orchestra 
WEDNESDAYS 8 P.M. WCFL 
Football ° Hockev TRANSCRIPTIONS + SLIDEFILMS 


FILM NARRATION - T.V. SHORTS | | “Sky King “Attorney-at-Law 
| ABC WGN-T\ 




















KENNETH E. NORDINE | MYRON L. WALLACE JOHN WEIGEL 
; ee iniiahaiaiiy: dihediaiabai | “The Northerners’ WGN 
Breakfast Club” CBS ae TUESDAYS AT 9:30 P.M. 
. ; “Curtain Time” NBC i : " 
“I adics Be Seated” ABC 7 anes Lawrence Welk Show 
Sky King” ABC ABC Network 
z , as po ae wr : : WEDNESDAYS AT 9:00 P.M, 
Incredible But True Super Circus ABC-T\ 


MOTION PICTURES 
SLIDEFILMS »- RECORDINGS 
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RETAIL SALES TRAINING 


Visual Education Series Ready 

for Distribution to Pharmacists 

@ Visual education material for a 
series ol 12 training sessions, each 
dealing with a single business as 
pect ol the retail drug trade, has 
been prepared by the American 
Drug Store Business Training Ad 


visory Committee, re presenting 


the stat pharmaceutical associa 
tions, the College ol \pothecaries 
and the Proprietary Association, 
in cooperation with the City Col 
lege Midtown 
New York 


specialists in 


Business Center in 


and Frederic House, 


visual education 
The purpose of the 


series 1s to 


satisty the merchandising and 
needs ol 


States 


management training 
pharmacists in the United 


ind Canada 


LARGE Apvisory Group 


Besides the representatives ol 


the state pharmaceutic il associa 
tions, the Advisory Committee in 
cludes educators, editors ind eExce 
utives olf wholesale associations in 


Ou! B Jel 


Coordinator 


cooperation with S¢ 
tries, Administratiy 
ot the 
Loiletry Marketing Unit of the 
City Coll ve Midtown 
Center 


in the devel pment of tex 


Retail Drug, Cosmetic and 


Business 


tual and film content so that the 
ill reflect th 
know-how of 
leaders in the pharm iweutical field 

Lhe series will Or Retail 
Salesmansh 
Financial Con 
Promotion, WW 
Display, La 
tion, Departn 

on Dep 

De pe riment, ( 
tries Department 


partment and The 


new program \ 


Col 


bined outstanding 


EACH PROGRAM 


Fach packa ed 


will be 


SPONSORED 


Paihning session 


sponsored by a nationally 


known manufacturer serving the 
drug industi ho will bear the 
costs ol production a service to 
the prot ssion inc pPraclice ol 
pharmacy. The Audio-Visual Cen 
ter ol the Evening and Extension 
Division, City College 


Business in New ork 


School olf 
vill distrib 
vaackages ind 


, local 


ute th traimit 


make them availabl 


to state 


ind county pharmaceutical asso 


ciauions, wholesalers, chain store 


organizations colleges and 


State universities 
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NEWS AND COMMENT ABOUT COMMERCIAL FILMS 


Color Film on Sales Technique 
Produced for Yale and Towne 
o 1 he A ing 


lOmm sound 1 on 


Veans Business, a 


sales tech 
nique, | 
Yale 
Company by the Princeton Film 
New 


eflectiveness of 


been produced for the 


and lLowne Manufacturing 


Center, Princeton, Jersey 
Illustrating the 
tested sales methods, the film sus 
tains high audience interest by the 


use of a light comedy technique. 


The film is in tull color and 


runs 17 minutes. A part of a sales 
campaign now being presented to 
distributors and 


the firm’s own 


dealers, the film is not available 


for general distribution 


Shooting Lucky Strike 
“marching cigarettes.” 


get readltd. 


Serving many business 
leaders uth films that 


May we serve you? 


Inspection and Care of Bearings 
Is Subject of a New G.M. Film 
@ A 


the proper inspection and care olf 


three-reel training film on 
traction motor armature bearings 
locomotives 
produced for the Hyatt 
Division of General Mo 
tors by the Princeton Film Center, 
Princeton, New Jersey. 


used in diesel electric 
is being 
y 


Bearing 


@ ArTNaA insurance films recently 
Arlecchino Cinema 
in Milan, Italy, have exerted nota 


ble influence in the 


shown at the 


insurance 
field throughout that country as a 
result of the exhibit of American 
techniques and methods, the State 


Department has announced. 





SARRAx 


We'd be pleased to screen 
some of ovr latest produc- 
tions for you. No obligation. 


NEW YORK + CHICAGO 
HOLLYWOOD 


SLIDEFILMS - MOTION PICTURES 


TELEVISION 


COMMERCIALS 


BUSINESS 


Sarra production cre 
new Safety Counc 


Eyes 


(See column betloi 


Latest Safety Council Slidefilm 
Has First Showing in Chicago 
@ Easy on the Eyes, the National 
Salety 15-minute 
sound slidefilm produced by Sarra 


Council's new 
Inc., Chicago, was given its pre 
mier showing at the National Safe 
ty Congress and Exposition in Chi 
cago last month. It is the latest in 
a long list of slidefilms sponsored 
NSC’s Industrial 

and produced under th 


by the Division 
super 
vision of Glenn F. Grifhn, direc 


tor of Industrial Training. 

I he film shows how use ol sale 
tv glasses reduces eve accidents in 
industry and covers selection and 


kind of 


goggles and proper work habits, 


use of the proper safety 


which reduce eve hazards to a 


minimum. It makes use of actual 


testimonials from workers who 


have been blinded on nearly 


blinded in industrial accidents. 

Script for Easy on the Eyes was 
written by Wavne Langston under 
supervision of Joe Betzer. Photog 
Michael Stehney. 
Harry W. Lange produced and 
Ken Nordine was narrator. 


Cornell Industrial-Labor School 
Extends Audio-Visual Services 

@ The Audio-Visual Aids De 
partment of the New York Stat 
School of Industrial and Labo 
Relations at Cornell University ts 
New 


services in the 


raphy was by 


offering to the people of 
York 
audio-visual education field. 

The 


courses and institutes for labor o1 


state flour 


services include short 


management groups on the tech 


niques of using audio-visual ma 
terials, a consultation service with 


industries and labor unions on 


audio-visual problems of an edu 
cational 


nature, publication ol 


industrial and labor rela 


both 


lists ol 


tions films for labor and 


management, and extension 


courses in various state localities 


on audio-visual techniques and 


materials. 
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“How to Cook Turkey" Subject 
of Sponsored 35mm Filmstrip 

@ How To Cook Turkey, a 51 
frame, 35mm filmstrip in color 
with captions, is being distributed 
free to Home Economics teachers 
by the Society for Visual Educa 
tion, Inc., 100 East Ohio Street, 
Chicago 11, Hlinois. The filmstrip 
gives a comprehensive picture of 
how to cook turkey, how to pre 
pare it for cooking, how to carve 
and serve the bird and what to do 
with left-overs. 

The filmstrip and an accom 
panying manual are sponsored 
jointly by the Poultry and Egg 
National Board, Chicago, Illinois, 
and the National Turkey Federa- 
tion, Mount Morris, Illinois. 


Elgin Films Nearing Completion 

@ Production of a new series of 
thirteen 26-second, natural color 
films is now nearing completion 
by the Alexander Film Company 
of Colorado Springs, Colorado, for 
the Elgin National Watch Com 
pany as a part of the latter's na 
tional advertising campaign. 


Story of Dayton, Ohio Available 


@ The story of Dayton, Ohio, is 
now available in a l6mm silent 
film titled Gem City, released by 
Allied Film Service of Dayton. 
With 20 minutes running time 
the film shows the early history, 
modern industries and points of 
interest of Dayton. The film may 
be rented for $3 pel dav, $7 pa 
week or a copy may be had at a 
list price of $67.50. 





NEW 16MM MOVIOLA 











Model LP 


Picture area 
2°x2%”" 
also 
available 
with sound 
equipment. 


Write for literature and prices on our 


complete line of 16mm and 35mm editing 





equipment, which cludes: film viewing 


machines, sound re synchronizers, 


lifferential gear rewinders, rewinders. 


MOVIOLA Manufacturing Co. 
1451 Gordon St., Hollywood 28, Calif. 
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Expanding Facilities Keep Pace 

With Larger Audiences in Canada 
@ A growing audience for com- 
mercially sponsored films in Can 
ada, as in the United States, is 
being served by increased facilities. 
Keeping pace with this demand is 
the Benograph division of Asso 
ciated Screen News Limited, Mon 
treal, which has added a fifth, at 
Moncton, N.B., to its national net 
work of commercial film distrib- 
uting libraries. In addition to the 
Moncton branch, Benograph has 
libraries located in Vancouver, 
Winnipeg, Toronto and Montreal. 

An intensified promotion pro 
gramme is being directed to 
schools, colleges, universities, 
churches, film councils, comme 
cial lists, service and sports clubs 
and adult education groups. ‘This 
is developing a broad pattern of 
film users among. self-equipped 
audiences. Benograph expects that 
a film of broad public interest 
should be able to reach an audi 
ence of half a million persons 
within a two-or-three year distri 
bution period. 

Subject matter of commercially- 
sponsored films in Canada has 
ranged from straight manufactur 
ing and industrial content, pre 
sented in an educational and en- 
tertaining manner, to productions 
slanted to meet the demands of 
carefully hand-picked groups. 
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State Department to Show Film 
Abroad About Palisades Park 

@ The State Department will soon 
be showing abroad the sound film, 
1 Natural Playground, produced 
by The Princeton Film Center of 
Princeton, New Jersey. 
formative film shows 


This in 
Amercians 
enjoying the year round recrea 
tional facilities of Palisades Park 
Hudson River. The 
State Department’s film program 


along the 


reaches 100 million people abroad 
through projection facilities in 200 
embassies and consulates through 
out the world and a fleet of self 
powered units carrying the Ame1 
ican story into remote areas. 


* * . 


Film Forum Discussion Held 

@ A film forum discussion on 
“The United Nations and You” 
was held in the Assembly Hall of 
the Chicago Public Library on 
October 18. The films Battle for 
Bread and This Is Their Story 
were shown. Mrs. Jane Schriet 
Schmidt, assistant midwest direc 
tor of the American Association 
for the United Nations, led the 
discussion, with a panel from the 
United Nations 
Chicago. 


Association of 
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with ADMATIC 


ein Store by Day 
ein Window at Night 


Fully automatic, with color, 
motion and sound, ADmatic 
will sell for you day and 
night. Troublefree — com- 
pact — versatile — the ideal 
point-of-sale medium. AD- 
matic tells your sales story 
with thirty 2x2” color slides 


FOR 

Dealer Display Rooms 
Office Lobbies 

Sales Offices 

Trade Shows 

Railroad Stations 
Personnel Training 





projected in sequence on the 
large cabinet screen. De- 
signed for use in lighted 
areas, this forceful advertiser 
is your answer to increased 


ad 


Write for circular B-9 
sales. 


SALES AND DISPLAY OFFICE 
111 W. JACKSON BLVD. 
CHICAGO 4, ILLINOIS 


ADmartic Prosector COMPANY 








VARIABLE SPEED MOTOR 
with TACHOMETER 


for 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


- 115 V. UNIVERSAL MOTOR—AC-DC 
+ VARIABLE SPEED 8-50 FRAMES 
- SEPARATE BASE FOR CINE SPECIAL 
+ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 
12 Volt DC variable Speed 8-50 








Frames. : 
nimation Moto fe Cine Specia aurer 

115 Volt AC 60 Cycle, Synchronous . ; eg ve ore 
Motor, Single Phase and Mitchell Cameras. Motors for Bolex and 

. Filmo ¢ s. Time Lapse Equipment 


220 Volt AC 60 Cycle, 3 Phase, Syn- 
chronous Motor. 


NATIONAL CINE EQUIPMENT, inc. 


20 West 22nd Street New York 10, N. Y. 








Northwest Airlines Distributes 
Picture on Hawaiian Travel 

@ Northwest Airlines has begun 
distribution of Stratoflight, pro 
duced by Reid Ray Film Indus 
tries of St. Paul, Minn. The film 
features the new Boeing Strato 
cruiser 75-passenger planes used 
on flights to the Hawaiian Islands 
Phe picture was made in coopera 
Visitors 


tion with the Hawaii 


Bureau. 

National Audio-Visual Institute 
Sound Slidefilm Now Available 

@ A fifteen minute filmstrip The 
National Institute for fudio-Vi 
sual Selling has been released to 
tell the story of the Institut 
Cooperating in the production of 
Audio-Visual 
Center of Indiana University 


the filmstrip was the 


The story of the first Institute 
for Audio-Visual Selling, which 
was held in 1949 at Indiana Uni 
versity, is described. Scenes of the 
class work are explained and a 
description of the three sections of 
the Institute Manage 
ment, Salesmanship and Film Li 


courses 


brary Operation, is given 

Phe Operadio signal-on-film au 
tomatic filmstrip system was used, 
thus, the filmstrip can be shown 
only on this type of equipment 
Prints are available on a free loan 
basis to those interested in attend 
Write Na 
\ssociation 


ing the 1950 Institute 
tional Audio-Visual 
845 Chicago 
Illinois. 


Avenue, Evanston, 
If Operadio automat 
filmstrip equipment is not avail 
able, showings where possible will 
be arranged through Operadio 
sales representatives. Write M1 
Robert L. Shoemaker, St. Charles, 


Illinois, for further information 


Crawley Films Announces Three 
Long-Term Canadian Projects 
@ Crawley Films of Ottawa, Can 
ada, announces the beginning of 
three long term film projects. The 
Foronto Transportation Commis 
sion is sponsoring a film on the 
building of a new subway. The 
picture will show thx step by ste p 
story of the subwav’'s construction, 
through the vear 1952, when the 
project will be completed 

For the next three or four vears 
Crawley also will document the 
growth of Ajax, Ontario into a 
model industrial community. This 
project is being sponsored by th 
Central Mortgage anc 
Corporation. 

Phe Public Works Department 
of Montreal is sponsoring a film 


Housing 


showing the construction of a rec 
reational park that it is planning 
to build on St. Helen's 
during the next two vears 


All three 


Island 


documentarics will 
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Transportation, Dealer Relations and T.V. in News 


later be released for community 


showings. 


John Deere Dealers See New Film 
on "Behind the Price Tag" 

@ Behind the Price Tag, a Reid 
John Deere 
was previewed rece ntly by cleven 
John Deere 
tising men at a meeting at Moline 
Plant. The 26 minute film will be 
part of the 1950 John Deere Day 
sales program. The MT tractor 
is featured. Other films prepared 


Ray production for 


branch house advet 


for the John Deere Day program 
in Eye 
featuring the full 
two-cvlinder and diesel 


are Farmer of the Year, 
to the Future, 
line of 


tractors manufactured by the com 


pany and What's New which de- 
scribes new types of farm equip 
ment. 

Other Reid Ray productions to 
be released soon are Vacationtime 
at Atlantic City, tor the Atlantic 
City Publicity Bureau, The Ham p- 
ton Roads Port tor the Common 
wealth of Virginia, The Federal 
Reserve Bank and You for the 
Ninth Federal Reserve District, 
Poultry Disease Control Through 
Science and Service tor Dr. Salis 
bury’s Laboratories and a new film 
for the Fifth District Corps of 
Engineers, U.S. Army, describing 
the services the District ofhice gives 
both the deep harbors and inland 
watcrwavs. 


OPTICAL 
EFFECTS 


Loucks & NORLING have the personnel and equip- 
ment (all designed and built in our machine shop) 
to make optical effects and animation that give an 
added touch to straight photography in black and 


white or color. 


That is why every Loucks & Norling film gets 
this audience reaction: ““That was one of the most 
interesting motion pictures I ever saw.” The spon- 
sor, and they are the best names in American 


industry, gets the credit. 


Our clients are mostly companies for whom we 
have been making films for many years. They 
know their way around in this highly specialized 


business. 


LOU 


245 WEST 55 TH 


MOTION PICTURES 


‘NORLING 


NEW YORK CITY 


FILMS . SINC 1923 
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Television Viewers Favor Short 
Commercials in West Coast Poll 

@ A survey taken last month at 
the National Radio and Televi 
sion Exposition discloses that 50°, 
of the TV listeners polled prefer 
shorter and less repetitious com- 
mercials. Voting on the best film 
spot announcements showed the 
Lucky Strike film a three to one 
favorite over the next film spot. 
Agency handling the Lucky Strike 
account was N.W. Ayers, film was 
produced by Jam Handy. Second 
in preference was the Milani’s 
French Dressing film spot, pro 
duced by Telepix Corporation, 
agency Jordon Co. 

\ question on audience accept 
ance revealed that 58°, thought 
television commercials were “‘pass- 
able,” 25°%, said “wonderful” and 
17°; voted “terrible.” 

The polling was conducted by 
Phe Telepix Corporation and in 
cluded over 1900 ballots. 3000 
additional ballots have been sent 
to advertising and other profes 

Results of this 
announced at a 


sional agen ies. 
survey will be 
later date. 


Plans Half-Hour T.V. Series on 
Theme of “Industrial U.S.A." 

@ Industrial U.S.A., a new series 
of 52 half-hour TV films, is being 
produced by the Hal Roach 
Each film will tell the 
story of a different industrial firm, 


Studios. 


with scenes of the plant, produc 
The idea 
was originated by Reese Taylor, 
president of the Union Oil Com- 


tion line and officers. 


pany, one of the sponsoring firms. 
Production will begin in De- 
cember, with the first film released 
in March. Each sponsored picture 
will have its own budget. The 
films will be released to local TV 
outlets by stock brokers of the 
sponsoring companies. 


Baptist Home Produces a Film 

for 1950 Fund-Raising Campaign 

@ The Baptist Home and Hospi- 
tal of Maywood, Illinois, has spon 
sored a new 16mm film To Thine 
Own Self Be True, to be used ina 
fund raising drive to build a new 
hospital and expand the Home. 
Ihe film was produced by Atlas 
Film Corporation of Oak Park, 
Illinois. Recently a showing of 
the film in the Oak Park, Ilinois 
Baptist Church attracted an audi 
ence of 750. 


Cooper Alloy Foundry Visual 

@ Cooper Alloy Foundry of Hill- 
side, N. J., has released a foundry 
manufac 
22-minute 


practice film showing 
ture of stainless steel. 
subject available on tree loan. 
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New Air Force Motion Picture 

Visualizes Mobile Exhibit Show 

@ THe Unirep States Air Forct 
has completed and distributed a 
10-minute, black-and-white film 
report titled Road Show, SFP 244. 
The picture tells the story of the 
Mobile Exhibit Unit from the Air 
Materiel Command, Wright-Pat- 
An Base, Dayton, 
Ohio, which travels by truck con 


terson Force 
voy to all parts of the country in 
conjunction with air shows. 

l6mm sound prints are 
able 
the 


avail 
on free loan by 
Public Information Officer at 
the nearest of the following head 
quarters: Hg. Middletown Ai 


Materiel Area, Olmsted AFB, Ala 


addressing 


bama; Hq. Mobile Air Materiel 
Area, Brookley AFB, Alabama; 
Hg. Ogden Air Materiel Area, 
Hill AFB, Ogden, Utah; Hq. 


Oklahoma City Air Materiel Area, 
linker AFB, Oklahoma City, Ok 
lahoma; Hq. Sacramento Air Ma 
teriel Area, McClellan AFB, Sacra 
mento, California; Hq. San An 
tonio Air Materiel Area, Kelly 
AFB, San Antonio, Texas; or Hq. 
Warner Robins Air Materiel Area, 
Robins AFB, Georgia. Prints may 
be purchased through Castle Films, 
Inc., 1445 Park Avenue, New York 
City. 
* * * 

Military Education Film Is New 
Department of Defense Release 

@ Take Time for Tomorrow, a 1|2 
minute black-and-white 
film showing educational opportu 


l6mm 


nities available to all military per 


sonnel while in service, has been 
completed and distributed by the 
Department of Defense. The film 
describes pursuits 
level. 
~ type 


The 


con 


educational 


from illiteracy to college 


Academic and vocational 


courses are visually described. 
film shows how 4 lasses are 


ducted, how study materials are 


prepared, correspondence lessons 
graded and how to enroll for the 


study of a specific subject. 


Prints are available on loan 
through the Army Central Film 
Libraries, Naval District Head 


quarters and Air Force Area Head 


Type Titles 


...asmall item in the 
cost, but a big factor in 
the appearance of the 
finished production. 
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quarters Libraries servicing your 
locality. Prints may soon be pur- 
chased through Castle Films, Inc., 
1445 Park Avenue, New York City. 
* * * 
New Canadian Biological Subject 
Wins Film Award at Cleveland 
@ Vegetable Insects, a colorfilm 
study of some common garden 
pests and showing ways and means 
of controlling them, has won for 
its producers, the NATIONAL FILM 
Boarp of Ottawa, Canada, their 
fourth film award in international 
competition within a month. The 
film prize in 
general film competi 
tion at a convention of the Bio- 
logical Photographers Association 
held in Cleveland. 
The Brussels Film 
Belgium awarded two “firsts” to 
NFB films, Hen Hop and Fiddle- 


was awarded first 


biological 


Festival in 


de-Dee, and Chante Jeunesse, an 
other NFB production, took first 
prize for short subects at the 
Venice festival in Italy. 


Vegetable Insects was produced 
by Evelyn Cherry of NFB's agri 
cultural film unit for the federal 
Department of Agriculture 
runs 


and 
20 minutes. 

* * + 
UNESCO Committee Preparing a 
Film Catalog for Use Abroad 
@ An evaluated catalog of visual 
materials suitable and available 
lor use abroad is being compiled 
by a subcommittee of the Panel on 
Films of the U.S. National Com 
mission for UNESCO. The 
plans to have com 
pleted by 1950 a catalog of films 
and filmstrips for use in education, 
and 
the world. 


sub 
committee 


science culture throughout 
The cooperation of a board of 
outstanding has been 


secured and a careful process ini- 


advisers 


tiated for the purpose of viewing 
and evaluating visual materials. 
Producers are cooperating by pro 
viding prints of numerous films 
for screening by the board of ad 
Visers. 

Another useful service of the 
Panel on Films has been the col 
lection of audio-visual educational 
publications 
United States. 


the 
A complete set of 
these publications has been pre 


produced = in 


sented to each of the 
of UNESCO. 
1K as * 

Lists Health and Welfare Films 

@ See & Hear, national a-v educa 
tional journal, has just published 
a complete guide to all Health 
and Welfare films, totaling more 
than 600 motion pictures and 


16 members 


slidefilms with complete sources. 


50¢. 812 N. Dearborn, Chicago. 
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Do You Want 
“just ordinary 
prints? 


—OR DO YOU WANT— 
perfect prints for your fine production? 


There is only one answer to the question. 
Entrust your printing work to a laboratory that 


specializes in 16mm. 


Fine grain black and white. Special television 


technique. Sound printing as a separate opera- 
tion on the Maurer | to 1 optical track printer. 
Exposure correction in color. Synchronous re- 


Printer fades and dissolves. 


PRECISION 


FILM LABORATORIES, INC 


recording from tape. 












JUdson 2-3970 


peer a 


+t All Size Slides 
12x 2 UP TO 3% x4... PLUS 





1000 WATT 
no 


Only GoldE 
ALL-PURPOSE gives you 
such versatile, high effi- 
ciency, long range projection! 
Handles the full range of 
visual stills . . . brilliantly ... 
in color or black-and- 
white! Cooler operation 
. Provides utmost safety 
with high power illumi- 
nation for even the small- 
est transparencies! Choice of 
coated lenses. Compact. 
Easy to operate. Lift-off 
carrying case available. 
Send for Bulletin No. 473 


GoldE Manufacturing Co. 
1220-S West Madison St. 
Chicago 7, U.S.A. 


rs | we tecpest bar 38 yan, 


16th St. —New York 19, N. Y.— 
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Atlas Film Delivers Ford's TV 

Football Series in Record Time 
@ A 30-minute T\ 
film, the highlights of 
the Big 
produced by 


program on 
covering 
Fen football games and 
\rtas Fitm Corpo 
RATION, is being telecast each week 
16 television stations, unde 
Ford Motor 


over 
the sponsorship ol 
Company dealers 
Photography taken for the film 
is from official Big Ten films which 
are delivered to the Atlas studios 
by midnight the day of the games 
Phe film is developed and printed 
Work 


turned over to the edi 


by noon the following day 
prints are 
torial staff which selects the high 
lights from each game, places them 
in correct sequence and has a fin 
ished work print ready for sound 
recording Monday morning 
Meanwhile, titles have been pre 
pared and photographed and Wil 
fred Smith, football 


photographed as he gives football 


expert, 1S 


predictions for the coming week 
end. Monday morning, sound re 
cording is made and a composite 
print of the sound track and pic 
Additional 


prints are next prepared so that 


ture is then prepared 


they may be shipped and in the 
hands of the television 
Wednesday 


IL he program 


various 
stations by night 

is expected to 
continue through the football sea 
son and thereafter it is planned 
that other 


programs covering 


sports events will be developed 


Educational Possibilities of TV 
Exploited in Chest Campaign 
@ A demonstration of the mass 
scale educational possibilities of 
television was carried out for the 
last month when Phila 
delphia WFEII rv, 
WCAU-TYV and WPTZ combined 
behalf of the 
Chest to 


first time 
stations 
their facilities in 
Community 
halt-hour 
gram. It was the first 
that 


present a 
solicitor training pro 
time, too, 
program content had been 
planned both for ofhcial workers 
and the audi 


general television 


ence 

The progi im owas kine scoped 
without charge for use by the 
Community Chest by Paramount 


Pictures television department 
Copies of the kinescope recording 
have been made available to Chest 
headquart rs throughout the 
country and thousands of volun 
teer Chest solicitors have derived 
their basic training trom the film 

The three-station Philadelphia 
program was expected to reach 
than 255,000 


audiences ino more 


television homes in the arca served 


by the Chest. 
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Video Doubles Share of Total U. S. Audience 


TV Gains Share of Broadcast 
Audience; Now Has 11.5 Per Cent 
@ Lhe 


casting 


total broad 
United 
States now belonging to television 


share of the 
audience in the 


is 11.5 per cent as opposed to 5.4 
per cent in January, 1949. Radio 
lost 6 per cent during the same 
Thomas H. Brown, |r., 
VICE president of €.. &. 
Inc., told the convéntion of the 
Association of National Advertis 


period, 


Hooper 


ers last month 

U.S. Hooperatings for mid-win 
ter 1949 showed an average audi 
ence increase for evening half 
radio-network 
olf 20.000 homes over 

1948, Mr. 


He emphasized that radio 


hour — sponsored 


programs 


mid-winter Brown 


added 


have increased an esti 
mated 2,000,000 over 1948. 


Television's growth in 37 lead- 


homes 


ing video cities from January to 
\ugust of this vear moved from 
94 per cent to 17.6 per cent, Mr. 
Brown said. Share of audiences in 
those cities, based on seven nights 
a week of AM-TV shows during 
July and August, ranged from 1.7 
per cent in Oklahoma City to 32.6 
per cent in Baltimore. Percentages 
were 28.2 and 28.5, respectively, 
for Philadelphia and New York. 

@ A series of 10 television film 
commercials fot Suits is 
being produced by SprciaL Pur 
pose Fitms, INc. at Fox Movietone 


Sacony 


Studios, under the supervision ol 


William Forest Crouch. 
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PATHESCOPE PRODUCTIONS 


580 FIFTH AVENUE, NEW YORK 19, N. Y. 
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Kukla TV Program Presents 
Problem in Sales Planning 

@ Televising of the filmed com- 
mercials selling the “Dessert of the 
Month” on the Aukla, Fran and 
Ollie program presents a problem 
in planning and coordination on 
the part of the stations, client, 
agency and film producer. T'wenty- 
two NBC stations carry the show, 
live, Thursday eve 
nings and 15 stations televise the 


Tuesday and 


kinescope version. 


Since some of the stations using 
the kinescope version may be put 
ting it on the air fou 


weeks after the original has been 


three or 


televised, the October commercial, 
for instance, has to be cut from 
the kinescope of some shows and 
replaced with a duplicate 16mm 
version of the November “Dessert 
of the Month” 


lo keep the commercials up to 


commercial, 


date on all stations Pathescope 
Productions, produce rs of the com 
mercials for N. W. Aver and Son, 
Prod 
the show, has to 
the followit 


Inc. whose client, Sealtest 
ucts, 
deliver 


sponsors 
ig: 

(1) Thirty-five-mm prints of each 
commercial for the live telecasts 
originating in Chicago. 


(2) Sixteen-mm 


prints of each 
commercial for cutting into kine 
scope prints. 

(3) Sixteen-mm negatives of each 
commercial for cutting into kine 
scope negatives. 

Sealtest plans to continue its 
sponsorship of the show for the 
rest of 1949 and for 44 weeks ol 
1950. 


TELEVISUAL SHOP TALK 


Famous Studios has recently 
completed a serics of 20 second 
Prune 
Young & Rubicam is the 


film spots for Sunsweet 
Juice. 

agency. 
. James Shelby of McCann 
Erickson spoke before the Chicago 
Television Council at the Tavern 
Club October 19, on the subject 
of “TV Commercials — or How to 
Keep over Fifty”. Art Holland 
presented the TV picture from the 


local advertiser's side. 


@ Sarra, INc. of Chicago has pro 
duced a series of 20 and 60-sec 
ond film commercials to introduc« 
the new O’Cedar Sponge Mop to 
IV audiences. Prepared through 
Young and Rubicam, Inc., the 
commercials are currently being 
used over W MBQ and WENR-TV 


in Chicago. Television spots will 


later be released to other TV sta 
tions. The series demonstrates 
SCREEN MAGAZINE 
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TY stor-MOTION PLANNERS af Sarra’s Chi 
cago studios are (1 to r) Harry Lange, 
production manager; Bob Longini, cam 
eva; Helen Arupka scenario; and Jose ph 
Betzer, director of film planning. Client 


dmurol Tooth Paste 


how the sponge mop permits the 
mopping of floors dry without wet 
ting the hands. 


N. Y. Edison Television Series 

@ The Consolidated Edison Com 
pany, now sponsoring the Telepix 
newsreel on station WPIX, New 
York, has contracted (through Bat 
ten, Barton, Durstine & Osborn) 
for ten one-minute film commer- 
cials featuring Arthur Wallender, 
former New York City Police Com- 
missioner and now Assistant to 
Consolidated’s President. 

The ten commercials, to be pro 
duced by Transfilm, Inc. will ex 
plain various services of the utili 
ties company and show how they 
affect the consumer. 


Impact TV Films Completes Video 
Series With Clever Opticals 

@impact TV Fitms, which was 
formerly Dunn-Williams Produc 
tions, has very recently completed 
a series of television commercials 
for the Regal Amber Brewing Co., 
makers of Regal Pale beer. The 
minute spots are clever little play 
lets, using gags based on Regal’s 
billboard girl. Some well-known 
Hollywood character actors and 
comics are used in the spots. Very 
effective use is made of trick op 
tical effects in bringing the bill- 
board girl to life to sing the Regal 


——+4 


jingle and offer a glass of Regal 
Pale beer to the characters in the 
skits. The special effects and 
optical printing were done by 
Filmeflects of Hollywood. 

Dr. Frank Back Develops Studio 
Lamp for Shadowless Lighting 

@ A special type of cold cathode 
tubular lamp mounted in front of 
a diffuse reflector in a close-space 
arrangement has been designed es 
pecially for television by Dr. Frank 
G. Back of F. G. Back Video Cor 
poration in New York. The new 
lighting unit is calculated to pro 
vide a special shadowless light 
capable of key or overall illumina 
tion matching the light and color 
response characteristics of present 
day camera tubes. 

Up until now, TV directors and 
technicians have borrowed trom 
the lighting tricks and techniques 
of the stage and screen. But, un 
fortunately, lighting that looks 
fine in the theater and the movies 
just doesn’t work when it comes to 
television. The new unit, said to 
meet television’s unique key light 
ing requirements, is now available 
to TV stations. 


Lever Bros. T.V. Show Features 

New World Roundup Commercial 
@ A special film opening, showing 
Lever Brothers’ products moving 
around the world via stop-motion 
photography, is being used in 
“The Clock”, NBC live television 
drama presented each Wednesday 
night to television audiences in 
the East and Midwest. The film 
was produced for Lever Brothers 
by Sarra Inc., Chicago. Bob Jen 
ness, Sarra director, guided the 
film production in the New York 
studios under supervision of 
George Gladden and Larry Gold 
wasser of the J. Walter Thompson 
Company, advertising agency han 
dling the account. 

Ford Sponsors United Nations Show 
@ Late news reports confirm that 
the Ford Motor Company will 
sponsor a regular three-hour pro 
gram on the United Nations via 
television. This will be one of the 
longest programs on video, 
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CONSOLIDATED 
Film Industries , 
complete service is MR. BIG at CF 
omnes Everybody is MR. BIG at |! 
Kodachrome 
Reproductions Here at Consolidated, you get just as much 
Negative attention and the same high quality work 
Developing as our oldest and biggest customer. Your 
job doesn’t get lost in the shuffle. Equally 
Reduction Printi 
ct Printi "g important, you get all the advantages of 
Conta _ nein 
"9 the unexcelled production facilities, the 
Dailies long experience and superb craftmanship 
Release Prints in CFI has painstakingly developed through 
color or black and years of serving the leaders of the film 
pony - 16mm industry. 
an mm 
Titles and Optical You'll never know how important these 
Work advantages really are to you until you try 
CFI. The cost is no higher. 
Blow-ups 
Projection Service The Only Complete Laboratory Servtce 
Shipping and for 16mm and 35mm films. 
Receiving Service 


CONSOLIDATED FILM INDUSTRIES 


A Division of Republic Pictures Corporation 
959 Seward Street, Hollywood, California 
Telephone — HOllywood 9-1441 


NEW york: 1790 Broadway, New York 19, N.Y. 








For Better Attention, 


seat them comfortably in | 
AMERICAN ALL-PURPOSE FOLDING CHAIRS 





American Folding Chairs provide the 
ideal seating for employee meetings, 
film exhibitions, cafeterias and din- 
ing rooms. These attractive,econom- 
ical chairs are shaped for comfort. 


























Built strong and sturdy to give 
you years of service, they are also 
safe—can't tip over in use. No 
snagging or pinching hazards. Fold 
quickly, quietly. Light and com- 
pact, easy to carry and store. 

To make sure you get top value in 
folding chairs and all types of pub- 
lic seating, insist on products of the 
American Seating Company. Write 
us today about your needs. Dept. A. 


American Folding Chair No. 44 

Five-ply urea-resin-bonded hardwood seat, 
durably lacquered. Triangular, reinforced tubu- 
lar steel frame; solid-steel cross braces. Dipped 
baked-enamel finish. Replaceable rubber feet. 


American Folding Chair No. 43 
has same fine construction 
features, but with formed 
steel seat. No. 47, also 
available, has seat and back 
upholstered with high- 
grade brown imitation 





ehmeutan Sealing Company 


leather 


WORLD'S LEADER IN PUBLIC SEATING 
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® ‘The article in Issue 5, 1949 of 
BUSINESS SCREEN was not intended 
to be a definitive article on mag 
netic recording nor did we list all 
the good available recorders. But 
because the piece has aroused so 
much interest among those con 
cerned with film production, we 


are adding more information here 





The Kinevox Recordey 
THE KINEVOX 


The Kinevox synchronous mag 


netic film recorder uses 17 Yamm 
film (split 35) with a 90 feet a 
minute film speed. The Kinevox 
is contained in one carrying case 
and weighs 50 pounds. The main 
drive sprocket is driven by a single 
dynamically balanced salient pole 
synchronous motot In place ol 
reels and flanges silent tight-winds 
are used, having the correct weight 
to assure smooth film delivery and 
take-up 

Ihe recorder case is inner 


treated for sound absorption. 


Parts are precision cut tor easy 
interchangeability The Kinevox 
can be supplied for rack and panel 
mounting. 

The Kinevox Recorder sells for 
$1250, F.O.B., Burbank, Calit 
More information can be obtained 
from Kinevox, Inc., 4000 River 
side Drive, Burbank, Calil 

HALLEN RECORDER 
@ Described in Issue 5 of Bust 
NESS SCREEN this year, the HALLEN 
B-22 is the 
portable synchronous magnetic ré 


Pictured below 


latest model of this 


corder available 



















REPORTS ON MAGNETIC RECORDERS 


THE MAGNAGRAM 
@ Lhe M-116) svn 


chronous 16mm recorder was men 


Magnagram 


tioned in the previous article, but 
was listed by mistake as a non 
The Mag 
M-116 is not only syn 


synchronous recorder. 
nagram 
chronous but was among the first 
synchronous magnetic film record 
announced. BUusINEss 
SCREEN carried a story on it in Is 


crs to be 


sue 6, 1948, soon after it was pre 
sented at the SMPE Convention 
in May, 1948. 

Magnagram recorders are in us¢ 
by the U. S. government, by the 
Film Board of Canada, and by 
many independent producers. Re 
sults, as reported to the manufac 


turer have been uniformly very 


good. 
Phe Magnagram M-116 at $2350 





Oh 





e SALES PROMOTION 
e SALES TRAINING 
© JOB TRAINING 

e PUBLIC RELATIONS 
e TELEVISION 


iS more expensive than some ol 
the other recorders on the mat 
ket, but at that price it is a com 
plete recording outfit with no ad 
ditional parts to be bought. Here 
are some of the features of the 
Magnagram: It can be blimped 
for silent operation. The trans 
parent front cover leaves all parts 
of the film motion path visible at 
all times. It is complete with two 
pre-amplified microphone chan 
nels and one phono input. Foot 
age counters are standard equip 
ment and are interlocked with the 
drive sprocket. All components of 
the M-116 are mounted on stand 
ard W. E. 
studio mounting, when removed 
from their 


19” rack panels: for 


portable cases. “The 
M-116 is controlled by three sep 


arate motors — two hysteresis mo 








etl oD. Conlon 


WALTON BUILDING 


ATLANTA 3, GEORGIA 


MOTION PICTURE PRODUCTION 


16MM 








35 MM 
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The Magnagram M-116 Recordey 


tors for the supply and take-up 
motion and a standard drive mo 
tor. The Magnagram drive is ver 
tical for ease in threading and 
handling the film, and flutter-free 
motion. The input channels, mas- 
ter control and monitor control 
are ladder attenuated. 

Standard editing equipment can 
be used for the l6mm magnetic 
film. 

The Magnagram M-116 is de 
signed expressly for 16mm_ pro- 
ducers. Use of 16mm film is said 
to provide more pertect synchro- 
nization, simpler cutting and edit 
ing, and just as good sound as 
35mm or 17¥2mm magnetic re- 
cording. It is more economical, 
in that it uses much less film per 
\lso the Mag 
a 1200 foot reel, 
sufhcient to permit 33 minutes of 


hour of recording. 
nagram can take 


continuous recording, as for re 
cording radio and television pro 
vrams, ctc. 

More information and a com- 
plete brochure on the M-116 can 
be secured from Recogram Re 
corders Co., 11338 Burbank Blvd., 
North Hollywood, Calif. 

* * > 

$.0.S. Cinema Supply Is Distributor 
for Magnecord Tape Recorders 
@ The use of magnetic tape re- 
corders in pre-release motion pit 
ture production has reached such 
importance that Magnecord, Inc. 
has appointed $.O.S. Cinema Sup 
ply Corp. as a distributor for this 
field. 

“The time may be far off when 
the magnetic technique replaces 
photosound recording and repro- 
duction”, says J. A. Tanney, head 
of S.O.S., “but the many advan 
tages of high quality tape ma 
chines, such as the Magnecorder, 
have almost forced film producers 
to adopt this quicker, easier 
method.” 
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Visualized Sales Program for Coolerator Company 
Distributors Presented on New Wilding Projector 





* A new automatic slidefilm pro 
jector for large audience use, de- 
signed by WiLpING Picture Pro- 
DUCTIONS, INC. was used commer- 
cially for the first time, October 
24-25, to show a series of slidefilms 
before a sales meeting of CooLer- 
ATOR distributors at the Edgewater 
Beach Hotel in Chicago. The 
slidefilms were used in conjunction 
with displays of the actual prod 
ucts to point out to distributors 
the new features and selling points 
of Coolerator’s 1950 line of refrig- 
crators, freezers and electric ranges. 

“We are tremendously enthusi- 
astic about the job the produce: 
William Mce- 
Donough, advertising manager for 
Coolerator, said. “We have built 
our whole sales program around 
this visual material and we are 
especially enthusiastic about the 
professional quality of their pre 
jection.” 


has done for us,” 


Firms Tett Propucr StTory 


Pioneering for Progress, a 35mm, 
black-and-white slidefilm, was used 
to tell the story of the designing 
of Coolerator’s 1950 line of refrig 
erators and to impress its features 
upon the audience. Preview for 
50, a series of 4x 5 Ektachrome 
slides, showed and described the 
features of Coolerator’s electric 
1950. 


in Freezer Ss, 


ranges for Something New 


another set of 4x5 
color slides, told the story of the 
1950 freezers, and a 35mm black 
and white filmstrip, Quality 
Counts, was also shown. 

Each slidefilm was shown first, 
to acquaint the distributors with 
the features of the product so that 
they could get the maximum bene 
fit from the “live” demonstration 
which followed. 

The slidefilms were lensed by 
William McLaughlin, and directed 
by Robert Rockwell of the Wild- 
ing staff. Robert Lane supervised 


the showing of the slidefilms for 
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the producer, and A. J. Bradford, 
Wilding special service executive 
and designer of the new projection 
unit, was present at the first show- 
ing. 


WateER-CooLep Arc LIGHT 


The new projector makes use of 
a tiny red signal light which blinks 
to the operator when it is time to 
change frames. Strong Junior-Hi, 
one kilowatt projection arc lamps 
are used on the Wilding projec 
tor. The heat element of the light 
is reduced 80 per cent by the time 
it contacts the film while the light 
clement is only reduced 20 per 
cent, This is accomplished by pass- 
ing the light through glass-en- 
closed ports of a series of water- 
filled containers. The projector 
handles either 3144x414 or 4x5 
inch slides and 35mm slidefilms. 


> * * 


New Vest-Pocket Model Color 
Temperature Meter Developed 

@ A new vest-pocket model colo1 
temperature meter, known as the 
SPECTRA Type B, will be put on 
the market shortly after the first 
of the year by the PHoro ResEarcu 
Corporation of Burbank, it has 
been announced. 

The Spectra Type B is a direct 
reading instrument for use both 
indoors and out. It has four scales, 
one of which reads degrees Kelvin 
from 2600 to 10,000 and the other 
three being for Daylight, Type A 
and Type B film, reading directly 
in filter numbers. The Spectra 
Type B introduces a revolution 
ary new principle in design which 
makes the meter completely free 
of directional effect. 

The price of the Spectra Type B 
will be in the $50 range. Further 
information on the Type B mete: 
can be obtained from the Photo 
Research Corporation, 127) W. 
\lameda Avenue, Burbank, Cali 
fornia. 


* * 


LEFT: Presenting the 
new theatre-quality 
large-screen slide and 
slidefilm are projection 
unit developed by Wild- 
ing Picture Produc- 
tion’s service 
department to meet 
special client require- 
ments. Note the long 
lens barrel and other 
special features of this 
new engineering contri- 
bution toward better 
screen presentation. 


special 
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VITACOLOR 


The Three Color Process that is destined to play 
a leading role in the motion picture Color Field 


VITACOLOR gives the producer 


and at low cost!! 


/ 


V 35mm VITACOLOR Theatre Release Prints from all 35mm and 16mm Color 


Originals. 


Separation Negatives. 


V Complete Printing and Processing Service for the New DU PONT Color Positive 


V Complete Ansco Color Printing and Processing Service for Motion Pictures, Slide 


Films, and Slides. 


Du Pont Color Customers. 


ra 
~ 


Please write for Quotation 


VITACOLOR 


"Brings the Rainbow to the Screen" 


230 West Olive Ave., Burbank, 


... Release Prints with more Brilliant 
and Saturated Color, Sharper Definition, Finer Grain, Silver Sound Track 


35mm VITACOLOR Theatre Release Prints from 35mm 3-Color Successive Frame 


V 35mm 3-Color Separation Negatives from all 35mm and 16mm Color Originals 


V All the highly specialized Contact and Optical Printing equipment used in the 
VITACOLOR Process is available for use on work from our Ansco Color and 


V_ VITACOLOR is the largest and best equipped 35mm Color Film Processing 
Laboratory in the United States devoted to Color Motion Pictures, Color Slide 
films, and Color Slides. DAILY CAPACITY—216,000 feet. 


V_sFREE Testing and Filter Pack Data for Ansco Color Film. 
FREE Pick-up and Delivery Service in the Los Angeles Area. 


Calif. Phone CHarleston 0-8136 
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FLOOR UNITS 
Many models — any size — any capacity 
for efficient film filing. Each reel held erect 
in its place by curved, rigid steel rods. In- 
dividual index cards. All steel construction. 
End uprights of sturdy steel angles closed 
with sheet metal. Baked-on enamel finish 


is olive-gray. 


A RACK 
FOR 


EVERY FILM 
REQUIREMENT! 
BY 


Newmade 


MAXIMUM STORAGE 
MINIMUM EXPENSE 





























att bd 





SEPARATE LENGTHS 


Ideal for your own cabinet, showcase, 
bookcase, table, closet, etc. Same as used 
in floor units. Supplied in any desired 
length complete with drilled end mounting 


brockets ready for use. 


WRITE FOR NEW CATALOGUE NO. 17 — Complete line of 16mm 
aids — Film cabinets, power rewinds, splicers, tables, reels, cans, etc. 


PRODUCTS CORP. 





330 W.42 ST 





NEW YORK 18, N. Y 
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@ Discussion of the proposed new 


constitution, reading of 24 tech 
nical papers and the presentation 
tf three highlighted the 
66th 
the Socirry of 


ENGINEERS 


awards 
semi-annual convention ol 
Moron Picturt 
Roosevelt Hotel 


at the 
in Hollywood last 
\ proposal to change the name 
of the Society to include television, 
im the 


which necessitates a change 


constitution, together with othe 


proposed changes, was discussed 
preparatory to sending outa letter 
ballot to all members for 
Results of balloting 
announced 
Mepat. Awarp 
1949 


awarded Di 


voting 
formal action 
will be December 15 
PROGRESS 

I he 
Medal Harvey 


Fletcher, retired director ol physi 


Society s Progress 


was 
cal research of the Bell Pelephone 


Laboratories, for his outstanding 


achievements in motion picture 
technology leading to the advance 
of the motion picture art and 


Samuel L. Warnes 
Memorial award was presented to 
Ralph M. Evans, of the 
Kodak Company, for 
work in motion picture color. Fred 
G. Albin, of the 
partment of the 


industry. Th 


Eastman 
his original 


Television Lyx 
American Broad 
casting received the 


SMPE 


standing 


Company, 
Journal Award tor the out 
technical 


paper pub 


lished in the Society's 
titled \spects ol 


Monitor Tube Photography All 


Journal, 
“Scnsitometric 


awards were presented by Earl I 
Sponable, SMPE president 

The American motion picture 
industry must take every legiti 


mate measure possible to combat 
Great Britain's restrictive laws pet 
Ameri 


tinh its pros 


taining to importation ol 
can films if it is to reg 
Edward 


East 


perous position in 1950, 
P. Curtis, vice-president of 
ian Kodak Companys 


luncheon opening 


said at a 
the convention 
It we are lo Give Eneland dollars 


to spend, he said, a possible solu 


tion would be for us to import 


more and export less 


TECHNICAL PAPERS DIGEST 


@ A l6-inch telescope to which a 
35mm camera is attached now 
makes possible the tacking of 
rockets to over 100 miles in the 
ir, Henry M. Cobb, Ballistic Re 
search I thoratorics \berdeen 


Mary 


convention 


land, dis 
\ com 


plete motion picture record of the 


Proving Grounds 


closed at thy 
behavior of the rocket missile from 
the moment it leaves its launching 
platform is provided by the unit, 
he said 


magnetic tap 


\ sprocketless } 
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SMPE HEARS REPORTS FROM FIELD 


recorde 


maintains synchronism by 


64th Semi-Annual Convention at Hollywood Features 
Symposium on High Speed Photography Developments 


and reproducer which 


virtue 


a control signal recorded simul 


taneously with the original signal, 


was described in a paper rendered 


by 


tone, 


Richard H. 
Inc 
a 


aboratories, Ine 


Ranger, Ranger 


Muller, Bell 


- told how high 


Felephone 


speed motion pictures have made 


it possible to 


analyze extremely 


rapid motions associated with ex 


plosion phenomena and high im 


pact shock. ¢ 
Naval Ordnance 
vokern, ¢ 


arlos R. Elmer, U.S. 
lest Station, In 


alifornia, disclosed that 


l6mm and 35mm high-speed mo 


tion 
operating 


picture 


cameras are now 


at speeds up to 1.000 


frames per second to obtain de 


4 


497 
a 
ow 


studies of 
separations, 


tailed slow motion 


launchings, static fir 
ing and detonations. 

The invention of a high- 
power, high-intensity electric light, 
the luminescent 
is two-tenths of 
ete! 


new 


which 
an inch in diam- 
one-eighth as bright as 
was revealed by W. D. 
Buchingham, 


source ol 


and 
the sun, 
assistant to the Elec 
tronics Research Engineer of Wes 
tern Union. The source of the 
light is a pool of molten zirconium 
metal which is 
temperature 
fahrenheit. 


maintained at a 
6,500 
It is expected to result 


near degrees 
in major developments in the pro 


jection, television, photographic 
and lithographic fields, he said. 


Felevision pick-up tubes with 


Within the past year 


” 


8 “Op 


who! 


9 sy 
s 
# f 


vse 


at 


fs 





have entered into contracts with 


MP0 


for the production of motion 


complete satisfaction 


pictures in color. 
our clients’ 
with 


films 


the quality of color 
delivered 


is evidenced 


by renewed business. 


for further 


information about 


MPO's film-making people 
and policies write— 


MEO secovcrons, se 


342 MADISON AVENUE 


NEW YORK 


17, 


N.Y. 


BUSINESS 


the sensitivity ot the 
have 


human eve 
attained in the 
announced Dr. Vladi 
mir K. Zworykin, vice-president 
and technical consultant of the 
RCA Laboratories Division, Ra 
dio Corporation of 
Princeton, N.]. 


now been 


aboratory, 


America, 


Describe DuPont's Color Film: 

@ The development of a new colon 
film stock which will eventually 
permit motion picture producers 
to make thei 
released to exhibitors, 
nounced by A. B. Jennings, re 
search supervisor of the Du Pont 
Company. Called Du Pont ‘Type 
27 the new color film incorpo 


own color prints 


was an 


275, 
rates synthetic polymer material 
rather than the gelatine now used 


as an emulsion medium. 


Magnagram M-116 Paper: 
@ A paper, 


presente d by DeLoy 


J. White, director of sales, Reco 
gram Recorders Company, de 
scribed the Magnagram M-116, a 


location — re 
corder which may be operated off a 
pack of batteries or plugged into 
1lO-volt A.C, 
unit 


portable magnetic 


any 
The a practical 
approach to 16mm sound prob 
lems, he said. 


pe ymwer source. 


represents 


Color Filming Mine Operations: 

@ M. Charles Linko, Mode-Art 
Pictures, Inc., described the many 
and varied conditions under which 
it was necessary to photograph a 
a number 


series of color films in 


of assorted mines, together with 


the methods used to 


them. 


overcome 


Cinecolor Three-Color Process: 

@ The entire Cinecolor three col 
or process was described, from the 
printing of the negatives to the 
final 
print, by 


finished 
Gundelfinger, 


inspection of the 
Alan M. 


Cinecolor Cor poration. 


High Speed Photography: 

@ Fordyce E. Tuttle, Eastman Ko 
dak Company, showed how, with 
the multiple aperture 
method of high-speed photog 
raphy, the 


scanning 
absolute number of 
entirely new position pictures of 
a moving object is more a function 
olf how many grains of emulsion 
are uncovered in the total aper 
ture travel than a function of the 


number of aperture widths un 


covered. 


Other Papers Given on Subject: 

@ Other papers read at the high 
speed photography symposium 
“A Physical Optic Analysis 
of Image Quality in Schlieren 
Photography” by Shafer, 


were 


Jerome 
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Princeton University; “Schlieran 
Photographic Processes” by Nor- 


Barnes, General Electric 
Company; “Automatic Photo-Re- 
cording” by James Beattie, Photo- 
graphic Products, Inc.; “Kerr Cell 
Fechniques in Ultra-High Speed 
Photography” by A. M. Zarem, 
Stanford Research Institute, and 
“Ultra-High-Speed Oscillography” 
by C. Berkley and H. P. Mansberg, 
Allen B. DuMont Laboratories. 
ANNOUNCE OTHER OFFICERS 
New SMPE officers announced, 
included Frank Cahill, Jr., direc- 
tor of theatre engineering for 
Warner Brothers, New York, as 
treasurer; Ralph B. Austrian, New 
York television consultant, as fi 


man 


nancial vice-president, and Fred 
Bowditch, research director of the 
Edgewater plant, National Carbon 
Company, Cleveland, as engineei 


ing vice-president. 
Next MEETING IN CHICAGO 
The Society's convention in Ox 
tober 1950 will concentrate on 


various aspects of television in the 
motion picture industry with em 
phasis on color television, Mr. 
Sponable announced. 

This convention was marked by 
increased interest in high-speed 
photography brought about, ac- 
cording to Mr. Sponable, by the 
government's atomic weapon and 
guided missile projects. In term 
ing the 66th semi-annual conven 
tion successful 


SMPE, he 


registration of 


one of the most 
conducted by the 
pointed out the 
over 550 delegates. The spring 
meeting of the Society will be held 
in Chicago, April 24-28, it| was 
announced. 


"The Roosevelt Story" in l6mm 

@ Brandon N.Y. has an 
nounced the release on 
The Roosevelt Story, 
biography of the late 


Films, 
l6mm ol 
ofhcial film 
President 
Film is feature-length and covers 
a d0-vear span. 


REFERENCE SHELF 


Publications listed in this col- 
umn may be obtained directly 
from the sources listed. Men- 
tion Business Screen when 
writing for material. 


No. 1. Booklet: Visual Aid Sources 
for Motion Pictures and Film- 
strips. No charge, Sales Service 
Division, Eastman Kodak Com 
pany, Rochester 4, New York. 

@ This booklet, 
vised, covers the most useful in- 
dexes of motion pictures, film- 
strips, slidefilms for education, re 
ligion and other fields, 
as periodicals announcing new re- 
leases. 


extensively re 


as well 


The indices describe each 
visual aid, give sources and terms. 


No. 2. Booklet: Selected Refer- 


ences on Photographic Visual 
fids. No charge, Sales Service 


Eastman Kodak Com 
pany, Rochester 4, New York. 
@ Extensiveiy revised, this booklet 


Division, 


includes many of the significant 
books and booklets on the subject, 
written in the past 10 years, to- 
gether with a brief abstract or 
statement about each, It lists prin 
cipal periodicals carrying articles 
on the subject. 


* * 


No. 3. Catalog, 24 pages: Motion 
Picture Catalog (B4444). No 
School Service Depart- 
ment, Westinghouse Electric Cor- 
poration, 306 Fourth Avenue, Box 
1017, Pittsburgh 30, Pa. 

@ [his catalog describes 14 sound 


charge, 


motion pictures for classroom use. 
Ihe films may be borrowed free 
except for transportation costs. 
The pictures cover jet propulsion, 
electricity, electronics, radio, nu 
trition, salesmanship, social sci 
and industrial The 
catalog also describes various 
teaching aids available with the 
films. 


ence arts. 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, AND CIRCULATION REQUIRED BY 


THE 
MARCH 3, 


ACT OF CONGRESS OF AUGUST 24, 1912, AS AMENDED BY THE ACTS OF 
1933, AND JULY 2, 1946 (39 U 5 


S. C. 233) Of Business Screen Magazine 


published eight times annually at six week intervals at Chicago, Illinois, for October 1, 1949. 


1 The 


managers are 


names and addresses of the 
Publisher and Editor, Otto H 
Managing editor, Robert Seymour, Jr., 
Harold Hall, 3222 W 
2. The owner is 
O. H. Coelln, Jr., 818 Linden Avenue, Oak 
St.. New York City; Dale D. McCutcheon, 
Street and May D 
The known bondholders, 
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security holders, 


Speer, Laguna 
mortgagees, 
1 percent or more of total amount of bonds, 


mortgages, or other securities are 
4 The two paragraphs next above, giving 


publisher, editor, managing editor and business 
Coelin, Jr., 818 Linden Avenue, Oak Park, IIL; 
501 West 113th St., 
Walnut Street, Chicago. 
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Park, Ill; 
Evanston, Ill.; James E. Almond, 221 N 
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and other security 
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Robert Seymour, Jr., 501 West 113th 
LaSalle 
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none. 
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which stockholders and security holders who do not 
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has gone 
forever! 


it's the 


KINEVOX 


Synchronous 
Magnetic Recorder! 


(not a tape machine 


) 
DESIGNED FOR MOTION PICTURE RECORDING 


* Weight 50 Ibs. % High and low pass fil- 
te Records on 17% mm ters builtin for re-record- 
2 . ing insures maximum 

(slit 35mm) oxide coated in professional sound 
film perforated for 35mm quality. 
sprockets—speed 90 ft. y Re-recording to either 
per minute. 35 or 16 mm film. 

% Frequency response exceeds Academy Standards. 


Additional information upon request 


$1250 F.0.8. suRBANK 
KINEVOX 


INCORPORATED 
4000 Riverside Drive 
Burbank, California 





Phone CHarleston 
0-8271 














by rolling it 
where you want it 


@ safely 
@ easily 
®@ quietly 
@ smoothly 


MAKE ANY ROOM 
A PROJECTION ROOM 
with 
“‘Roll-it’’ 

The first projector table 


equipped with brakes 


Height 38” Wheels ..... 4” 
Length 30” Wheelbase 22'2” 
Width 16” Weight ..... 32# 


WRITE FOR 
ILLUSTRATED FOLDER B- 12 


COMPANY 


DETROIT 2, MICHIGAN 


MERRILL LEE 


3049 E. GRAND BOULEVARD 
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Columbia Appoints Lieberson as 
an Executive Vice-President 

@ Epwarp 
dent of Columbia 


WaALLERSTEIN, presi 
Records, Inc., 
has announced the appointment 
of Goddard 


Vice President of the 


Lieberson as Execu 


tive com 
pany. 

Mr. Lieberson joined Columbia 
Records in 1939 as assistant to the 
Masterworks Divi 


head of 


Director of the 
Later, he 
the division and was appointed to 


sion. became 
the position of Vice President in 
charge of Masterworks Artists and 
Repertoire. He has played a ma 
jor role in the development of 
Columbia's classical catalog and 
has been closely identified with 
the 
Long Playing microgroove record. 


Board ol 


introduction of Columbia's 
He was elected to the 
1948 

. . 
Ralph Evans, Kodak Color Expert, 
Receives SMPE's Warner Award 
@Ralph M 
ent of Eastman Kodak Company's 


Directors in 


Evans, superintend 


Color Control Department, last 

Samuel War 
Society of Mo 
Engineers for scien 


month received the 
Award of the 
Picture 


ner 
tion 
tific contributions to motion pic 
The 


presentation for outstanding work 


tures award is an annual 
in the sound motion picture field. 

rhe presentation was a feature 
of the Society's 66th semiannual 
convention, in Hollywood, where 
Mr. Evans delivered a lecture on 
‘Depth Perception in Color Pho 
tography,” one of the mayor lec 
tures of the meeting in this field. 


> > > 

Robert Longini Joins Production 
Staff of Sarra, Inc., Chicago 

@ Rosert |. LONGINI, cameraman 
and director, has been added to 
the Chicago production staff of 
SARRA_ INGE Mr. 
Longini has a background of more 


film producers. 


than 15 vears of film-making. He 
was an Army photographic office 
during the war and supervised the 
filming of such subjects as Battle 
of San Pietro, directed by John 
Huston, and later was assistant to 
Col Cohen, 
producer at Army Signal Corps 


Emanual executive 


studios, Astoria, Long Island 
Formerly photographic and mo 

tion picture instructor at Chicago's 

Design, Mr 


also was associated 


Institute of Longini 


with Coronet 


Instructional Films and Bowman 


Films, Inc 


qa 


APPOINTMENTS & PROMOTIONS IN NEWS OF THE 


TPowntey A. 


Jam 


1OIns 


CUTIVE 





ELLINGTON 
Handy 


sales staf} 


‘ 


TOP QUALITY 
LONG LASTING 


Jerome H. Warnt 


on Jam Handy editorial staff 


‘ 
art OO x" 
on™ / FEATHER WEIGHT - ALLOWING 
souo" ooh \__SAVINGS IN SHIPPING Costs 


LOW IN COST—LONG IN LIFE 


Available at the finest 
distributors to the trade 
in 400° to 2000" sizes 


1 reel 
2 or 3 reels 


3 to 5 reels 


or write to 


the onginators 
= b of the 
FILMCO line..... x 





~ 


MONTH 





R 





——.. 
















PERFECTION SAMPLE CASE CO. 


406 South 


Wells Street 


Chicago 7, Illinois 
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Ellington Joins Sales Contact 
Staff at Jam Handy Organization 
@ Town tery A. ELLincton has re- 
cently joined the staff of the sales 
contact department of the JAM 
Hanby OrGANizaAtiIon, Mr. Elling- 
ton, through survey and research 
work, will assist sales contact men 
in transmitting information on 
new techniques in audio-visual 
presentations. 

Mr. Ellington was formerly a 

member of the general advertising 
department of the Detroit News 
and was associated with the Scott 
Paper Co, as district manager of 
the industrial sales department in 
Detroit. 
@ Jerome H. Warner has been 
appointed to the staff of the Edi 
torial Department of the JAM 
HANDY ORGANIZATION. Mr. Wat 
ner will write motion picture and 
stage productions. 


He has been a_ screenwriter 
under contract to Universal Stu 
dios and a free-lance writer for 


Columbia, Samuel Goldwyn and 
Allied Artist Studios, Hollywood. 
Previously, Mr. Warner was copys 
director for the Amalgamated Ad 
York. 


vertising Agency, New 


* * o 


Henning and Cheadle, Inc. Move 
Into Expanded Detroit Quarters 

@ HENNING AND CHEADLE, INC., 
Detroit, producers of sales promo 
tion and training programs and 
materials, from the 
300k Building to their new quar- 


have moved 


ters at 1060 W. Fort Street in that 
city. 
With industry making greater 


use of audio-visual programs for 
sales promotion and training, L.A. 
Henning, president of the firm, 
reports they will now be able to 
handle an volume of 
business more efhciently. 


The 


to added 


increasing 


location, in addition 
office, 


new 
art, production 
and photo lab facilities, provides 
Henning and Cheadle with a 
photographic studio for slidefilm, 
motion picture and 
work. 


television 


Erne and Kelcourse Receive 
Promotions With Florez, Inc. 
@ Hans A. Erne, formerly 
president in charge of sales for 
Fiorez, INc., Detroit, 
made executive vice-president and 


vice 


has been 
general manager of that concern. 
PauL Ketcourse, formerly comp 
troller and manager of 
counting department of 
Inc., is 


the ac- 
Florez, 
now secretary-treasurer, 
Both are long time members of 
Florez, Inc., which specializes in 
training and promotional pro 
grams, and both have been elected 
to the board of directors. 
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J. C. Heck 


. a lifetime of service 


Pioneer Screen Executive Dies 

@ J. C. Heck, 68, retired president 
olf the Da-Lite ScREEN COMPANY, 
Chicago, and an early pioneer in 
died 
last month of a heart attack. A 
graduate of Purdue University, 
Mr. Heck practiced law until 1912 
when he purchased an interest in 


the photographic business, 


Da-Lite Scenic ¢ ompany, forerun 


ner of the present organization 
Mr. Heck is survived by his wite, 
Mrs. Adele Heck, who has worked 
side by side with her husband to 


build Da-Lite Screen Company. 


Cone to Continental Electric Co. 
@ Mr. James H. Cont 
over the duties of chief engineer 
ot THe Contrinentrar ELecrre 
Company, Geneva, Illinois, Mr. 
Milton Ritzenberg, president of 


is takine 


the company, has announced. 

Mr. Cone is a graduate of Ohio 
University and was formerly asso 
with Westinghouse, Na 
Cash National 
Radio Corporation and 

Felephone and Radio 
Mr. Cone has had 
practical 


ciated 
tional Register, 
Union 
Federal 
( orporation. 
much electronic engi 
neering and design experience in 
the field of industrial rectifiers and 
thyratrons. 


16; 





SPECIALIZED 


NEW YORK NOTEBOOK 
@ The Second Public Film Forum 
of the Screen Directors Guild will 
be held at the Museum of Modern 
Art auditorium in New York on 
the night of November 29th. Wil- 
liam Alley will be moderator of 
the meeting and directors of the 
films to be shown will be present 
to answer questions about produc 
tion and directorial problems. 


Wade-Farnham In New Quarters 
@ Wabr-FARNHAM 
producers of motion — pictures, 
slidefilms and TV commercials, 
has openc d new studios at 15 West 
lOth Street, New York. 


PRODUCTIONS, 


Video Varieties Completes Series 
@ Vipro Varieties Corp. has just 
completed a nine TV 
Hai 


Donic, Cheesebrough Manulactui 


series of 
commercials for Vaseline 
ing Company (through McCann 
Erickson) . 


Briefs Frorn the Late News: 

@ Eastern film laboratory prices 
have gone up 8, as a result of 
new wage hikes won by Local 70? 
lab workers. 
@ Sun Dia 


ducers of educational, industrial 


Firms, INc., pro 


and television films, has moved 
into enlarged quarters at 311 East 
ird Street 
New York. 
@ Cinerrects, INc., 


1600 Broadway, has opened new 


near “Tudor City in 


formerly of 


enlarged studios at 115 West 45th 
Street, New York. 


Warn Made Division Manager 

@ R.E. Warn has been appointed 
manager of the new Hollywood 
division of WeEsSTREX CORPORATION, 
which on October | took over the 
motion picture activities of the 
ERP Division of Western Electric 
Company, Inc. Warn has been as 
sociated with the motion picture 
industry since 1928, 


joined ERPI. 


when he 
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HOUSTON Color Laboratories 


FASTEST SERVICE LOWEST PRICE 
HIGHEST QUALITY 


OTHER |» Film Strip Masters, 
SERVICES | fe 35mm copies from 35mm 
INCLUDE | * or 16 mm Motion Picture Films, 


x 2x 2 Color Copies 
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LAND of LEISURE 


All that the name implies is re- 
flected in the Sapphire Blue See 
Private Swimming Pool Gay Cabana 
Club, Air Conditioned Sea View Dining 
Room and Cocktail Lounge and the 
Dance Patio where swaying palms and 






enchanting music make magic in the 
moonlight. 
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For t6mm. Film — 400 to 2000 Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 


Only 


sriginal 

Fiberbilr Cases 
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TRADE MARK 














SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 
guaranteed. Complete studio and 
laboratory services. Color printing 


and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, INC. 


7315 Carnegie Ave., Cleveland 3, O. 
Phone: Endicott 2707 


WESTERN UNION DEVELOPS NEW LIGHT SOURCE 


Predict Wide Range of Use for Telcoarc Lamp 


* Invention of a new high-power, 
high-intensity electric light was 
revealed by W. D. Buckingham, 
assistant to the Electronics Re 
search Engineer, Western Union 
Telegraph Company, in a paper 
presented last month before the 
Society of Motion Picture Engi 
neers meeting in Hollywood. 
The luminescent source of the 
new arc light is two-tenths of an 
inch in diameter and one-eighth 
rhe light 
source, which operates in the open 
air and not in a glass bulb, is a 
pool of molten zirconium metal 


as bright as the sun. 


which is maintained at a tempera 
ture near 6500°F. The principles 
upon which the new lamp is based 
developed from Western 
Union research during the war for 
military 


were 


communications pu 


}* sCS. 


20,000 Lumens Output 


The new light source is ex 
tremely stable in operation, pro 
ducing a uniformly bright, sharply 
defined circular spot of white light 
of dazzling brightness. In a 1000 
watt lamp, operating at 55 volts and 
18 amperes alternating current, 
the source spot is two-tenths of an 
inch in diameter and has a maxi 
130,000 can 
dles per square inch, and twenty 
times the brightness of the ordi 
nary tungsten filament lamp. The 


mum brightness of 


total light from the new lamp is 


20,000 lumens 
Because of its unprecedented 
qualities, the new light, named 


Pelcoare will result in major de 


velopments in the projection, tele 
vasion, photographic, lithographic 
and photo copying industries, Mr. 
Buckingham predicted. It will 
also have wide medical and scien 
tific use, will be of special impor 
tance to color photography, and 
will be ideal for flood and spot 
lighting and searchlights, he 
stated. 


PROJECTION EXPERIMENTS 

Che lamps already are being ex 
perimentally tried in a few of the 
many fields in which they are ex 
pected to be used. A 16mm mo 
tion picture projector designed to 
use a 1000-watt lamp of the new 
type produces three times as much 
light on the screen as the currently 
available projectors using a 1000 
watt tungsten filament lamp. The 
new light, being a much smaller 
source, will also produce sharper, 
clearer pictures on the screen. 
With this extra light, 16mm pro 
jectors can be used with bigger 
screens for larger audiences. 

Operation of the lamp in the 
open air without an enclosing 
glass bulb permits a high output 
of radiations in the infrared: and 
ultraviolet regions of the spec 
trum, which are cut off by the 
glass bulb of most light sources. 
The lamp makes these radiations 
available for wide scientific and 
commercial applications. 

In addition to furnishing a 
small, high-intensity source with 
high lumen and actinic efhciency, 
the new lamp has continuous 
spectral energy distribution and a 
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color temperature which holds 
constant at 3600° kelvin. ‘These 
last two characteristics are of par 
ticular importance in color pho 
tography. 

In spite of operating in the open 
air at this extremely high tempera 
ture, the new lamp can be made 
to have a life of several hundred 
hours. This is due, Mr. Bucking- 
ham explained, to a unique oper- 
ating principle whereby the zir 
conium metal is constantly re 
newed and reproduced from its 
own products of combustion. The 
electrodes are small. When they 
become exhausted from long use, 
new ones can be inserted quickly 
and easily. The new lamps can 
be made in sizes up to several 
thousand watts, and operate from 
either alternating or direct’ cu 
rent. 


RCA Sales Representatives Hold 
Conference To Discuss Plans 

@ Meetings in Pittsburgh and 
Cincinnati last month opened a 
series of sales conterences of sales 
representatives, their distributor 
sales stafls and company officials 
of the VisuaL Propuctrs SECTION 
ol the RCA ENGINEERING PRropucts 
DrPARIMEN?Y for the purpose of 
discussing sales plans for the com 
ing vear. 

Representatives from all distrib 
utor organizations were briefed on 
new selling techniques, planned to 
promote more business in 1950, 
and on new products to be 
brought out at an early date by 
RCA. Similar meetings were held 
later last month in Philadelphia, 
Boston, Rochester, Des Moines, St. 
Louis and Milwaukee. West Coast 
meetings are scheduled for late 
this month and next. 


Three Sign DeVry Contracts 

@ THe DeVry Corporation of 
Chicago announces conclusion of 
contracts with three different man 
ufacturers to use its sound pro 
jector mechanisms for continuous 
machines. The small-size, light 
weight and simplified mechanism 
of the DeVry projector is said to 
lend itself ideally to long contin- 
uous film operation. 


Bell & Howell Lowers Foton Cost 

@ Bevt anp Howes Company ol 
Chicago announces a reduction in 
price of the Foton 35mm camera 
to $498 including tax. Claimed 
by its makers to be the only still 
camera offering the new T-stop 
lens calibration and the only 
35mm camera with built-in auto- 
matic sequence, the Foton is still 
back-ordered and orders are being 
delivered in the order in which 
thev are received from the dealers. 
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Announce Pathe Super 16 Camera 
for U.S. Photo Distribution 
@ The Pathe Supe 


lion picture camera is now avail- 


l6mm mo 
able at major photographic stores, 
Robert E. Brockway, president of 
Pathe Ciné, announced recently. 
Phe Supe 
Pathe photo 
graphic equipment manufacturers, 
and is priced at $395 in the United 


16 is a product. of 
Cinema, French 


States and is not subject to fed 
tax. 
\mong the 


eral excise 
features of the Su 
full frame 
which permits viewing the picture 
through the 


per 16 are a locusel 
lens while she oting, 


a variable shutter, permitting 


wipes, fades and other special ef 
fects while shooting, without addi 
well as al 


tional accessories, as 


lowing a constant film running 


speed while changing the expo 
sure to suit light conditions. 
Other full 


speed range from 8 to 80 frames 


features include a 
per second in six steps, a 30-icot 
spring run, overall weight of less 
than five pounds, built in crank, 


optical viewfinder, single frame 
device, automatic footage and 
frame counters and an exclusive 
tri-lens turret which takes three 


lenses in standard “C” mounts. 
The Super 16 is guaranteed for 
two years against defective parts. 
American distribution for other 
Pathé Ciné motion picture cam 
eras and accessories, will be han 
dled by Robert E. Brockway at 


521 Filth Avenue, New York. 


Revere Camera Company Develops 
New Magnetic Tape Recorder 
@ Revert 


developed a new magnetic 


CAMERA COMPANY has 
tape 
recorder including such features as 
a time-and-footage indicator, sim 
plified controls, fast forward and 
re-wind speeds and a five-by 
seven-inch, elliptical speaker. “The 
recorder, Complete, retails for 
S159.50. 

> > >. 


Kodak Reduces Color Print Cost 

. Pi ic ¢ Koda 
chrome prints averaging 10° per 
Koda 


enlarge 


reductions on 


reductions on 
Kodacolon 


ments ranging as high as 20 per 


cent and 


chrome and 


cent. have announced — by 


EAStMAN Kopak COMPANY. 


been 


Ad Award Given Bell and Howell 
@ Ihe Best of Industry Award 


for direct mail advertising in 1949 
has been presented to Bell and 
Howell Company, Chicago manu 
facturer of precision photographic 
equipment, by the Direct Mail Ad 
vertising Association, Ine., for the 


second consecutive veal 
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THe New Amero Tare Recorper is pictured above in two | 


| 
cs 
views, with the complete case unit shown in inset. 


New Tape Low-Cost Recorder 
Introduced by Ampro Corporation 
@ Lit 


announces 


Ampro Corporation, Chi 


cago, 


a new type tape 
recorder and play-back unit, pon 
table and compact, weighing only 
15 pounds and costing only $94.50. 
It is based on an entirely new 
electronic circuit which drastically 
reduces size, weight and cost. 

It uses standard magnetic re 
cording tape and records on a dual 
track on either five or seven-inch 
reels at three and three-quarte 
inches pel second tape speed. It 


will full 


gram on a single 


record a two-hour pro 
sever-inch reel 
of tape. It features a monitoring 
system which permits pre-setting 
the proper sound level before start 
ing to record from radio or phono 
graph, thus insuring clearer, more 
professional recordings. 

The three-way recording system 
allows live recording through the 
microphone and recording through 
the radio or from a phonograph. 
Threading and operating the ré 
corder has been greatly simplified. 
For full details, write Ampro Cor 
poration, 2835 N. Western Ave 


nue, Chicago 18. 


Victor Announces New Amplifier 
and Other Projector Revisions 
@ Vicror ANIMATOGRAPH CorRPO 
RATION 


announces a_ redesigned 


amplifier for the Victor Triumph 


60 sixteen-mm_ projector. Other 
current revisions in Victor pro 
jectors include a new rubber 
1949 


mounted, ball-be aring type motor 
for Victory Lite-Weight 
and Triumph 60 projectors. The 
motor is self-aligning and lubri 
cated for life. 

Phe new amplifier features a 
high reserve gain, a 60 db signal 


Envoy, 


to-nolse ratio at operating levels 
making the amplifier completely 
noiseless, a coupled dual-tone cir- 
cuit with single control, and rub 
ber shock mounts for critical am 
plifier components. Output has a 
range up to 26 watts with less than 
two per cent harmonic distortion. 


New All-Purpose 16mm Projector 

Is Announced by Cine Compacto 
@ Cine Compacto, Inc. has an 
nounced a new all-purpose unit of 
automatic sound 
Similat 
the regular 


its continuous 
projector. in design to 
salesman’s model 
which widely used by 
such companies as U.S. Rubber, 
General Tire and Johns Manville 


for several vears, the new machine 


has been 


can be emploved as (1) a self-con 
tained continuous automatic with 
built in screen, (2) a continuous 
automatic for use with wall screen 


and (3) a standard projector with 
reel-to-reel Operation. 

Phe new all purpose Cine Com 
pacto offers all the features of the 
regular model, such as Cordomatic 
cord reel, light weight, Cine Com 
pacto exclusive power drive, 10 
second set-up and put-away, push 
button starting, easy interchange 


Bi 





ability of looped films, plus the 
extra convertability 
wall projection or conventional 
projector operation, 


to automatic 


Cine Compacto offices in New 
York are now demonstrating the 
new machine with a test reel 
which has been screened over 600 
times without appreciable harm. 

The new all purpose Cine Com- 
pacto retails at $485, the regular 
model at $42! 





». 
Photo Research Co. Introduces 
SPECTRA Color Densitometer 
®@ Tu 


RATION of 


PHOTO RESEARCH Corpo 
Burbank, California, 
has introduced a new color den- 
sitometer Outstanding in its use 
for the measurement of monopack 
and integral tripack color films. 
For this purpose, narrow-band fil 
ters are mounted on the densi 
tometer, red for reading the cyan 
densities, green for the magenta 
and blue fon This 
makes it a simple matter to meas 
ure the relative densities of the 
three in neutral areas, thus facili 
tating the application of normal 
laboratory controls to the expo 


the yellow. 


sure and processing of multi-layer 
color films. 

The SPECTRA Color 
tometer, Medel IIB, is entirely 
photo-electric in operation ena- 
bling readings to be taken from 0.0 
to 4.0 density on either black-and 
white or color films. The present 
model is designed to work with 
standard Ila or IIb sensitomete: 
strips but other models will be 
available for use on large nega- 
tives and transparencies and on 
opaque copy. 

The SPECTRA Color Densi 
tometer is now in production and 
is being used in leading Holly 
wood color film laboratories. It is 
priced at $695. Further informa- 
tion can be obtained from the 
Photo Research Corporation, 127 
West Alameda Avenue, Burbank. 


Densi 


Brtow here’s the com plete selup for 


Spectra’s Color Densitometer 
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studio cameras and recorders to printers and processors 
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should have a copy! Write Dept. 
BS9 for yours today—tree! 
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BOWERY’S YOUTH MOVEMENT 


(CONTINUED FROM PAGE TWENTY-SEVEN) 


of the talk was related to the picture and what 
motivated its characters. 


Tury LEARN By DEMONSTRATION 


After the film showing and the discussion 
on it, Mr. Schmidt and Miss Copeland enacted 
a little play in which she comes into the bank 
to open an account and he explains the type 
of accounts she may open and their purposes. 
This aroused another discussion and questions 
and answers filled up a good twenty minutes. 
It was surprising how well informed most of 
the group were on individual savings accounts, 
trust and joint accounts, although some mis- 
conceptions popped up and Mr, Schmidt was 
able to make everything clear. 

Following this, committees were elected for 
programs, refreshments, and the 
The young chairman of the 
song committee seriously volunteered to com- 
pose a new song for the group titled “You're 
Breaking My Heart ‘Cause You're Not Saving”’. 


attendance 
committee song. 


Eacu Session Basep ON FILM 


During next 


the five meetings it was 
planned, according to Mr. Schmidt, to go on 
tours in the bank to the school savings depart- 
ment, to the banking floor where the tellers 
describe the machines and answer questions 
about their work, and to the vaults where pro 
tective devices and controls are explained. \t 
another meeting the children are appointed 
“trustees” and a bank officer reports to them 
on the condition of the bank. 

Ihe theme of session is carefully 
planned around a film. In the second session, 
Doubtful Dollars illustrates the idea of coop 
crating with government agencies. 


each 


Children 
enact roles showing how counterfeiters can be 
delayed until police arrive, and how counter 
leit third 
session, Teamwork is used to point out that 


money may be identified. In the 
democratic cooperation is the highest form of 
teamwork. 


SHow Courtesy AND TOLERANCE 


By Jupiter is shown in the fourth session to 
show that courtesy is contagious and helps one 
Make 


demonstrates 


to get along with other people. 
For Youth in the filth meeting 
that there are fences dividing people and that 
a COMINUDILS 


Way 


leader must know how to tear 


down these fences and work for a common 
good. In the concluding session Power Be- 
hind The Nation shows that “know-how” 


and resourcetulness are the real power of the 
nation, 

Mr. Schmidt suggested that the next time 
the group came they would have some good 
games worked up and there'd be dancing and 
whatever else the junior program committee 
decided on. Meanwhile, in this first session we 
all sang a few popular songs, and some rounds, 
such as Frere Jacques. Mr. Schmidt taught us 
some new words to this, ending “Saving at the 
Bowery, Bowery Bank, Bowery Bank”. 

I left during the comic movie short which 


(CONTINUED ON THE FOLLOWING PAGE) 





Cinema Research 


Largest Independent Optical 
Printing Concern on the West Coast 


MORE EQUIPMENT 
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OPTICAL PRINTING— 
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with the finest equipment in the motion 
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STEEL FILM CANS 
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Tempered steel reels hold to width... 
eliminate film rubbing and binding. Cans 
protect your valuable films from damage 
in shipping and handling. Reels and cans 
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finish. 
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scratches, wear and 
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* Keeps films flexible 
—reduces breakage 
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500°, INCREASE IN LIFE 
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any 8, 16 or 35mm film with a tough, im 





pervious coating that protects and preserves 

ur film against dirt, dust, scratches, finger- 
prints, abrasives, excess heat, extreme cold, 
oil or high humidity. Save-Kote contains no 
chemicals and cannot affect the film 
be applied to any film— 


r black & white. 


im any way. Car 
new or used 
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reel. Special quantity discount on large 
orders. Minimum order $2.50 
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DEALERS-DISTRIBUTORS: Valuable territories 
still available! Write today for complete in- 
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BOWERY’S YOUTH MOVEMENT 


(CONTINUED FROM THE PRECEDING PAGE) 
wound up the session. As the ofhcer let me 
out of the main door in front I was confronted 
by four or five very distressed mothers wailing 
that their bambinos were locked in the bank. 
They were almost in tears. The officer opened 
the door wider so that they could hear the 
children’s laughter coming down from upstairs 
and the mothers looked a litthe more assured. 

“Sometimes they don't trust us at first,” the 
officer said, “keep their money in mattresses 
and that sort of thing, but they usually get to 
like us hard-hearted bankers pretty well after 
the kids come away from these meetings and 
talk about ice cream and movies and their pal, 
Chet Schmidt.” 


AIMED TO IMPROVE THE COMMUNITY 


\s I rode uptown I read the “Fact Sheet” 
Mr. Schmidt had given me. It described what 
the bank hopes to accomplish by the Junior 
Advisory Committees. 
looking for better 


Primarily, the bank is 
relations and 
more understanding of how a mutual savings 


community 


bank, such as the Bowery, can help the com- 
munity and cooperate in its rehabilitation. It 
hopes the children will gain practical experi 
ence in committee work which will extend 
their horizons and supplement their school 
learning. And, as thrift is basic to good citizen 
ship, the bank believes, good family relations 
and neighborliness, conservation of one’s own 
property and protective respect for that of 
others will be inspired in the children attend- 
ing the sessions to the welfare of the commu- 
nitv as a whole. 


The bank docs not drop the committees 
completely when the six sessions are over. The 
35 attending from each school usually hold a 
forum telling about the meetings before the 
whole school body. Elected members of each 
group become permanent Advisors and meet 
once a month in the bank. Four times a year, 
a newspaper prepared by the Permanent Jun 
ior Advisors, called the Continuation Com 
mittee, is published and sent to all children 


who have attended meetings in the past. 
228 GRADUATED IN First YEAR 


The Bowery Savings Bank’s Junior Advisory 
Committee is now in its second year. Last 
This 
year more than that will be “graduated” so 
that probably over 500 youngsters in the neigh 
borhood will have 


vear, the bank acquired 228 advisors. 
1 


a good idea of how the 
bank operates and what it is trying to do in 
These 500 
friends and classmates. Totaled up, that is 


the community. have families, 
quite a sizeable number of people in the com 
munity who are probably favorably disposed 
to the bank. It must be a real asset to the 
Bowery Bank, and the plan is one that bears 
consideration by many firms who seek good 
will from their neighbors. 

When I got back to the office that evening, 
I thought of 
banker's heart”. 


the old phrase “Hard as a 
That would give a big laugh 
to Chet Schmidt's pals on the lower east side 


R. S. 








More Now 
in Use than 
All Others 
Combined ! 





Pioneered 17 years ago by Magnavox, 
today’s models reflect long experi- 
ence, plus latest advancements in au- 
tomatic operation. For details write 
ILLUSTRAVOX, 2137 Bueter Road, 
Fort Wayne 4, Ind. 


DIVISION OF THE Magnavox COMPANY 











Film and Record 
Carrying Cases 













STANDARD 
Senior Case 
Carries and 
Protects up to 
16 112" cans 
and 16 
16” records 
Your choice 
of colors 





Being the largest manufacturer of these cases in 
the industry, we are organized to give you what 
you want in size, design, color and special ar- 
rangements. 


We meet your deadlines. Ask any Detroit agency. 


WRITE for our Standard Price List 


PANDORA PRODUCTS CO. 


929 Eton Road 
BIRMINGHAM, MICHIGAN 
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A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


EASTERN STATES 


* CONNECTICUT * 
Audio-Visual Corp., 53 Allyn St., 
Hartford. 
Rockwell Film & Projection Serv- 
ice, 244 High St., Hartford 5. 
Pix Film Service, 34 E. Putnam 
Ave., Greenwich. 
Eastern Film Libraries, 148 Grand 
Street, Waterbury 5. 


* DISTRICT OF COLUMBIA - 


Jam Handy Organization, Inc., 
Transportation Bldg., Washing 
ton 6. 

The Film Center, 915 12th St. 
N.W., Washington. 

The Walcott-Taylor Company, 
Inc., 501 Mills Bldg., Washing- 
ton, 6, D. C 


* MAINE + 


D. K. Hammett, Inc., 620 Congress 
St., Portland 3. 


* MARYLAND + 


Folkemer Photo Service, 927 Pop 
lar Grove, Baltimore 16. 

Kunz Motion Picture Service, 
432 N. Calvert St., Baltimore 2. 

Robert L. Davis, P. O. Box 572, 
Cumberland. 

Stark Films, 537 N 
Baltimore 1. 

Howard E. Thompson, Box 204, 
Mt. Airy. 


Howard St 


* MASSACHUSETTS + 


Audio-Visual Corp., 116 Newbury 
St., Boston 16. 


Ideal Pictures, 40 Melrose St., Bos 
ton 16. 


Gilbert & Kelly, Inc., 134 Mid- 
dlesex St., Lowell. 


Massachusetts Motion Picture 
Service, 132 Central Ave., Lynn. 


Bailey Film Service, 711 Main St., 
Worcester 8. 
* NEW HAMPSHIRE - 
A. H. Rice and Company, 78 W. 
Central St., Manchester. 


+ NEW JERSEY - 


Slidecraft Co., South Orange, N. J. 
* NEW YORK - 


A. B. T. Productions, Inc., 460 W 
54th Street, New York 19. 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesee St, 
New Berlin, New York. 

Buchan Pictures, 79 Allen St., 
Buffalo. 

Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 

Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau) 35 West 45th Street, New 
York 17. 

Comprehensive Service Co., 245 
W. 55th St., New York 19. 

Crawford & Immig, Inc., 265 W. 
I4th St., New York City 11. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 

Mogul Bros., Inc., 112-114 W. 48th 
St.. New York 19. 

Nu-Art Films, Inc., 145 W. 45th 
St., New York 19. 

S. O. S. Cinema Supply Corp., 602 
W. 52nd St., New York 19. 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York 


Duncan, James E., Inc. Motion 
Picture Service, 186 Franklin 
Street, Rochester 4. 


Shaw Visual Education Service, 
150 Linden St., Svracuse 3 


Visual Sciences, 599BS Suffern. 
Ideal Pictures Corp., 207 East 37th 
St... New York 16. 
* PENNSYLVANIA - 


J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 


Harry M. Reed, P. O. 
147, Lancaster. 


Box No. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 


Clem Williams Films, 311 Mar- 


ket Street, Pittsburgh 22. 


L. C. Vath, Visual Education Sup- 
plies, Sharpsville. 


* RHODE ISLAND - 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3 


* WEST VIRGINIA + 
J. G. Haley, P. O. Box 703, 


Charleston 23 


Pavis, Inc., 416 W. Washington 
St.. Phone 35-515, Box 6095, 
Station A, Charleston 2. 

United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 

Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt- 
ington. 


SOUTHERN STATES 


* ALABAMA + 


Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham 1. 

Stevens Pictures, Inc., 526 20th 
St., N., YMCA Bldg., Birming- 
ham. 


* FLORIDA - 


Florida School Book Depository, 
700 E. Union St., P. O. Box 36, 
Station G, Jacksonville 7 

Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 

Orben Pictures, 1137 
Ave., Jacksonville 7, 

Ideal Pictures Co., 1348 N. Miami 
Ave., Miami 36. 


Miramar 


Bowstead’s Camera Shop, 1039 
N. Orange Ave., Orlando. 


Southern Photo and News, 608 
E. LaFayette St., Tampa. 


+ GEORGIA + 
Calhoun Company, 255 Ponce De 
Leon Ave., N.E., Atlanta 3 


Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N. E., Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* KENTUCKY > 


Hadden 16mm Film & Projection 
Service, 423 W. Liberty, Louis- 
ville 2. 

Ideal Pictures, 423 W. Liberty 

St., Louisville 2. 


* LOUISIANA + 


Stanley Projection Company, 
21114 Murray St., Alexandria. 


Southern Pictures Company, 1024 
Bienville St., New Orleans. 


Education Co., 
Street, 


Stirling Visual 
1052 ~ Florida 


Rouge 8, Loutsiana. 


Baton 

Ideal Pictures Co., 3218 Tulane 
Ave., New Orleans 19. 

Delta Visual Service, Inc. 815 
Povdras St., New Orleans 13. 


HarFilms, Inc., 600 Baronne St., 
New Orleans, Since 1915. 
* MISSISSIPPI - 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 
* NORTH CAROLINA + 


National Film Service, 14-20 
Glenwood Ave., Raleigh. 


* SOUTH CAROLINA - 


Palmetto Pictures, Inc., 719 Sa 
luda Ave.—At Five Points, Col 
umbia 11. 

* TENNESSEE + 

Sam Orleans and Associates, Inc., 
211 W. Cumberland = Ave., 
Knoxville 15. 

Frank L. Rouser Co., Inc., P. O. 
30x 2107, Knoxville 11. 

Tennessee Visual Education Serv- 
ice, P. O. Box 361, Journal 
Bldg., Knoxville. 

Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 

Kirkpatrick, Inc., 250 


Avenue, Memphis 3. 


Monroe 


Southern Visual Films, 687 Shrine 
Bldg., Memphis. 


Tennessee Visual Education Serv- 
ice, Maxwell House Office Bldg., 
Nashville. 

* VIRGINIA + 

Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 

Ideal Pictures, 219 E. Main St.. 
Richmond 19. 

National Film Service, 202 E. 
Cary St, Richmond 


MIDWESTERN STATES 


+ ARKANSAS + 
Democrat Printing and Litho- 
graphing Co., Little Rock. 
Grimm-Williams Co., 719 Main 

St.. Little Rock 


* ILLINOIS + 


American Film Registry, 28 E 
Jackson, Chicago 4 HAr 7- 
2691 

Ideal Pictures Corp., 28 E, 8th 


St., Chicago 5. 
Jam Handy Organization, Inc., 
230 N. Michigan Ave, Chicago | 
McHenry Films, 537 S. Dearborn, 


Chicago 5. 


Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 


EQUIPMENT, FILMS AND PROJECTION SERVICE 
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Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 
Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 206 S. Michigan Ave., 


Chicago 3 


* INDIANA + 
Ideal Pictures, 1214 Pennsyl- 
vania St., Indianapolis 2. 
Indiana Visual Aids Co., Inc., 726 
N. Illinois St., Indianapolis 6. 
Burke’s Motion Picture Co., 434 
Lincoln Wav West, South 
Bend 5. 


* IOWA + 
Pratt Sound Films, Inc., 720 3rd 
\ve., S.E., Cedar Rapids, lowa. 


Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 


* KANSAS-MISSOURI + 


Kansas City Sound Service (Ideal 
Picture Corp.) 1402 Locust St., 
Kansas City 6, Mo. 

Select Motion Pictures, 1326-A 
Oak St., Kansas City 6, Mo. 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis 1. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN - 


Cosmopolitan Films, 3248 Gratiot 
Ave., Detroit 7. 

Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit |. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 

Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


+ MINNESOTA + 


Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 

Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minne- 
apolis }; also 26 N. First E Du 
luth 2. 


National Camera Exchange, 86 S. 


Sixth St., New Farmers Me- 
chanics Bank Bldg., Minne- 
apolis 2. 

* OHIO - 


Lockard Visual Education Serv- 
ice, 1025 North Main Street, 
Akron 10. 

Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 
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Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19, 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 

Carpenter Visual Service, 
13902 Euclid Ave., 
land 12, Ohio. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 
Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Twyman Films, Inc., 29 Central 

Ave., Dayton 1, 
James B. Upp Motion Picture 
Service, 639 Broadway, Lorain. 
M. H. Martin Company, 50 
Charles Ave., S. E., Massillon. 
Gross Photo Mart, Inc., 524 Mad 
ison, Toledo 4. 

Thompson Radio and Camera 
Supplies, 135 S. 6th St., Zanes 
ville. 


Inc., 
East Cleve 


* WISCONSIN + 


R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 

Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., Mil- 
waukee 3 

Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil- 
waukee 12. 


WESTERN STATES 


* CALIFORNIA + 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Donald Reed Motion Picture 
Service, 8737 Wilshire Blvd., 
Beverly Hills. 

Camera Craft, 6764 
Ave., Hollywood 38, 

Coast Visual Education Co., 6058 
Sunset Blvd., Hollywood 28. 

Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 


Lexington 


Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower 
St., Los Angeles 14. 

Carroll W. Rice Co., 424 - 40th St., 
Oakland 9. 

Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 351 Turk St., San Fran- 


cisco 2, 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


1949 


C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 


* COLORADO - 
Ideal Pictures Corp., 714 18th St., 
Denver 2. 
Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


* IDAHO - 


Howard P. Evans, Audio-Visual 
Equipment, 305 N. 9th, Boise. 


* OKLAHOMA - 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S. Boston 


Ave., Tulsa 5. 


* OREGON - 
Cine-Craft Co., 1111 S. W. Stark 
St., Portland 5. 
Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5. 
Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port- 
land 5. 


* TEXAS + 
Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 3012 Maple Ave., Dallas 
}. 
Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave., 
Houston. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


Ideal Pictures, Inc., 4000 Ross 
Ave., Dallas 1. 
Visual Education, Inc., 12th at 


Lamar, Austin; Also, 2010 N 
Field St., Dallas 1; 3905 S. Main 
St., Houston 4, 

Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


* UTAH + 
Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 
Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 


* WASHINGTON + 


Rarig Motion Picture Co., 5514 
University Way, Seattle 5. 


* HAWAII - 
Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T, H. 
Motion Picture Enterprises, 655 
Kapiolani Blvd., Honolulu, 
T. H. 


General Films Limited 
Head Office: 
Regina, Sask., 1534 Thirteenth 
Ave. 
Branches: 
Edmonton, Alta., 10022 102nd 
Street 
Montreal, Que bec, 263 Craig St. 
West. 
Moncton, N. B., 212 Lutz St. 
Toronto, Ont., 156 King Street 
West. 
Vancouver, B. C., 737 Hamilton 
Street. 
Winnipeg, Man., 810 Confed- 
eration Life Bldg. 
St. John’s, Nfld., 445 Water St. 
Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 


FOREIGN 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 

Insular Film Exchange, Room 
312, De Leon Bldg. Rizal Ave. 
Cor. Raon Manila Philippines. 


There’s An Audio-Visual Specialist in Your Town! 


* Contact the specializing dealers listed in these pages 
for dependable projection service, projector and accessory 
sales and maintenance and for your film needs. 

Many of the dealers listed carry stock libraries of train- 
ing, informational and recreational films for your pro- 
grams. They are also qualified to service projection equip- 
ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 
Visual Education Dealers, 812 No. Dearborn Street, Chi- 
cago 10, Illinois. Dealer listing inquiries are invited. 
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HOME MAKING ACTIVITIES stressed at this 


mountain sol , Ae , 


“Highland Heritage” An 


Executive Committee on Home 
Film: 
Charles D 


Sponsor: I he 
Missions of the Presbyterian Church 
Highland Heritage. Producer: 
Beeland of Atlanta, Ga 

*% In 1885 Dr. I 


graduate of Union 


O. Guerrnt, a physician and 
Theological Seminary of 
Virginia, began a lifetime of service among the 
primitive people in the mountains of eastern 
Kentucky 
story of his mission which culminated in the 
Stuart 


Lhis 28-minute color film tells the 
establishment of the Robinson School 
in Blackey, Kentucky 

The doctor's early efforts to win the con 
fidence of the mountain people is shown be 
ginning with treatment of the sick and preach 
ing the message of religion to a community 
which had no roads, schools or churches 

In L9LO the 
of Blackeyv. Di 


in the depot but through the 


railroad reached the settlement 
Guerrnt began his first classes 
help of laymen 
and the 


lish the 
As the 


Presbyterian church was able to estab 
Stuart Robinson School 
narrator tells the 


story, scenes of the 


Dr. E. O. GUERRNT preac hes to mountain folk 


in another scene from “Highland Heritage’. 


Outstanding Folk Film 


children in this modern schook are shown at 
chapel, working on the school farm, dairy, and 
garden, doing the cooking in the school cafe 
teria, the school janitor work and running the 
Other folk 


dancing and sports complete with girl cheer 


used clothing store. scenes show 


leaders. The work scholarship plan whereby 
students carn all their tuition, room and board 
is « xplained. The present school superintend 
ent, Rev. W. L 


ing new students. 


Cooper, is pictured interview 


The film was designed to tell lavmen the 
story of this inspiring enterprise and even the 
casual viewer will have difhculty restraining 
his enthusiasm for the splendid work being 
accomplished. The phot graphy and selection 
of material is well handled to drive home a 


message which is never voiced in so many 


words, namely, “here is which 
Show 
organizations in the 


Presbyterian Church and to other 


an enterprise 
deserves all the support you give it.” 
ings are scheduled tor 
interested 
loan basis. 


groups on a tree 


NAL Firm EXcHANGr executives and members of headquarters stati meet 


below at Chicago’s Hotel Sheraton are 
Ruth Hjorth 
\ 


Dallas; Juanita 


Alma Pratt and 


Omaha: Don Konny and Cal Fricke 
Milwaukee 
Phyllis Perry, and Mrs. W. D. Engleman 


Mrs. Roa Bircl 
DeLores Heinz 
C. W. Mauck 


Minneapolis 


\\ 


NW 
AWM 


\ 


\\\\ 
NNN 


oy 
ray 
\ 


Indianapolis 
rank H. Arlinghaus pre 


front left table, 1. to 1 Mis 
Peter Markovich, Chicago exchange: Doris Workman 
Thomas, and Frank R. Church, San Francisco. Back 
Mrs. Loretta Munsell, Cedar Rapids; Max Rarig, Seattle 
ght table: W. H 
Cleveland. Back 
Detroit; Hilde 


Trailer Coach Assn 


Chicago. Front ri 
William M. Oard: B. W. Payne 
Head table ltor) Ed Wilson 


ident; and O. H. Coelln, Jr 


AUDIENCE PRE-EVALUATION: 


(CONTINUED FROM PAGE SIX) 


local theaters o1 
theater lor tests. 


in one of the by wiring a 

Another doubt that many share about the 
recording machines is that members of the 
audience do not react normally because they 
must constantly remember to punch the right 
button or turn the dial. It is suggested that 
they may become so interested in the film that 
they will their 
Although the evidence is far from conclusive, 


neglect to signal reactions. 


there does seem to be some indication that 
such failure to respond is far less than might 
be imagined. The procedure seems to become 
automatic in a very short time, usually within 
the time it takes to run the short regularly 
to make sure that 
the audience understands the recording pro 
cedure. 

On the other 


shown before the feature 


hand, the criticism that the 
reactions are not the same as in a regular show 
ing of a film which the audience has chosen 
to see applies as much to this type of preview 
as it does to all other types. The problem ol 
how to eliminate the special preview tension 
in the audience, the super-critical attitudes 
and the feeling that they must react are still 
present and must be taken into account in 
evaluating the results of any audience testing. 

Some also feel that the reactions recorded 
or the opinions given after a showing may not 
hold over any period of time. The audience 
may feel different the next day. This criticism, 
of course, applies to all expressed opinions, 


a film. The 


best check on this possibility is to conduct 


even after a regular showing of 


follow-up interviews several days later with a 
whether 
there has been any change in overall or specific 


few members of the audience to sec 


reactions. 


OrHerk Trecunigurs Brinc DrveLorep 


Many other techniques are being developed 
to help the producer in earlier stages of pro 
duction, for example, story testing and cast 
preference surveys, previews of a few scenes as 
a synopsis of a film. However, all tests made 
before a film is completed must limit then 
findings to the broad, overall story lines and 
characterizations. Each person judging such 
material must fill in all the gaps or imagine 
in his own 
way. Only alter the film is completed and at 


the actual treatment of the story 


least in rough cut can any estimate be made of 
the probable reaction to that particular film 
told in that particular sequence, photographed 
and directed in that particular way, with that 
particular cast. 

The techniques which have been discussed 
must always be considered as tools to aid the 
producer in arriving at his final judgment. 
None of the techniques offer easy insurance 
against failure. Luckily most of the men work 
ing in the field of audience research are well 
aware of the limitations and do not make 
claims bevond the scope of their techniques 
Pheir main aim is not to replace the producer's 
knowledge and judgment in his field, but the 
aid him by oflering information which he may 


weigh and use in his own decisions. e 









Standard Lens 
of Absolute 
Top Quality 


Cine-Kodak Special I] Camera is supplied with either of 
two Kodak Cine Ektar 25mm. Lenses—f 1.9 or f 1.4—both 
members of the comprehensive series of Kodak-made lenses 
that are the finest made for 16mm. motion-picture cameras 

In every way, these superb lenses merit the distinction 
Ektar—Kodak’s highest quality designation. At every aperture 
they meet the most exacting standards of definition and edge 
to-edge sharpness . . . provide unmatched flatness of field. 

And for convenience and precision: Scales are contrast 
ingly colored for easy reference. Evenly spaced graduation 
make possible precise adjustment Depth of-field scales show 
the range of sharp focus for each aperture. Index marks ren 
visible where they are positioned. And both standard lenses 


focus on subjects as close as 12 inches from the film plane 


Skillfully designed and constructed . . . optically and me 


chanically precise the lenses are a match for the truly fine 


camera they serve 


One of a series of pages which help to explain why 
Cine-Kodak Special I Camera is properly known as the 
world’s most versatile 16mm. motion-picture camera. 


TRADE-MARK 


THE WORLD’S MOST 
VERSATILE 16MM. 
MOTION-PICTURE CAMERA 


S 
\ 


C Yuecial Ah 
WILLE 


Superb 16mm. motion-picture camera with the controls for 
special effects integral with the basic model. Wonderfully capa- 
ble for precision movie making just as it’s supplied...and further 
reTeLe} o}folel(-Minlcol'lesMelaa-t trol d( tM oMu-t-tm lM o\-talo] (P4-teMa-tel go 
ments of every field served by 146mm. motion pictures. 

©] T-Wro) Ma Gla -ta Cololo] aes) ol-tallo] BIM@olul-iaeM Ms iolileloldeMi-velitlg ts 
Rime (-trelg] ol-to Moh Mi isl-MN (SAM elm il ail-tame(-S oll Me] Lol Milt Melt iiclilers 
ing 16mm. camera, see your Kodak dealer...or write Rochester 
for the free booklet, ‘‘Motion-Picture Making with the Cine-Kodak 


” 


Special II Camera. 
EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Cine-Kodak Special II Camera is illustrated with 200-foot 
Film Chamber, standard Kodak Cine Ektar 25mm. f/1.4 
Lens, and accessory Kodak Cine Ektar 63mm. f/2.0 Lens 
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Helping Salesmen to Keep 
“One Step Ahead” 


To provide its sales personnel with an effective new 
sales tool. the F. C. Russell Company dramatized the ex- 
clusive features of its combination storm and screen sash 


in a motion picture. “One Step Ahead.” 


By getting a national understanding of the extra values 


in custom-tailored sash. this motion picture—profession- 


We ally produced by The Jam Handy Organization—is help- 
JAM ing Russell Company salesmen keep “one step ahead.” 
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